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"He saw the pine grove behind and below him, on his 
right, turned again toward it, and with a quick descent 
reached the laden trees; they stood in a wedge-shaped 
group, a vanguard thrust out from the mist-screened 
forests above. He rested below their bows and smoked 
a cigarette. The unnatural still, the monstrous 
solitude, still oppressed his spirit. Yet he felt 
proud to have conquered them, brave in the pride of 
having been measured to the height of surroundings 
such as these." 
The Magic Mountain by 
Thomas Mann 
"It's as if sunspots had altered the climate. Winter 
suddenly became a different season - as exciting as 
summer - in which we could be outdoors having fun on 
weekends and on vacations." 
Skier Philosopher 
James Laughlin 
"Outdoor activity, whether undertaken lightly or with 
serious intent ... is essentially a "renewing experience1 
The fact that we live in a world that moves crisis 
by crisis does not make a growing interest in outdoor 
activities frivolous." 
ORRRC Report 
"Ski areas of today will be the leisure time use centers 
of the future and many will have to look to the future 
or die." 
Ski Area News 
June, 1966 
iii 
TABLE OF CONTENTS 
Page 
LIST OF TABLES vi 
LIST OF ILLUSTRATIONS viii 
LIST OF APPENDICES ix 
INTRODUCTION 1 
A. Purpose 
B. Conceptual Framework 
C. Method • 
D. Format 
Chapter 
I THE - DEVELOPMENT OF SKIING AND ITS 
RELATION TO OUTDOOR RECREATION 
ACTIVITY 14 
A. Leisure Time 
B. Value of the Recreation Experience 
C. Winter Outdoor Recreation 
D. Development of Skking Till 
World War II 
E. Skiing After World War II" 
F. The Ontario Scene 
G. Conservationists and Ski 
Resort Owners 
H. The Literature 
II THE SKIER AND THE SKIER FACILITY .... 49 
A. Study Techniques 
B. The Study Area 
C. Bounds of the Study 
D. Questionnaire-Methodology 
IV 
Page 
1. Skier Questionnaire 
2. Operator-Owner Questionnaire 
E. Characteristics of Skiers and 
Operator-Owners 
1. Skiers 
2. Operator-Owners 
III SPATIAL INTERACTION OF SKIERS 
AND EXISTING SKI RESORTS IN 
SOUTHERN ONTARIO 103 
A. Existing Ski Resort Locations 
B. Origin-Destination Analysis 
C. Day and Weekend Resorts 
D. The Gravity Model 
IV A LOCATION MODEL FOR SKI RESORTS... 139 
A. Physical Data Analysis 
1. Topography 
(i) Slope 
(ii) Exposure 
(iii) Slope Cover 
(iv) Acreage 
2. Climate 
B. Site Model Derivation 
C. Facility Model Derivation 
D. Model Application to Existing 
Resorts 
E. Model Application to Potential 
Sites 
V CONCLUSIONS 184 
A. Evaluation of the Derived Model 
B. Lines of Further Research 
APPENDICES 187 
BIBLIOGRAPHY 239 
v 
LIST OF TABLES 
Page 
TABLE 
1 National Time Budget and Time 
Division of Leisure 1900, 1950, 
and 2000 18 
2. Michigan Winter Sports Business .... 28 
3. Colorado Ski Industry 29 
4. Growth of Ski Areas 1955-56 to 
1965-66 31 
5. North American Lift Growth 1955-56 
to 1965-66 32 
6. Questionnaire Returns 64 
7. Dates Skier Questionnaire Conducted. 67 
8. Distribution of Major Ski Resorts 
in Canada 104 
9. Clustering Effect of Ski Resorts .... 113 
10. Origin-Destination Information 118 
11. Skier Satisfaction with Existing 83 
Resort Facilities 
12. Operator-Owner Preference of Ski 
Resort Facilities 92 
13. Operator-Owner Suggestions for 'Types 
of Government Aid to the Ski Resort 
Industry 98 
vi 
TABLE Page 
14. Site Factors for Optimum Ski 
Resort Location 153 
15. Facility Factors for the Optimum
 15g 
Ski Resort 
16. Ski Resort Types with Site and 
Facility Modifications g^j. 
vii 
LIST OF ILLUSTRATIONS 
FIGURE Page 
1. Ski Resorts in the Study Area '. . 3 
2. Schematic Diagram 7 
3. National Time Budget and Time Divisions 
of Leisure 1900, 1950 and 2000 17 
4. Rock Carving of a Man on Skis 24 
5. Growth of Ski Areas in North America 
1955-1965 33 
6. Percentage Growth of Ski Areas in North 
America 1955-1965 34 
7. Mean Annual Number of Days With Snow 
(One Inch or More) 54 
8. Mean Annual Snowfall in Inches For 
Southern Ontario, 1931 to 1960 55 
9. Characteristics of Hills Fitting 
Bounds of Study 58 
10. Existing Ski Resort Locations in 
Southern Ontario 106 
11. Ski Resort Clusters in the Study 109 
12. Predicted Mean Daily Maximum and 
Minimum Temperature For Collingwood... 148 
13. Predicted Snow Conditions For 
Collingwood 149 
14. Predicted Mean Daily Maximum and 
Minimum Temperature For Wiarton 176 
15. Predicted Snow Conditions For Wiarton 177 
16. Wiarton—A Potential Area For Development 178 
viii 
LIST OF APPENDICES 
APPENDIX 
I. Summary of Recommendations 
A) Recommendations for the Ontario 
Ski Area Operator's Association 
B) Recommendations For Ontario Ski 
Resort Operators 
C) Recommendations For the Ontario 
Government 
II. Ski Resorts Fitting Thesis Criteria 
III. Skier Questionnaire 
IV. Letter of Introduction from O.S.A.O.A. 
V. Operator-Owner Instruction Sheet 
VI. Interviewer Instruction Sheet 
VII. Reminder Letter 'from O.S.A.O.A. 
VIII. Data Sheet Containing Summary of Skier 
Questionnaire Results For Resort Operators 
IX. Skier Questionnaire Results 
X. Summary of Skier Questionnaire Results 
XI. Ski Resort Operator-Owner Questionnaire 
XII. Suggested Improvements For Ski Resorts 
in the Study 
XIII. List of Thesis Expenses 
ix 
INTRODUCTION 
A. Purpose 
The number of skiers participating in the outdoor rec-
reation activity of skiing has increased tremendously 
during the past twenty years. With increased amounts 
of leisure time, improved means of access and mobility, 
greater real incomes, new technology, and an increased 
desire to ski, the amount of skiing being done will 
continue to rise in the future. 
The factors that have determined the development of 
existing ski resort facilities appear nebulous. Some 
of the resorts established in the past have resulted 
in economically successful operations while others 
have ended in a financial loss for the owners involved 
as well as a misuse of the land resources supporting 
the resorts. It is imperative that a greater under-
standing of the factors of location be determined so 
that future ski resort sites may achieve optimum use 
2. 
and maximum user satisfaction. The purpose or objective 
of this study is to gain a better understanding of the t 
factors that determine potential locations of ski resorts. 
What types of terrain, climate, exposure, facilities and 
market are necessary for a ski resort to operate success-
fully? 
B. Conceptual Framework 
The study is concentrated in Southern Ontario, south of 
a line drawn from Parry Sound to Pembroke (see Figure 1). 
There are presently an estimated 112 ski resorts in the 
province of Ontario, seventy-five of which are situated 
within the study area. The-ski resorts situated in 
a 
the southern part of the province of Ontario are general-
ly within a two to three hour drive from the major 
centers of population; thus, the study area has a 
potentially large market from which to draw skiers. 
Access to the ski resorts in the study area is good due 
to major transportation links which serve the province. 
A more complete description of the study area will 
follow in Chapter II. 
In attempting to determine the factors that are in-
volved -in establishing a ski resort's location, three 
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FIGURE I 
results should be achieved in order to make the study 
more meaningful. In the first place, the study should 
describe the existing situation. Secondly, the 
study should explain why the existing situation is 
satisfactory or faulty. Finally, the study should 
arrive at some suggestions or predictions for im-
provement. The author feels that this thesis ful-
fills each of these results and, in turn, aids the 
discipline of geography. 
This study 'is based on two aspects of geography -
location analysis and resource management. Through 
the use of location analysis, the contributions to 
resource management are established. 
The following may benefit from the techniques used 
and the results obtained in this study: 
1. Investment concerns '(banks, etc.) and ski resort 
equipment manufacturers that must put up capital 
for new resorts. Failure or success of the re-
sorts depends to a considerable degree on location. 
The Federal and Provincial Governments also fall 
into this category. 
5. 
2. Highway planners also may benefit in the long run, 
since access appears to be an important factor in 
the success of a ski area. Proper planning of-roads 
to recreation areas will, in turn, ensure greater 
optimization of the resources. 
3. Increased patronage by skiers from outside the 
immediate area necessitates optimumly located ski-
ing facilities. In this way, the tourist industry 
of an area may benefit if the location factors are 
known. 
4. The economic development of certain areas could be 
enhanced if government agencies were aware of the 
economic impact that recreational activities bring 
to an area. Increased income and employment are" 
only two possible results. 
5. Benefits will also accrue to planners of outdoor 
recreation facilities for the future, if these 
people are cognizant of the key factors of location. 
Proper management and land classification should 
follow and, in turn, ensure proper facilities for 
6. 
future generations of skiers. Improved planning 
will prevent excessive use of some areas as com-
pared to little use of others by ensuring better 
spatial distribution of the activity. 
This study is a form of systems analysis. The pro-
pensity to ski is the fulcrum which determines the 
relationship between skiers and the existing facili-
ties (see Figure 2) available in different degrees. 
Due to the large number of variables that help to 
determine the existence of ski resort facilities, 
one must carefully analyze the interrelationships 
between skiers and the facilities in order to under-
stand the complete system as well as the activity of 
skiing itself (see Figure 2). 
From the analysis of skier habits and demands, as 
well as operator-owners actions and decision making 
processes, the study will endeavor to show how ski 
resorts are operating in a viable or nonviable way. 
The result will be the formation of key physical and 
economical requirements which, in turn, will consti-
tute a location model for existing and potential ski 
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resort sites. In analyzing the complete system and 
the applicability of the ski resort location model, 
care will be taken to emphasize possible planning 
and management implications of the study. In effect, • 
the use of the systems approach in analyzing the 
problem should enhance the decision making process 
of the government, through public policy; the skier, 
through propensity to ski; and the individual ski 
resort operators, through ski resort site location 
and construction of facilities. 
During the past three years, several resorts have 
turned private in an effort to meet large capital 
requirements needed for expansion purposes. As a 
result/ the public sector may be called upon to sup-
ply facilities for future skiers. Can this be 
justified? If the government and the private resort 
owners strive to understand the skier-facility 
system (which this thesis endeavours to explain) 
both may carry out a policy which will be of benefit 
to themselves and the skier. It is therefore felt 
that this study is of strong geographical significance 
9. 
as well as offering new techniques to determine the 
viability of potential ski resort sites. The social 
sciences, of which geography is a part, will, in turn, 
benefit from this analysis of the outdoor recrea-
tionist, the skier, and the resultant facility. 
C. Method of Approach 
In order to conduct a study of this' nature, it was 
necessary to gain the support and cooperation of the 
Ontario Ski Area Operator's Association. The Associa-
tion, through the cooperation of the member operators, 
handled the skier interviews at each ski resort in-
cluded in this study. The results of the skier inter-
views constituted the basis for the analysis of 
skier habits and demands. An operator-owner ques-
tionnaire, which was completed by the operators of 
the ski resorts in the study, enabled the author to 
gain a greater understanding of a ski resort operation. 
A research grant from the Regional Development Branch 
of the Ontario Department of Economics and Develop-
ment enabled the author to travel to the various ski 
resorts involved in the study for the purpose of 
conducting personal interviews with the operators 
concerned. By visiting the ski resorts, an oppor-
tunity was also presented to observe the ski resorts 
functioning during the skiing season. Because of 
the generous aid and support the study has received, 
it was felt that any recommendations the author 
might have should be passed on to those concerned; 
in this case, the Ontario Ski Area Operators Associa-
tion (hereafter referred to as the O.S.A.O.A.); the 
Ontario Government; and the individual ski resort 
operators. These recommendations appear at the end 
of the thesis.in summary form, as well as in the 
thesis text where the reasons for their existence may 
be found. It should be mentioned that recommendations 
to the O.S.A.O.A. are proposed policy lines that the 
association as a whole should follow while those for 
the operators, who make up the association, pertain 
to their particular resorts. 
Format 
Chapter I will contain a discussion of the importance 
of outdoor recreation. A brief discussion of the 
development of skiing as a recreational experience 
* 
and the history of the development of the activity 
in Ontario will give the reader a wider perspective 
of the topic. 
Chapter II will describe the study techniques, in-
cluding the two questionnaires, the study area and 
the bounds of the study. The results of the two 
questionnaires will be fully analyzed and conclusions 
will be drawn to help determine the interrelation of 
skiers in the skier-facility system. 
Chapter III will examine the spatial distribution 
of the existing ski resorts in the study area. It 
is anticipated that clusters will appear and that 
there will be strong correlations to topography and 
climate. 
Chapter IV will be concerned with developing a model 
which will contain the key factors of location. Dif-
ferences between day skiing resorts and weekend re-
sorts will be explained. Following the derivation 
of the model, it will be applied to some existing 
12. 
resorts and also in areas of potential development 
in the study area. In this way, it can be used as 
a predictive device for future development. 
Finally, Chapter V will evaluate the methodology and 
the model created. Lines of further research will 
also be suggested. 
FOOTNOTES FOR THE INTRODUCTION 
Ontario Department of Tourism and Information, 
Ski Facilities in Ontario, 1967 (Toronto: Province of 
Ontario, Department of Tourism and Information, 1967), 
pp. 1-23. 
2H. S. Perloff and L. Wingo Jr., "Urban Growth 
and the Planning of Outdoor Recreation," Trends in 
American Living and Outdoor Recreation, ORRRC Study 
Report 22 (Washington: U.S. Government Printing 
Office, 1962), p. 90. 
CHAPTER 1 
THE DEVELOPMENT OF SKIING AND ITS 
RELATION TO OUTDOOR RECREATION ACTIVITY 
A. Leisure Time 
In the opinion of many, leisure is primarily the oppor-
tunity for self-expression. Society today tends to 
operate in a very orderly fashion with an individual's 
work occupying the majority of his time. However, 
during the time that an individual is not working, 
his leisure time, he is able to choose from many 
activities those which best suit him. In this way the 
individual expresses his self interest. Limits are 
placed upon an individual's self expression through 
income, knowledge and taste which, in turn, dictate 
the type of activities the individual will pursue 
during his leisure time. 
Leisure is, by definition, time which presents oppor-
tunity.2 Therefore, the challenge lies in what man 
makes of the opportunities afforded him during his 
leisure time. In the past only the wealthiest class 
14. 
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of people were able to choose from a wide range of 
opportunities. Today, it is no longer a question of 
the pursuit of leisure by the few; it is rather the 
problem of how to provide for the varied activities 
in which people wish to spend their leisure time. 
Many factors are responsible for the increased amount 
of leisure time for the average individual. There 
has been a considerable shortening of the length of 
the work week since 1850. In 1850, the average work 
week was 70 hours; 1900 the average dropped to 60 
hours; 1920 it was 50 hours; and today it is around 
40 hours per week. 
The amount of paid vacation time for the average 
individual has increased tremendously during the past 
thirty years. The total number of weeks of paid 
vacation in the United States rose from 17.5 million 
in 1929 to 78 million weeks in 1959; or, based upon 
all members of the labor force, from 0.37 weeks in 
1929 to slightly more than 1.0 weeks in 1959 per 
member of the labor force and has continued to rise 
in more recent years. -> 
16. 
According to Clawson and Knetsch, leisure time for 
the whole population of the United States increased 
nearly threefold between 1900 and 1950 and is expected 
to increase 2.5 times between 1950 and 2000.6 The 
national time budget (population multiplied by hours 
per year) reveals (see Figure 3 and Table 1) that 
how time is used depends in part upon the number of 
people in various age and activity classes, and upon 
what the typical person in each class does with his 
time. 
Changes in the distribution of leisure amongst daily, 
weekend, vacation, retired and other sectors has also 
occurred. Daily leisure remains a relatively constant 
proportion of total leisure from 1900 to 1950, but is 
expected to drop in relative terms by 2000 as other 
types of leisure increase relatively more. In con-
trast, weekend leisure has risen greatly in relative 
terms, and promises to continue to do so. The 
combined influence of many more people, of more of 
them in leisure age groups, and of more leisure for 
the working ages all combine to suggest a very great 
increase in total leisure in the decades ahead. 
1 7 . 
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NATIONAL TIME BUDGET 
1900, 
1.Total time 
for entire 
population 
2.Sleep 
3.Work 
4.School 
5.Housekeeping 
6.Preschool 
population, 
nonsleeping 
hours 
7.Personal car 
8. Total 
(items 2-7) 
9.Remaining 
hours, 
largely 
leisure 
LO.Daily lei-
sure hours 
LI.Weekend lei-
sure hours 
L2.Vacation 
L3.Retired 
L4.Other, 
including 
unaccounted 
TABLE 1 
AND TIME DIVISION OF LEISURE 
1950, and 2000 
1900 
Per 
cent 
of 
Bil- to-
lion tal 
hours time 
667 100 
265 40 
86 13 
11 2 
61 9 
30 4 
e 37 6 
490 73 
177 27 
72 
50 
17 
6 
32 
Per 
cent 
of 
lei-
sure 
time 
100 
41 
28 
10 
3 
18 
1950 
Per Per 
cent cent 
of of 
Bil- to- lei-
lion tal sure 
hours time time 
1,329 100 
514 39 
132 10 
32 2 
68 5 
56 4 
74 6 
876 66 
453 34 100 
189 42 
179 39 
35 8 
24 5 
26 6 
2000 
Per Per 
cent cent 
of of 
Bil- to- lei-
lion tal sure 
hours time time 
2,907 100 
1,131 39 
206 7 
90 3 
93* 3 
110 4 
164 6 
1,794 62 
1,113 38 100 
375 34 
483 44 
182 16 
56 5 
16 1 
Source: Adapted from Mary A. Holman, "A National Time-Budget 
for the Year 2000", Sociology and Social Research, 
Vol. 46, No. 1 (October 1961). 
The Value of the Recreational Experience 
Recreation may be defined in terms of the experience 
or the activity itself. The majority of this study 
is concentrated on the activity of skiing as a form 
of recreation yet it remains important that the 
recreational experience not be neglected. 
The quotation by Thomas Mann, at the beginning of 
this paper, expresses the feelings of an individual 
who is participating in outdoor recreation. Many who 
have studied outdoor recreation emphasize the value, 
almost therapeutic, of participating in activities 
connected with outdoor recreation. The O.R.R.R.C. 
report states: 
Outdoor recreation is part of the educational 
process that strengthens men's minds as well 
as their bodies; that broadens their under-
standing of the laws of nature; that sharpens 
their appreciation of its manifold beauties; 
and that fortifies man's most precious 
possession - the spirit which gives life its 
meaning.8 
Clawson and Knetsch write that the total outdoor 
recreation experience consists of five different 
phases. In order these are: anticipation which 
includes planning for the event; travel to the actual 
20. 
site of the event; the on-site experience and activi-
ties; the travelling back; and finally the phase of 
recollection. It is unnecessary to give a long list 
, of examples which show the feelings of the recrea-
tional experience of an individual. Instead, it is 
more important to realize that the experience for 
an individual will be felt differently by each person 
even though the type of recreation may be the same. 
It is this factor that explains why people continue 
to participate! 
By the year 2000 the population of the United States 
should double and the demand for recreation-should 
triple. Where will man find unoccupied space to 
participate? The pressures of intense demand will 
be most acutely felt in the regions surrounding the 
existing population concentrations. Areas of land 
suited for the more active outdoor pastimes such as 
swimming, skiing, camping, picnicking, and boating 
are already quickly disappearing. Unless more 
long range planning takes place to set areas of 
potential outdoor recreation aside future generations 
will suffer the hardship of being unable to participate. 
21. 
The role the discipline of Geography plays is an 
important one. -The geographer is well trained to 
look at the problem in a spatial context. Through 
the analysis of existing demand, supply and parti-
cipants habits the geographer is able to predict 
future trends. In the case of many outdoor recreation 
activities the future trends will indicate a need to 
provide space or potential sites for development 
during the approaching years. Upon the realization 
that outdoor recreation is a legitimate and worthwhile 
form of land use, provision will be made in the future 
for adquate areas of development. 
C. Winter Outdoor Recreation 
Throughout the world any country with sufficient snow 
and freezing conditions has some form of winter 
outdoor recreation. According to one source winter 
activities include skiing, skating, toboganning, 
12 
coasting, ice hockey, curling, and ice yachting. 
The origin of winter sports is not very clear. Man's 
early need for a means of travel and movement of 
goods in winter gave rise to the development of modes 
22. 
of travel - skies, sledges, and ice skates. In time, 
•after many modifications, equipment was adapted for 
use in leisure time. The Winter Olympic Games at 
Lake Placid, New York in 1932 seemed to add a great 
stimulus to winter outdoor recreation. *••* The recent 
study made by O.R.R.R.C. in the United States lists 
winter sports as being most popular with the younger 
population - those 12 to 17 years of age. Approximately 
nine per cent of the population engage in sledging and 
toboganning while ice skating, seven per cent, and 
14 
skiing, two per cent, follow in popularity. The 
trend for adults to participate in winter recreation 
is evident when statistics regarding curling and 
skiing are examined. The current trend of family 
participation in recreation activities has also 
influenced the number of adults participating in winter 
outdoor recreation activities. 
D. Development of Skiing till World War II 
The exact date and origin of skiing is ambiguous. The 
oldest ski that has been found, at Hoting in Sweden, 
15 is believed to be at least 4,000 years old. Today 
it rests in a museum in that country. The oldest 
23. 
pictorial representation of skiing (see Figure 4) is 
a carving on a rock at Roedoeg in Northern Norway and 
1 G is dated 2000 B.C. 
Skis were probably used for military purposes as early 
as they were used for ordinary travel. In 1199, Saxo, 
the Danish historian, described how the Finns waged 
war on skis, and in the following year, King Sverre 
sent out a company on skis to reconnoitre before the 
17 battle of Oslo. During World War I, both the 
Austrians and Italians used skis for military 
manoeuvres while the Russians found ski equipment 
useful in World War II. 
In the late 1500's, skiing was introduced to Central 
18 
Europe and subsequently to the rest of the world. 
Scandinavians were said to have introduced skiing 
to the Western Hemisphere but little is recorded 
about the activity until the California gold rush 
of 1849. In Canada, miners near Rossland, B.C., 
were reportedly using skis as a means of transportation 
during the 1870's.19 
24. 
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Four thousand year-old rock wall carving from 
the island of Rodoy, Norway, showing a man on skies. 
J-Xi . " .-I- _ . ., -^—j^-ftnMS/: f^ 
£**!. ' . ••^•-m 
The Ovrebo Ski, estimated to be 2,500 years old, rests in the 
Ski Museum at Oslo, Norway. It was found in a Norwegian bog. 
Source: Ski Magazine (ed), America's Ski Book, 
(New York: Charles Scribner's and Sons, 
1966), p.21. 
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In 1872, a group of Norwegians founded the Nansen Ski 
Club at Berlin, New Hampshire. Following this date, 
the list is endless of the ski clubs which were 
established to further the recreational activity of 
skiing. Canada's first ski club was founded in 
21 Montreal m 1904. Quebec city followed in 1908; 
Ottawa in 1910; three Rivers in 1911; and Toronto 
in 19 23. However, it was a group of clubs that met 
in Ishpeming, Michigan, in 1904 that established the 
National Ski Association of the United States which, 
in fact, established the voice for all skiers from 
22 
that date on. Today, over 2,000 clubs belong to 
this association in the United States with 125,000 
members. 
Other events which advanced the recreational activity 
of skiing were the introduction of the sport to the 
Winter Olympics in 1924 at Chamonix, France; the 
establishment of the first ski tow at Shawbridge, 
Quebec in 19 29; and the awarding of the Winter 
Olympics to Lake Placid, New York, 1932. After 1932, 
24 
commercial interests entered the field of skiing. 
Chair lifts were first used in 1936 and ski trains on 
26. 
the east coast during the weekends were a common sight. 
The Boston and Maine Railway, operating from Boston and 
Worcester, hauled 23,343 skiers in 1935-36, a thirty-
three per cent increase over the thriving 1934-35 
25 
season. Six of New York's biggest sporting goods 
concerns and department stores revealed that 32,800 
pairs of skis were sold in 1935-36 and that the 
26 
average increase in business was about 250 per cent. 
The geographical significance of the development of 
skiing up to World War II is an important one. The 
diffusion of the activity during this time appears to 
be strongly correlated to the actual migration of the 
early Scandinavians themselves. The sport followed its 
inventors and gained support in North America in such 
areas as New Hampshire, Minnesota, Michigan, and 
Wisconsin - all areas of Scandinavian settlement. 
E. Skiing After World War II 
From a few thousand peioneering devotees before World 
War II, skiing has grown to the point where it can now 
count from 2 million to 11 million enthusiasts partici-
pating at 1,000 odd areas in Canada and the United 
27. 
States. The increasing participation rate will 
continue, and according to Dr. M. H. Stiles, 1964 
President of the U.S. Skier Association, there will 
28 
be some forty-five million skiing Americans by 1985. 
The business of manufacturing equipment and clothes 
for the sport and running ski resorts has become a 
29 
billion dollar industry. Many states and provinces 
now depend on skiing to add dollars to the already ^ 
important summer tourist industry. Michigan and 
Colorado are both examples (see Tables 2 and 3 
respectively) of areas that have felt the economic 
impact of skiers dollars. Resort operators and motels 
have begun to operate year round in many areas. Quebec 
lodge owners in Canada, whose main season is winter, 
count on 3.5 million to 4.0 million dollars in profits 
from food and accommodation alone as a result of the 
30 
skiing trade. Revenue from cocktail bars, ski lifts, 
etc., is extra income. 
There are many reasons for the great growth of the 
ski industry after the war. Improved access and 
greater use of the automobile were major factors. 
The automobile and charter bus took over from ski 
28 . 
TABLE 2 
MICHIGAN WINTER SPORTS BUSINESS 
Number of skiers, dollar volume and number of ski areas 
Season 
1950-51 
1953-54 
1954-55. 
1955-56 
1956-57 
1957-58 
1958-59 
1959-60 
1960-61 
1961-62 
1962-63 
1963-64 
1964-65 
1965-66 
1966-67* 
Number 
of areas 
32 
38 
38 
41 
46 
60 
64 
69 
71 
76 
84 
86 
89 
87 
83 
Number 
of skiers 
-
-
65,000 
75,000 
85,000 
100,000 
125,000 
150,000 
157,000 
165,000 
180,000 
200,000 
225,000 
210,000 
270,000 
Source: Michigan Tourist Council. 
Dollar volume 
spent by skiers 
-
-
6,500,000 
-
-
10,000,000 
12,500,000 
15,000,000 
-
17,500,000 
18,500,000 
20,000,000 
25,000,000 
21,500,000 
28,000,000 
* The tourist industry in Michigan now ranks second 
only to industry whereas previously it followed 
industry and agriculture in the economy of the State. 
TABLE 3 
COLORADO SKI INDUSTRY 
Year Skiers 
Spending 
(dollars) 
Percent 
Change 
1956-57 
1957-58 
1958-59 
1959-60 
1960-61 
1961-62 
1962-63 
1963-64 
1964-65 
1965-66 
45,000 
60,000 
75,000 
140,000 
147,000 
188,262 
188,000 
240,000 
329,000 
384,700 
4,500,000 
6,000,000 
7,500,000 
14,000,000 
14,700,000 
18,826,300 
18,800,000 
24,000,000 
32,900,000 
38,470,000 
+33. 
+25. 
+86. 
+5. 
+2 
-1 
+ 27 
+37 
+16 
0 
0 
0 
0 
0 
0 
.0 
.0 
.9 
Source: Colorado Tourist Council. 
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trains. Highways and minor roads were improved into 
new ski development areas and an effort was made to 
keep them clear and safe during the winter season in 
order to attract the skiers' dollars. The length of 
the workweek decreased after the war and many of the 
populace not only had a greater disposable income, 
but began to take winter vacations. 
By the mid 1950's, the recreational activity of 
skiing had become extremely popular. In a recent 
study conducted in the United States by the outdoor 
Recreation Resources Review Commission (O.R.R.R.C.), 
the recreational activity of skiing was listed as 
fifth in the list of most popular activities at the 
1,326 privately operated recreational facilities 
31 inventoried. The phenomenal growth of the ski 
industry from 1955 to the present (see Tables 4 and 5) 
is shown by the fact that new lifts increased by 
1,500 per cent while new ski areas (see Figures 5 and 
6) increased from 78 in 1955-56 to 684 in 1965-66 in 
32 
both the United States and Canada. It is interesting 
to note that in Canada, the major period of growth has 
been between 1961 and 1965 when the number of areas 
TABLE 4 
GROWTH OF SKI AREAS 1955-56 to 1965-66 
Year 
1955-56 
1956-57 
1957-58 
1958-59 
1959-60 
1960-61 
1961-62 
1962-63 
1963-64 
1964-65 
1965-66 
East 
Per 
cent 
To- in-
tal New crease 
23 -
36 13 56.52 
49 13 36.11 
65 16 32.65 
81 16 24.61 
99 18 22.22 
126 27 27.27 
154 28 22.22 
193 39 25.32 
228 35 18.13 
271 43 18.86 
Midwest 
Per 
cent 
To- in- ' 
tal New crease 
6 -
8 2 33.33 
15 7 87.50 
25 10 66.67 
35 10 40.00 
43 8 22.86 
50 7 16.28 
58 8 16.00 
69 11 18.97 
87 18 26.09 
96 9 9.31 
West 
Per 
cent 
To- in-
tal New crease 
37 -
46 9 24.32 
60 14 30.43 
76 16 26.66 
93 17 22.37 
113 20 21.51 
128 15 13.27 
139 11 8.59 
155 16 11.51 
161 6 3.87 
176 15 9.32 
Canada 
Per 
cent 
To- in-
tal New crease 
12 -
16 4 33.33 
23 7 43.75 
34 11 47.83 
40 6 17.85 
53 13 32.50 
66 13 24.53 
71 5 7.58 
89 18 25.35 
107 18 20.22 
119 12 11.21 
Total 
Per 
cent 
To- in-
tal New crease 
78 -
106 28 35.90 
147 41 38.68 
200 53 36.05 
249 49 24.50 
308 59 23.70 
370 62 20.13 
422 52 14.05 
506 84 19.91 
583 77 15.22 
662 79 13.55 
Source: Ski Area Management, Summer 1966. 
Year 
1955-56 
1956-57 
1957-58 
1958-59 
1959-60 
1960-61 
1961-62 
1962-63 
1963-64 
1964-65 
1965-66 
Source: 
Gondolas 
TABLE 5 
NORTH AMERICAN LIFT GROWTH 
& Trams 
Percent 
Number New increase 
1 
1 
1 
4 
5 
5 
5 
9 
14 
17 
26 
Ski 
1 
-
0 
0 
3 
1 
0 
0 
4 
5 
3 
9 
Area 
-
0 
0 
300.00 
25.00 
0 
0 
80.00 
55.55 
21.42 
52.98 
Management 
Chairs 
Percent 
Number New increase 
41 -
49 8 19.50 
70 21 42.90 
89 19 27.10 
121 32 36.00 
151 30 24.80 
198 47 31.10 
259 61 30.80 
322 63 24.30 
417 95 29.50 
489 72 17.30 
-, Summer 1966. 
1 
1955- 56 to 1965-66 
Surface Lifts 
Number New 
62 
98 
154 
220 
291 
385 
475 
562 
700 
841 
981 
-
36 
56 
66 
71 
94 
90 
87 
138 
141 
140 
Percent 
increase 
-
58.10 
57.10 
42.90 
32.30 
32.30 
23.40 
18.31 
24.60 
20.10 
16.60 
Total 
Number New 
104 
148 
225 
313 
416 
540 
677 
829 
1036 
1275 
1496 
-
44 
77 
88 
104 
124 
137 
152 
206 
239 
221 
Percent 
increase 
-
42.70 
52.40 
39.30 
34.40 
29.90 
25.40 
22.50 
24.90 
23.10 
17.4p 
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GROWTH OF SKI AREAS 1955-1965 
IN NORTH AMERICA 
1955 
LEGEND 
TOTAL NUMBER OF SKI AREAS 
EASTERN SKI AREAS 
WESTERN SKI AREAS 
CANADIAN SKI AREAS 
MIDWEST SKI AREAS 
S O U R C E ! TANLER,B. "A DECADE OF GROWTH" SKI AREA 
MANAGEMENT, (SUMMER 1966) PR 10 TO 14 
FIGURE 5 
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doubled, jumping from 53 to 119. At the same time, 
the number of lifts increased from 90 to 235. Canada, 
however, still has the fewest chair lifts per area on 
the continent, .37 per area, but has the greatest 
33 
number of surface lifts per area, 1.59. 
Associated with the great growth of the ski industry 
itself have been the changes in attitudes by both 
operators and skiers alike. In the past, most ski 
operators have been attracted to the ski business 
because of their personal interest and affection for 
the mountains, snow and the activity itself. 
According to Ski Area Management: "there is a profit 
motive involved, but, as most ski area operators will 
admit, if profit were the only motive, there are many 
34 
easier and more stable ways of making a living." 
The personal interviews conducted by the author of 
the ski operators in Ontario justify this statement, 
however, it is evident that the trend is quickly 
changing. True, many existing operators of ski 
resorts feel this way, but the investors do not; and 
with increased competition for skiers the profit 
motive is becoming far more important. Competition, 
a greater demand for more facilities at each resort, 
multiple and year-round use of resorts and the* large 
capital investment needed to establish a resort have 
created an establishment of such a large magnitude 
that the day of the individual owner with a "love 
for the sport" attitude is over. The term "economically 
viable" is becoming more apparent in the decision 
making process of establishing a resort in today's 
market. An individual with a keen business sense and 
an aptitude for promotion is now operating the resort 
while the "lover of the sport" is teaching new skiers 
and bringing in the extra income for the operation. 
Existing resorts that don't accept this attitude in 
the future will find themselves out of business in 
a short time! 
Skiers attitudes and demands have also changed over 
time. At present, it is the demand aspect that is 
influencing the operators and investors attitudes 
toward skiing. In the past, the skier was willing 
to go almost anywhere and suffer a great number of 
inconveniences in order to ski. Skiers demands 
include such things as special equipment, fashion wear, 
37. 
and private and group instruction ski schools. 
Apres-ski facility demands include pools, saunas, 
lounges, baby-sitting facilities, dancing floors, 
various types of accommodation and costly enter-
tainment. • Skiers demands have revolutionized the 
ski industry as well as creating greater competition 
between resorts to acquire a fair share of the skier 
market. 
F. The Ontario Scene 
Although the development of winter outdoor recreation, 
and skiing in particular, has not been very much 
different in Ontario than the rest of North America, 
some aspects warrant special mention since this study 
concerns itself with the southern part of the province. 
Canada, it is estimated, has over 700,000 devotees to 
skiing with Ontario contributing from 100,000 to 
35 120,000 of this total. The Ontario Department of 
Tourism and Information, in a recent survey, estimated 
that 15,000 persons enter the activity in the 
province every year. The report goes on to say that 
Ontario's skiers spend approximately $22 million during 
38. 
the course of a year. As the figures indicate, 
skiing has had a considerable impact on the tourist 
industry within the province. Recently, the Ontario 
government was approached by the Ontario Division of 
the Canadian Amateur Ski Association who petitioned 
for a February holiday for all Ontario workers. The 
brief suggested the holiday on the basis of promoting 
the winter recreation season between January 1 and 
Easter - during which time there are not, at present, 
37 any long weekends. The brief anticipated large 
economic returns from the holiday, part of which are 
currently being lost to Quebec's Winter Carnival each 
year. 
The concept of the ski club in the development of ^ 
Ontario's ski industry has been a very important one. 
Like other areas of initial ski development, Ontario 
has enjoyed the presence of many ski clubs which have 
promoted the recreational activity. The ski clubs, 
for example, of 1938-39 as listed in the Canadian 
Ski Yearbook were: Blue Mountain, Cedar Springs, 
Chicopee, Fort Williams, Huntsville, Lawrentian, 
Midland, New Liskeard, Orillia, Owen Sound, Peterborough 
39. 
Pickering College, Port Arthur, Sudbury, R.C.A.F., Sault 
38 
Temiskaming, Toronto, and Walkerton. It is interest-
ing to note that today the majority of these areas^ 
where the clubs of 1938-39 were situated, are still 
noted for skiing. 
Ski clubs diminished in importance after World War II 
due to the large influx of new skiers. However, 
recently the trend of operating private ski clubs 
has returned and is now an important factor in the 
Ontario Ski resort business. According to several 
people, the current trend in Ontario is unique in 
North America. It is for this reason that it 
deserves special mention here. 
The current concept in Ontario of a ski club is not 
similar to that of the initial development. The 
current trend is for public resorts to turn private 
and offer the facilities, only to members. A major 
reason for this trend is a lack of capital on the 
part of the resort owners for expansion purposes. 
Entrance fees and annual dues are established by 
owners and when the desired capital is met the 
membership is closed. Resorts in Ontario that have 
become private or are currently in the process of 
doing so are Osier Bluffs, Creigleith, Alpine, 
39 
Devil's Glen, and Beaver Valley. The problem 
is that these resorts are situated on some of the 
0 
best skiing sites in the province. An added benefit 
to the resort owner for achieving private status 
is that annual dues guarantee an income for the 
resort even if there is no snow for skiing all 
season. Jozo Weider, operator-owner of Blue 
Mountain Resorts Ltd., recently supported this 
viewpoint toward private resort development in 
Ontario when he said, "nowhere else in the world 
have private clubs been allowed to fence off so 
many areas." 
The significance of this problem is the fact that 
the resources for skiers are being used by a select 
group - those that can afford to pay the high cost 
of membership in a private ski resort. If the 
recreational activity of skiing is to be experienced 
by all those that demand it this current trend of 
public areas turning private must be circumvented. 
One possible solution is the establishment of future 
41. 
sites for development. From an understanding of the 
factors of location of existing ski resorts potential 
sites can be determined, set aside and developed as 
public resorts in the future. By understanding the 
factors of location and the skier market the viability 
of future resorts will be enhanced and availability of 
capital for development will, in turn, be less of a 
risk for the investors concerned. 
G. Conservationists and the Ski Resort Owners 
There is a growing conflict between conservationists 
and ski resort owners. It is mentioned here because 
conflict between types of users is becoming increasingly 
important in the determination of resource management 
policy - an important section within the discipline 
of geography. 
The conservationist, according to R. Wolfe, is 
distinguished from other people by "his emotional 
concern for the natural resources that give quality 
41 to the activities associated with outdoor recreation." 
On the other hand, the ski resort owner is considered 
by the conservationist as the entrepreneur or the land 
developer, who makes a living at the expense of 
misuse of the land. 
It is not the purpose of this paper to probe the 
merits of the conservationists and ski resort owners 
actions, however, it is the author's objective to 
point out the importance of proper planning and 
approaches to resource management, which, in turn, 
will decrease the gap between conservationists and 
ski resort owners attitudes toward each other. The 
hassle that evolved when it was proposed that the 
1972 Canadian Winter Olympics be held in Banff 
42 National Park and the recent Ontario public 
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shoreline dispute are excellent examples of the 
type of resource use conflict that can erupt. 
Observation of many ski resorts in Ontario will? in 
fact, suggest that many of the ski resorts have been 
vastly improved through tree planting, seeding and 
other conservation practices. Another good example 
of proper area management by ski resort owners is a 
program carried out by forest service recreation 
experts in the National Forests of the Western United 
States. Over 200 ski areas are located on National 
43. 
Forest land, each laid out so that all trails, lodges, 
lifts and other facilities were compatible with other 
4 4 forest uses. 
As exemplified above, the need is for proper planning 
and management by experts. The geographer can help 
to fulfill this role. With the acceptance of this 
fact conservationists and ski resort owners will both 
benefit and in turn so will the skiing public. 
H. The Literature 
It would be impossible and futile to mention all the 
literature that has been written about the recreational 
activity of skiing. However, the author feels that 
certain work deserves special mention since it 
provides useful data for this study. Literature 
related to the exact topic of locational analysis of 
ski resorts is practically non-existent, but the few 
sources that are listed here help to formulate the 
patterns of habits that skiers have which, in turn, 
determine the key factors of location. The author 
is also of the opinion that more use should be made 
of existing data and that the duplication of data 
44. 
in the Western United States. Thirdly, the study by 
Klopchic is an analysis of a sampling of skiers taken 
at four ski resorts in Ontario from December, 1965 
to April, 1966. The study includes skiers origins, 
incomes, sex, age, education, occupation, expenditures 
and other skier characteristics. It is an invaluable 
source of data for the Ontario skier market. 
Two excellent sources of data done on a state basis 
are: 
1. Fine, I.V. and Werner, E.E. The Economic • 
Significance of Skiing in Wisconsin. The 
Seventh in a series of reports based on 
research in the vacation-recreation 
industry in the State of Wisconsin. 
Madison, Wisconsin: University of 
Wisconsin, School of Commerce, 1960. 
2. Gebelein, H. and Willis, P.W. The Vermont 
Ski Market 1965-66. A report prepared by 
Gebelein - Willis Assoc, Economic Con-
sultants , for the Vermont Development 
Department. Montpelier, Vermont: Vermont 
Development Department, 1966. 
Finally, the work of Outdoor Recreation Resources V" 
Review Commission cannot go unmentioned. This 
comprehensive study of 1962 is invaluable for the 
geographer specializing in outdoor recreation for 
it gives twenty-seven columes of literature that 
pertains to the present and future of outdoor recreation. 
45. 
It should be mentioned at this point that the author 
is not a skier himself, having participated in the 
recreational activity once during his lifetime. For 
this reason it was necessary to read a great deal 
and learn the so-called "jargon" or terminology that 
skiers use when referring to aspects of the skiing 
activity. Although many feel that this lack of 
experience would hinder the study greatly, in the 
final analysis it actually aided the author since 
it provided him with an objective viewpoint. Each 
type of resort seen during the study was new and 
different as was each problem that the resort 
operators passed on during personal interviews. 
This paper is, in part, a result of the various 
experiences gained by the author in conducting the 
study. 
FOOTNOTES FOR CHAPTER I 
M. Clawson, How Much Leisure Now and In The Future, 
Reprint Number 45 (Washington: Resources For The Future, 
Inc., 1964),.p.3. 
2The Oxford International Dictionary defines leisure 
as "opportunity afforded by unoccupied time." 
J. Farina, "The Social and Cultural Aspects of 
Recreation," Resources For Tomorrow, Volume 2 (Ottawa: 
Queen's Printer, 1961), p. 941. 
4M. Clawson and J. L. Knetsch, Economics of Outdoor 
Recreation (Baltimore: John Hopkins Press, 1966), p. 16. 
5Ibid. p. 17. 
6Ibid. p. 20. 
7Ibid. p. 20. 
"Outdoor Recreation for America, A report to the 
President and to the Congress by the Outdoor Recreation 
Resources Review Commission (Washington: U.S. Govern-
ment Printing Office, 1962), p. 24, 25. 
^Clawson and Knetch, p. 33. 
10Outdoor Recreation for America, p. 25. 
^
1L. Brooks, "The Forces Shaping Demand for Recrea-
tion Space in Canada," Resources For Tomorrow, Volume 2 
(Ottawa: Queen's Printer, 1961), p. 957. 
12
"Winter Sports," Encyclopaedia Britannica, 1966, 
Volume 23. 
13A. Liebers, The Complete Book of Winter Sports 
(New York: Coward-McCann Inc., 1963), p.11. 
47. 
14National Recreation Survey, ORRRC Report Number 19 
(Washington: U.S. Government Printing Office, 1962), 
p. 16. 
•^"Skiing," Encyclopaedia Britannica, 1966, Vol. 20. 
•
1
-°Ski Magazine (ed.) , America' s Ski Book . (New York: 
C. V. Scribner's and Sons, 1965), p. 14. 
^'Encyclopaedia Britannica, Vol. 20, p. 748. 
18J. L. Pratt and J. Benagh, The Official Encyclo-
paedia of Sports (New York: Franklin Watts Inc., 1964), 
p. 235. 
1 9D. E. Balchelor et al. "Skiing in Canada," 
Canadian Geographical Journal, XIV No. 2 (Feburary, 1937), 
p. 57. 
2 0F. Elkins and F. Harper, World Ski Book (New York: 
Longmans, Green and Co., 1949), p. 12. 
"Skiing," Encyclopaedia Canadiana, 1966, Vol. 9. 
22Pratt and Benagh, p. 236. 
2 3G. Sullivan, The Complete Book of Family Skiing 
(New York: Coward-McCann Inc., 1966), p. 149. 
24Liebers, p. 18. 
2 5H. P. Douglas (ed.), Canadian Ski Yearbook 
(Montreal: J. Lovell and Sons Ltd., 1936-37), p. 33. 
26Ibid. p. 33. 
'Ski Magazine (ed.), p. 3. 
28Federal Reserve Bank of Minneapolis, Ski Resorts 
in the Ninth District, Business Report Number 1 (Minn-
eapolis: Federal Reserve Bank, 1964), p. 3. 
29 Liebers, p. 19 
48. 
30Financial Post, Feburary 27, 1960. p. 12. 
31Private Outdoor Recreation Facilities, ORRRC Re-
port Number 11 (Washington: U.S. Government Printing 
Office, 1962), p. 34. 
32
"Ski Business," Ski, November 20, 1966, p. 28. 
B. Tanler, "A Decade of Growth," Ski Area Manage-
ment, Summer, 1966 (New York: Universal Publishing and 
Distributing Corporation, 1966), p. 12. 
34Ski Area Management, Spring Issue, 1966, p. 10. 
^Encyclopaedia Canadiana, 1966, p. 323. 
36Ski Star, Vol. 2, No. 6, January 13, 1967, (Tor-
onto: K.P.S. Publications, 1967), p. 2. 
37Skiing Illustrated, Vol. 4, No. 5, (Calgary: Ski-
ing Illustrated Publications, 1966), p. 1. 
3 8H. P. Douglas (ed.), p. 151. 
3
°Information gained from the Ontario Ski Area 
Operators Association in a series of interviews. 
40 Financial Post, Feburary 27, 1965, p. 55. 
41Notes based on a speech delivered by R. Wolfe 
before the B.C. Division, Canadian Association of 
Geographers, Vancouver, B.C., March 18, 19 67. 
Editorial, Park News, January, 1966, (Toronto: 
National and Provincial Parks Association of Canada, 
1966), p. 3. 
43Globe and Mail (Toronto) July% 18, 1967. 
44Skiing - The National Forests - America's Play-
grounds, Forest Service, U.S. Department of Agriculture 
(Washington: U.S. Government Printing Office, 1967), 
p. 4. 
CHAPTER II 
THE SKIER AND THE SKIING FACILITY 
A. Study Techniques 
The techniques used in achieving information in any 
study are an important part in the determination of 
the final results. For this reason, it was imperative 
that the most inclusive approaches be used to gain a 
full understanding of the relationship between skiers, 
their recreational activity of skiing and the 
facilities that skiers patronize. With this in mind, 
the three techniques of observation, interview and 
assimilation of data from questionnaires were used 
in this study. 
The geographer is trained to observe. As a result, 
the tool of observation was very useful when visiting 
the resorts included in the study. Observations at 
each resort included access and road conditions, type 
and variety of hills, tow line-ups, food and lodge 
facilities, management, and skier satisfaction. These 
49. 
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observations aided the author considerably in formulatinc 
conclusions as to skiers habits and existing facilities. 
Interviews took place between the author and each 
resort operator included in the study. These were, in 
general, short since they were conducted at the resort 
during the skiing season when the operators were 
extremely busy. However, at the end of the season, 
the author conducted three intensive interviews with 
operators at a leading, highly developed area; an 
average sized family area; and at a small family 
owned resort. The information gained from these three 
interviews was invaluable in the appraisal of the 
Ontario ski resort industry. Besides interviews with 
resort operators, the author interviewed officials of 
the Ontario Ski Area Operators Association (O.S.A.O.A.), 
ski club members, outdoor recreation planners, 
meteorologists, and ardent skiers. Each interview 
conducted added a little more to the picture of the 
skiers' habits and his environment. 
Finally, the skier questionnaire and operator-owner 
questionnaire provided the valuable data that was 
necessary to justify the statements and conclusions 
51. 
that this study came to. Further information regarding 
these questionnaires follows later in this chapter. 
B. The Study Area 
The reasons for choosing Southern Ontario for the study 
are varied. The author has lived and studied in the 
area for over five years and as a result, is interested 
in its growth and development. Secondly, Southern 
Ontario is currently at the stage where outdoor 
recreation, and skiing in particular, are at the point 
of high urban dweller participation and decisions 
regarding public and private development of facilities 
are becoming much more complex due to the many factors 
involved. Thus, it was felt, that a study of skiing 
in this area would have nomothetic implications that 
would contribute to an understanding of the sport and 
allow for more rational behavior not only in the 
province but also in many parts of urbanized North 
America were the activity is or has the potential of 
becoming popular. 
For the purposes of this paper, the term Southern 
Ontario (see Figure 1) indicates that area south of 
a line drawn from Parry Sound to Pembroke. Southern 
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Ontario is the agriculturally developed portion of 
the province, except for the area north of Lake 
Simcoe, and is underlain chiefly by stratified 
limestones and shales of the Palaeozoice age. It 
is a glaciated region and during four successive 
cold periods of the Pleistocene, vast masses of ice 
moved across it, scouring the bedrock , breaking and 
pulverizing the dislodged pieces, overriding and 
2 
moulding the resultant debris. This deep overburden 
stands today in striking contrast to the scanty, 
discontinuous, sandy mantle on the harder rocks of 
the Canadian Shield which lies to the north of 
Lake Simcoe. A closer analysis of the soils of the 
southern part of the province may be reviewed from 
3 
the Ontario Soil Survey (see Report Number 30). 
Southern Ontario is an area of modest relief. The 
lowest land along the Ottawa River is barely 150 feet 
above sea level, while the highest points on the Blue 
Mountain}south of Collingwood, fail to reach 1,800 feet 
4 
above sea level. This alone suggests that the 
* 
terrain of Southern Ontario is more suitable for the 
family ski outing, rather than the expert racer or 
jumper. 
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The climate of the study area varies considerably. The 
majority of the study area lies in the humid continental 
climate (Dfb) with the exception of several counties 
at the extreme south-west corner of the province where 
the humid continental climate (Dfa) with hot summers 
5 
exists. 
Snowfall data is of considerable importance in the 
establishment of a ski resort as will be shown in the 
derived location model, given later in the paper. With 
the exception of the area north of Lake Simcoe the 
remainder of the southern part of Ontario receives a 
snow cover of one inch or more by November 26. March 21, 
on an average, is the last date of snow cover of one 
inch or more (see Figures 7 and 8) except for fairly 
large areas south of Owen Sound and to the north of Lake 
Simcoe. The maps indicate definite zones of climatic 
potential for the activity of skiing. 
• 
There are 6,148,900 people living within the study 
area.7 Of this total population figure, it is estimated 
that 110,000 people, or 1.8 per cent of the population, 
Q 
are currently participating in the activity of skiing. 
It should be added that the potential market of the 
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Northern United States has not been included in these 
figures. It certainly appears that the demand does 
exist; will the facilities be adequate to meet this 
demand in the future? 
C. Bounds of the Study 
Since there are some seventy-five ski resorts within 
the study area, it was necessary to establish the type 
of ski resort that the study would be concerned with. 
The sixty-five resorts vary in size from the one hill 
rope tow type^ which lie predominantly very close to 
urban centers, to the large complex lodges catering 
to every type of skier. 
The author was concerned with the intermediate skier, 
not the novice or the expert, who would drive for some 
distance to go skiing for the day or the weekend. 
According to Sno-Engineering in New Hampshire, a minimum 
slope of twenty-five per cent is needed for the inter-
mediate skier. After observing the vertical drop and 
maximum length figures of the resorts in the study area, 
(published in the 1967 issue of Ski Facilities in 
Ontario by the Department of Tourism and Information), 
57. 
the minimum figures of 200 feet for the vertical drop 
and 2000 feet for the length of slope were decided upon 
as resorts with which the study would concern itself. 
In actuality, (see Figure 9), only a slope 1000 feet 
long with a 200 foot vertical drop is necessary for a 
hill with a twenty-five per cent grade, however, the 
length of the"run-out" must also be considered. It 
is estimated that the average "run-out" area is 400 to 
1000 feet long and for this reason only resorts with 
slopes of a maximum length of 2000 feet were included 
in the study. 
A second requirement for a resort to be a part of the 
study was the fact that a lift, other than a rope tow, 
had to operate at the qualifying resort. Therefore, 
the two requirements, in summary were: 
1. Minimum vertical drop of 200 feet and 
minimum maximum length of 2000 feet. 
2. Lift of a type other than a rope tow. 
These two requirements immediately eliminated many 
resorts, especially resorts located very close to large 
urban centers. This result was somewhat intended since 
the author was interested in skier movement to 
o 
o 
o 
o 
CJ 
CHARACTERISTICS OF HILLS FITTING 
BOUNDS OF STUDY 
A-HILL WITH A TWENTY-FIVE PERCENT 
~ ^ — ^ _ ,nr, (2 5%) SLOPE. 
^ ^ ^ ^ ^ _ _ 
8 0 0 ' 
B-HILL WITH A TWENTY-FIVE PERCENT (25%) SLOPE 
AND A 1000 FOOT RUN-OUT AREA. 
^ ^ ^ - ^ ^ ^ ESTIMATED 2 0 0 0 FEET 
8 0 0 ' ' 1000 ' 
"* r i r i i D C n 
59. 
facilities over a distance and the ability, in turn, 
of resorts to attract skiers from a point of some 
distance. As could be expected, resorts close to 
large centers such as Toronto, Hamilton, Kitchener, 
and London, have, in fact, a large enough market that 
facilities (lack or multiplicity of) will not deter 
skiers from attending them. Easy access and short 
distance insure this type of resort continued success. 
However, snow conditions cannot be neglected and this 
factor usually limits the' urban centered resorts which 
lie in the southern most part of the province. 
It was intended that questionnaires would be sent to 
each resort (see Appendix II) and that skiers attending 
these resorts would provide the necessary data to 
determine skiers habits. When the Ontario Ski Area 
Operators Association was approached to handle the 
skier questionnaires at the resorts it was found that 
three resorts would have to be dropped from the study; 
two of the resorts, Limberlost Lodge and Candiac Skiways, 
were not members of the O.S.A.O.A. while the third 
resort, Hockley Valley, was closed and out of business. 
Thus, the final list of participating resorts was 
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reduced to twenty, four being private clubs. 
D. Questionnaire Methodology 
1) Skier Questionnaire: As was mentioned at the 
beginning of this chapter, the methodology for this 
paper included the assimilation of data from question-
naires. In this case, the questionnaires consisted of 
a skier questionnaire and a resort operator-owner 
questionnaire. 
The skier questionnaire was formulated with the 
intention of determining skiers habits. With this 
purpose in mind, the author drew up a questionnaire 
that could be given at the ski resort to the skier 
as they participated in skiing. For this reason, the 
questionnaire had to be limited to take up only five i 
to seven minutes of the skier's time. In choosing the 
questions that would be included it was decided that 
some existing data could be relied upon, therefore • 
eliminating duplications of data, and that some 
existing data should be checked for validity. The 
data source already in existence was the study on skiers' 
habits carried out by the Ontario Department of Tourism 
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and Information at four resorts during the 1965-6 6 
season. This study established data relating to skiers 
income, sex, age, education, occupation, car ownership, 
club membership, expenditures, etc. Little in the way 
of determing locational preferences was attempted in 
the Department of Tourism and Information study. 
The questions in the skier questionnaire (see AppendixIII 
were aimed at determining resort preferences, facility 
preferences and other data that pertains to skiers' 
desires as portrayed in the study area. 
The techniques of distribution of any questionnaire 
determines^ to a great extent; the usefulness of the 
returns. Therefore, the Ontario Ski Area Operator's 
Association was approached to handle the skier inter-
views. In return, each resort would receive a data 
sheet containing the results of the skier questionnaire 
at that particular resort; the association would receive 
a copy of the completed thesis; and the author offered 
to explain the study results to the O.S.A.O.A. meeting 
in the fall of 1967. This procedure was agreed to by 
the O.S.A.O.A. and a letter explaining the study was 
drawn up and sent to each participating resort (see 
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Appendix IV). 
In order to make the procedure as simple as possible, 
a summary of the operator-owner instructions were put 
on a separate page for the resort operator (see 
Appendix V). Also, a sheet containing "interviewer 
instructions" was included to ensure that a proper 
sample distribution and interview technique were carried 
out (see Appendix VI). At two week intervals, a 
reminder letter was sent to each participating resort 
in an effort to ensure completion of the necessary 
number of interviews (see Appendix VII). Finally, 
after the completed questionnaires were returned to 
the author and tabulated, a data sheet containing a 
summary of skier questionnaires for that particular 
resort was returned to the operator for his own use 
(see Appendix VIII). On February 15, 1967 the following 
was sent to sixteen resorts under one cover: 
1. Sixty-five skier questionnaires. 
2. Letter of introduction from J. Robbins, 
secretary of the O.S.A.O.A. 
3. Operator-owner instruction sheet. 
4. Interviewer instruction sheet. 
It was felt that return postage would ensure a prompt 
return of the questionnaire so a self-addressed postage 
paid envelope was included in the package. 
It should be mentioned at this point that question-
naires were not sent to the four private ski resorts, 
however, operator-owner questionnaires, as will be 
mentioned later, were sent. The reason for this is 
that private club members ski at the same resort because 
of their high membership dues. The skier questionnaire, 
therefore, was not constructed for their type of reply. 
Between February 15 and March 15, the author visited all 
the resorts participating in the study. Operators of 
the resorts presented their problems in conducting the 
study, which in fact were very few, and the author made 
suggestions. The main problem, as may be observed from 
the questionnaire results was that certain resorts 
plainly ignored the study due to the fact that it was 
of little concern to them. 
Of the 10 40 questionnaires sent out, 584 were returned 
as completed (see Table 6), constituting a fifty-six 
per cent completion rate. The completion rate is much 
TABLE 6 
QUESTIONNAIRE RETURNS 
Skier Questionnaire Operator-Owner Questionnaire 
Resort 
Date No.Good No. 
R'vd Replies Short 
Date 
Received 
Rainbow Ridge Mar.7 
Sir Sam's Inn Mar.8 
Hidden Valley Mar.29 
Mansfield 
Horseshoe V. Mar.7 
Mt. St. Louis Mar.9 
Blue Mountain Mar.29 
Beaver Valley Mar.7 
Talisman Mar. 4 
Cedar Springs -
Valley Schuss Feb.28 
Bay Motor 
Georgian 
Peakes Apr.l 
Bethany 
Devil's Elbow Mar.6 
Oshawa Mar.7 
Total 
38 
33 
55 
-
64 
60 
28 
65 
60 
-
63 
-
13 
-
50 
55 
27 
32 
10 
65* 
1 
5 
37 
0 
5 
65* 
2 
65* 
52 
65* 
15 
10 
March 7 
February 
-
March 22 
March 7 
March 9 
March 29 
March 8 
-
-
February 
-
February 
March 6 
March 6 
March 8 
24 
28 
24 
584 456 
Private Areas 
Osier Bluffs 
Devil's Glen 
Craigleith 
Alpine 
No skier questionnaire sent July 5 
No skier questionnaire sent July 10 
No skier questionnaire sent July 15 
No skier questionnaire sent 
* Indicates No returns, 
Source: Tabulation of questionnaire returns. 
higher when considering only the resorts that returned 
questionnaires, in fact, it is 584 completed of 780 
questionnaires or 71.7 per cent. 
The four resorts which did not return any questionnaires 
had various reasons for their poor response. Bethany 
and Cedar Springs are semi-private resorts and a 
definite lack .of interest in the study resulted in no 
replies. Bay Motor, according to the resort operator, 
conducted sixty interviews but misplaced the returns. 
Mansfield didn't receive the questionnaires until late 
in the season due to an incorrect mailing address. 
Other questionnaires were substituted at Mansfield, 
however, the lateness of the season resulted in a lack 
of response. 
Based on a size of population of 100,000 skiers in the 
southern Ontario area and a sample size reliability of 
four per cent at the ninty-five per cent confidence 
11 
level; the s'ample of 584 skiers is a significant one. 
In the final analysis^ twelve resorts responded whereas 
the Ontario Department of Tourism and Information study 
12 
contained 553 replies from only four resorts. The 
dates the survey was conducted at each resort (see 
66. 
Table 7), veried the sample distribution for the 
study. 
The tabulation of the 584 skier questionnaires was a 
lengthy process. The author suggests that in any 
future surveys of this nature, all questionnaire data 
be placed on computer cards for ease of tabulation. 
When conducting the tabulation of the skier question-
naire, the author was aware of some confusion, upon the 
interviewers part, in question number eleven. Question 
eleven should not have been placed after question ten 
since there was a definite misunderstanding as to 
whether the question meant "preferred to ski" at the 
resort or resorts mentioned in the third part of 
question ten or the resort where the interview was 
being conducted. However, as can be seen from the 
questionnaire results (see Appendix IX) this mis-
understanding was not too serious. 
TABLE 7 
DATES SKIER SURVEY CONDUCTED* 
Resorts in Survey 
Rainbow Ridge 
Sir Sam's Inn 
Hidden Valley 
Horseshoe Valley 
Mt. St. Louis 
Blue Mountain 
Beaver Valley 
Talisman 
Valley Schuss 
Georgian 
Peakes 
Devils Elbow 
Oshawa 
Number of 
Returns 
Percentages 
CO 
H 
• 
CD 
P-4 
11 
30 
24 
65 
11 
CA 
H 
• 
3 
39 
42 
7 
in 
CN 
• 
Xi 
7 
8 
14 
30 
59! 
10 
CM 
• 
0) 
6 
6 
46 
31 
40 
34 
L63 
28 
CD 
P-4 
4 
1 
10 
15 
3 
cn 
X\ 
o 
U 
S 
1 
1 
1 
0 
a 
9 
19 
20 
4 
16 
10 
78 
13 
in 
0 
u 
td 
a 
16 
5 
36 
40 
22 
18 
11 
148 
25 
o 
cn 
Xi 
O 
U 
a 
7 
7 
1 
H 
O 
U 
ftj 
a 
6 
6 
1 
To
ta
l 
No
.
 
o
f 
Re
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38 
33 
55 
64 
60 
28 
65 
60 
63 
13 
50 
55 
584 
Total=584 
Total=100% 
Source: Skier questionnaire conducted by resort operators. 
* All interviews took place on days when snow conditions 
were good or better and at peak periods during the day. 
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2) Operator-Owner Questionnaire: A copy of this 
questionnaire (see Appendix XI) was sent to the 
twenty resorts that qualified for the study. This 
questionnaire was sent to the operators in the same 
package as the skier questionnaire and instruction 
material. A business envelope, stamped with a return 
address, was also included in the package so that this 
questionnaire could be returned and tabulated before 
the skier questionnaires were returned. For obvious 
reasons, the operator-owner questionnaire results are 
not described on an individual resort basis (see 
Appendix IV). Five of the twenty resorts failed to 
complete and return the questionnaire for a seventy-
five per cent completion rate. 
Tabulation of the resort operator-owner questionnaire 
also proved time consuming although the results were 
very worthwhile. It is suggested that further surveys 
of this nature also be conducted via the computer card 
method. Correlation and regression analysis would also 
be possible and the end result more conclusive. 
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E. Characteristics of Skiers and Operator-Owners 
1) Skiers: The tabulated results of the 584 skier 
questionnaires (see Appendix IX) provide some 
significant information as to the habits and pre-
ferences of the skiers of Southern Ontario. In 
some cases, the results can be compared (see 
Appendix X) to the data obtained by the Department 
of Tourism and Information. Through the analysis 
of this data, the part of the system - propensity to 
ski - will be more fully understood. In turn, the 
location factors of ski resort sites will be determined 
which will aid future resource management and planner 
policy. 
Toronto provides the largest number of skiers for the 
ski resorts of Southern Ontario. The city or -town 
nearest the resort provides the second largest number 
of skiers although the percentage is generally far 
behind Metro Toronto. Roughly eighty per cent of 
the skiers come from cities of 10,000 population or more. 
Analysis of the origin-destination data for each resort 
in the study will provide ski resort operators with an 
idea of their strong and weak areas of potential. 
70. 
Advertising by the resorts of the province should be 
based on this origin-destination data. 
Sixty-two per cent (62%) of the skiers of Southern 
Ontario are males while thirty-eight per cent are 
females. Roughly half of the male and female skiers 
are married. Ski resort facilities in the form of 
washroom facilities, accommodation and the type of 
equipment rentals may be determined from sex ratio 
data. 
The automobile currently transports ninty-seven per 
cent of the skiers in Southern Ontario. When planning 
new resorts operators must remember the importance 
of good access roads and ample parking facilities 
at ski resorts. 
The use of charter buses for travel to ski resorts is 
definitely increasing. One prominent bus charter 
company in the Ottawa area has increased its number of 
skier charter buses from 40 in 1964 to over 100 in 1967. 
A reply accompanying this information said that other 
companies in the same area have as many as five times 
as many charters during a ski season. It is therefore 
recommended that ski resort operators attempt to 
establish their own charter buses from major urban 
centers. With proper advertising increased patroniza-
tion by skiers at many resorts should occur. 
The majority of skiers have a resort destination in 
mind when leaving home. Percentage wise, the greatest 
number of people who did not have a destination' in 
mind ended up at a resort in a cluster of resorts. 
For example, ten people of sixty-four at Horseshoe 
Valley had no destination in mind when they left 
home. It is assumed that they drove to the Barrie 
area and then chose the resort - in this case 
Horseshoe Valley. This point emphasizes the 
flexibility and alternatives that resort clusters 
offer the skier. 
The importance of "word of mouth" advertising cannot 
be underestimated. One may therefore deduce that 
a ski resort must prove its worth if "word of mouth" 
advertising is to be of value to a resort operator. 
From interviews with operators and skiers it is felt, 
by the author, that skiers are subconsciously victims 
if advertising and that "word of mouth" or a friend 
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may reinforce the decision of the skier to patronize 
or not patronize a certain resort. 
Snow is essential in skiing. Skiers tend to depend ^ 
on daily snow reports in determining the resort they 
will ski at. The twenty-six per cent who feel that 
the reports aren't useful, it is believed, have had 
a bad experience in depending on the validity of the 
reports. That is, this type of skier has used the 
report at one time or another to aid him in his choice 
of a resort but when he travelled to the resort he 
found that conditions were not what they were 
advertised to be. 
v. 
The system of reporting snow conditions at ski resorts 
varies greatly and, as a result, so does the validity 
of the reports themselves. Since the ski resort 
operators issue the reports many skiers automatically 
drop the reported condition one category since skiers 
feel that some operators falsify reports in order to 
14 
attract skiers. 
The problem of issuing snow reports is taking on a 
greater complexity. Resort operators, in order to gain 
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publicity in several market areas, must presently 
phone or contact each source if the conditions at their 
particular resort are to be advertised. These sources 
include newspapers, radio stations, sports stores, 
and even television stations. Resorts are asked to 
phone these reports in daily. As may be deduced, the 
costs in time and money can be high. 
A possible solution to the current snow reporting 
system, in the author's opinion, is the establishment 
by the O.S.A.O.A. of a central clearing house for all 
ski resort snow reports. During the ski season, each 
resort would phone in its conditions daily. Any 
store, newspaper, radio station, etc., that desired 
the information could gain it from the central clearing 
house. To ensure upon the validity of the resort 
reports the clearing house could conduct periodic 
checks at the resorts to verify each resort's particular 
report. An advertised phone number would also allow 
skiers to contact the clearing house and;in fact, skiers 
could verify the snow reports after returning from a 
day or weekend of skiing. A reporting system of this 
nature would serve as a good public relations relationship 
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between skiers and ski resort operators as well as the 
news media. The operator's association might prove 
its effectiveness by allowing skiers to give complaints 
and suggestions regarding certain resorts to the 
clearing house,which could then be passed on to the 
resorts concerned. By offering these benefits for 
the ski resorts within the association the work of 
the O.S.A.O.A. would be more strongly justified. 
According to the results of the 584 skier questionnaires 
conducted, skiers ski, an average, 19.8 days per season. 
Klopchic's study established a figure of 20.0 days per 
season. Since Southern Ontario is mainly a day and 
weekend ski market the average number of days skied are 
usually based on Saturdays, Sundays, and holidays. 
According to some ski resort operators the "skiers 
participating days" figure estimated by the skiers 
themselves is roughly 20 per cent too high. The 
operator of Devil's Elbow Resort has kept a running 
daily record of his members and when he checked the 
figures of days skied per season on the skier 
questionnaire with his records the 20 per cent 
1 c 
exaggeration was verified. ° Therefore, one can 
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assume a minimum average of 15 skier participating 
days per season for each skier. Modifying Klopchic's 
figure of an estimated 10 0,000 skiers in Ontario to 
85,000 skiers (an estimated 15,000 skiers reside in 
Northern Ontario) for Southern Ontario and multiplying 
this by an average of 15 participating days per season 
for each skier we reach a sum of 1,275,000 potential L^-" 
17 
visitor-days for this market. Since there are an 
estimated 75 resorts in the Southern Ontario market 
each resort has a minimum potential of 17,000 visitor 
days. Resorts not currently achieving this figure 
should re-assess their operation. 
Skiers are willing to drive (one way) 105 miles to 
ski for the day and 207 miles to ski for the weekend. 
These facts will be discussed at length in chapter III. 
Both studies, by the author and Peter Klopchic, indicate 
that skiers ski at 2.5 to 2.8 resorts per season. As > 
will be indicated in chapter III of this study, the 
other resorts chosen occur in clusters and the larger 
the cluster the greater the chance that skiers.will 
choose their other resorts to ski at within the same 
cluster. 
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As mentioned in the methodology, some skiers thought 
that this question was part of question ten and 
answered accordingly. "Good slopes and conditions" 
accounted for thirty per cent of the answers. Twenty-
three per cent of the skiers listing "closeness" 
answered the skier questionnaire at resorts close 
to Metro Toronto. These resorts were: Horseshoe 
# 
Valley, Mount St. Louis, Valley Schuss, Devil's Elbow, 
and Oshawa. The results (see Appendix IX) verified 
an earlier hypothesis that the closer the resort is 
to the market the more important distance is as a 
reason for that particular resorts preference. 
Atmosphere was third in importance with twelve per 
cent preferring a certain resort because of this 
quality. 
Sixty-four per cent of the skiers in Southern Ontario 
appear to fit into the intermediate category with 
regard to skill. Since this study is concerned with 
the intermediate skier there is little need to 
justify the study's importance or applicability. 
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The skiers preferences in choosing a day ski resort 
will be listed in chapter IV but a brief review 
will be given here to aid the reader. By far the 
two most important factors are variety of slopes 
and distance to the resort. Type of uphill equipment 
and rates at the resort are third and fourth in order 
of importance while food and washroom facilities and 
parking are second last and last respectively on the 
list. It is the author's opinion that skiers expect 
the latter two facilities, food and washroom and 
parking, to be of good standard and the rates to be 
equal to those of other resorts in the area or province. 
Therefore, the key factors of location for a day ski 
resort are variety of slopes, distance to the resort, 
and type of uphill equipment. Even the type of uphill 
equipment at the resorts does not vary significantly 
from one resort to another. 
Sixty-four per cent (64%) of the skiers in Southern 
Ontario do not wish to see more private ski resorts 
established. At present, many resorts are contemplating 
turning private. Due to the large number of skiers, the 
proposed private ski resorts will have little difficulty 
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in attracting a full membership, especially since 
they are located on the best skiing hills within the 
province. It is recommended that the government take 
note of the current trend of ski resorts turning 
private and plan potential areas for skiers that 
will not end up as private resorts. In this way, 
a large number of skiers who do not wish to spend 
a great deal of money to become a member of a 
private ski resort may continue to participate at > 
good skiing areas in future. The government need
 / 
only to reserve the land and control its use - not 
build and operate the resorts themselves. 
Variety of slopes is still the most important factor 
to skiers choosing a weekend ski resort while distance 
to the resort drops to fifth in the list of priorities. 
The quality of the food and the accommodation at weekend 
ski resorts is considered second in importance by 
weekend skiers. The author feels that this factor, 
quality of food and accommodation, is presently the 
strongest shortcoming of ski resorts catering to the 
weekend skier. Two resorts in this study which are 
presently trying to cater to weekend skiers, but are 
not considered as weekend ski resorts by skiers as 
indicated in the skier questionnaire, have definite 
shortcomings with regard to the quality of food and 
accommodation. Uphill equipment, rates, distance 
to the resort and finally entertainment round out 
the list of priorities of skiers when deciding upon 
a weekend ski resort. 
The true vacation ski market potential of Southern 
Ontario is revealed by the fact that seventy-two 
per cent of the skiers interviewed said they would 
not take a one week ski vacation in Ontario. Sixty-
three per cent (63%) of the reasons given for not 
taking a one week ski vacation in Ontario were due 
to "better slopes and longer hills elsewhere." Skiers 
mobility is shown by the fact that nineteen per cent 
of the skiers answering "no" to a week's ski vacation 
in Ontario gave their reason as "desire to travel" 
or "desire a change." Poor facilities accounted for 
only five per cent of the reasons listed for not 
taking a ski vacation in Ontario. The skier question-
naire results show that Ontario is mainly a day and 
weekend ski market. Due to the lack of number and 
80. 
variety of slopes, length of runs, and vertical drop 
the resort operators of Ontario should concentrate 
on catering to skiers who desire day and weekend 
skiing. Possibly, when the market becomes much 
larger, the demand for vacation ski resorts will 
justify that the ski resorts of Ontario operate so 
as to provide skiing and facilities for vacationing 
skiers. 
Seventy-nine per cent (79%) of the skiers interviewed 
supported the interchangeable tow ticket concept. 
When an analysis was made of the responses from the 
various clusters of resorts, it was found that 
responses from resorts in a cluster indicated that 
these skiers were not as strongly in favor of an 
interchangeable tow ticket. A possible explanation 
is the fact that skiers at the resorts in clusters 
feel that an interchangeable tow ticket would result 
in crowded conditions at their particular resort. 
The last question on the skier questionnaire (see 
Appendix III) was concerned with the skier viewpoint 
as to what improvements were needed at each resort in 
the study. Each resort seems to have one or two real 
problems as indicated by the number of requests for 
improvement but, in general, the lists of improvements 
needed and requests for each were very broad. It is 
the author's opinion that where a large number of 
"improvements needed" are listed and only one or two 
people request them, the resort is generally providing 
the proper facilities and management. 
Some of the more commonly mentioned "improvements 
needed" (see Appendix XII) were: better hill grooming; 
more accommodation; better washroom facilities; liquor 
licences; larger lodges with more atmosphere; and 
better food. The last two entries listed for each 
resort show the number of skiers who left question 
twenty of the skier questionnaire blank and secondly, 
the number of skiers who felt no improvements were 
needed. It would appear that both entries serve to 
indicate the number of skiers who are satisfied with 
the existing facilities and the site of each ski 
resort. An asterisk indicates improvements, in the 
author's opinion, which should be carried out as soon 
as possible by the operators of the resorts concerned. 
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The ratio of "blank" or "nothing" answers for 
question twenty of the skier questionnaire was 
compared (see Table 11) to the total number of 
returns from the ski resorts in the study. Therefore, 
the higher the ratio the stronger the indication that 
the resort is meeting existing skier demands for 
facilities. This means of comparison takes into 
account the skiers' viewpoint as to the type of 
operation the resort is attempting to be (day or 
day and weekend) since skiers would list a greater 
number of "improvements needed" if the resort was 
posing as something it actually was not. By correlating 
the results of skier satisfaction (see Table LI) with 
skiers classification of the type of resort, we find 
that Talisman best meets the demands of weekend and-
day skiers while Valley Schuss best meets day skiers 
demands. Poor skier questionnaire returns from both 
Blue Mountain and Georgian Peakes tend to distort 
these ratios of skier satisfaction. 
Skiers satisfactions are, indirectly, a measure of an 
area or ski resort's quality. It should be remembered 
that the results of this study (see Appendix XII) are 
TABLE 
SKIER SATISFACTION WITH EX 
Blank 
answers 
listed 
under 
Number of "improve-
skier question- ments 
Resort naire returns needed" 
Rainbow Ridge 
Sir Sam's Inn 
Hidden Valley 
Horseshoe Valley 
Mount St. Louis 
Blue Mountain 
Beaver Valley 
Talisman 
Valley Schuss 
Georgian Peakes 
Devil's Elbow 
Oshawa 
38 
33 
55 
64 
60 
28 
65 
60 
63 
13 
50 
55 
-
3 
4 
8 
2 
1 
1 
2 
14 
0 
3 
5 
Source: Tabulated results from skier questi 
11 
STING RESORT FACILITIES 
Those 
listing 
"Nothing" for Ratio of Type of 
"improve- total to resort as 
ments number listed by 
needed" Total returns skiers 
1 
6 
14 
7 
14 
2 
10 
25 
13 
0 
4 
2 
1 
9 
18 
15 
16 
3 
11 
27 
27 
0 
7 
7 
.026 
.272 
.327 
.218 
.266 
.107 
.169 
.450 
.428 
.000 
.140 
.127 
Day 
Day 
Day 
Day 
Day 
Day 
Day 
Day 
Day 
Day 
Day 
Day 
& 
& 
& 
& 
& 
& 
& 
Wkend 
Wkend 
Wkend 
Wkend 
Wkend 
Wkend 
Wkend 
ire Median = .210 
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relative and tend to reflect personal judgements. The 
expressions of user satisfaction as indicated in 
"improvements needed" measure the enjoyment the 
visitor has had. 
Satisfaction is based on personal desires 
and preconceived ideas about the area, the 
activities available and the facilities 
provided to assist in the enjoyment of 
these activities, as well as the natural 
setting and the kind of maintenance the 
no 
area receives. ° 
According to the O.R.R.R.C. study, "satisfaction 
is a function of the degree of realization to anticipatec 
19 enjoyment." 
. ,. . „ Realization
 N 
User Satisfaction = f (-—r-:—:——r- ) 
Anticipation 
20 
User satisfaction may be of two types. One type 
deals with situations beyond the control of recreation 
management. With regard to skiing this would include 
lack of snow, excessive cold or excessive wind. 
Secondly, are the type of reasons or dissatisfactions 
over which recreation management has some control 
(see Appendix XII). Included under skiing would 
be overcrowding, dirty conditions, lack of facilities 
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and poor management. Thus, skiers dissatisfactions 
may not, in fact, indicate the true quality of a 
resort but they are a strong and fairly reliable 
indication if the resort is meeting the needs 
expressed by the using clientele. 
On concluding this section on skiers habits, several 
other factors should be listed in summary form. All 
of these factors were derived in P. Klopchic's study. 
1. The average income for an unmarried skier is 
is $6,450 and for a married skier $10,370. 
2. The average age of skiers is 27 years with the 
average of male skiers slightly higher than 
that of female skiers. 
3. Forty-four point eight per cent (44.8%) of 
skiers have a university education. 
4. Twenty-eight per cent (28%) of skiers have 
professional occupations while twenty-one 
per cent (21%) are students. 
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5. Twenty-one point four per cent (21.4%) of 
skiers own a 1965 model car and forty-three 
point eight per cent (43.8%) own a 1960 
or earlier model. 
6. The average skier spends $150.00 on equipment. 
7. The average cost per day of skiing per person 
amounts to $11.16. 
Information of this type can, and should, be of 
considerable use to ski resort operators when they 
are planning areas and locations for advertising. 
2) Operator-Owner: The operator-owner of a ski 
resort plays an important part in the skier-facility 
system. Decision making on the part of the operator-
owner determines the type of facilities that will be 
established at each resort. Naturally, the decision 
making process is influenced by skiers demands and 
habits. 
An analysis of the results of the operator-owner 
questionnaire should establish some of the reasons 
for current operator-owner decision making policy 
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with regard to existing facilities and ski resort 
management. Through this analysis one further step 
will have been taken to understand why some ski 
resort locations are viable and others are not. 
Chapter IV will formulate the conclusions derived 
from the results of the skier and operator-owner 
questionnaire into a model which may be used to# 
predict optimum locations and accompanying facilities 
for future ski resorts. Since individual ski resort 
information must remain confidential only aggregate 
figures will be given in explaining the results from 
the fifteen completed operator-owner questionnaires. 
The increased popularity of skiing in Southern Ontario 
may be represented by the fact that only five of the 
fifteen resorts in this study are more than ten years 
old. The other ski resorts have been established, on 
an average, 3.3 years. 
Eleven ski resorts chose their present location because 
of "good ski terrain." The other most prominent reason 
was because the resort was "close to a dense population." 
Only four of the fifteen resorts listed "snowbelt" as 
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a reason for present location establishment. Many 
of the resorts considered various locations before 
deciding upon their particular site. Surprisingly 
enough, only two resorts sought the aid of a consultant 
firm when deciding upon their ski resort site. It 
is expected that this procedure will change in the 
future due to large initial outlays of capital for 
resort establishment. 
Ten ski resort operators in this study felt that 
"closeness to a dense population" was an important 
site factor in determining the location of a ski 
resort while eight operators considered "access" and 
"variety of slopes" as important. Snowfall was listed 
by only seven operators as an important factor. It 
should be added that each operator could list up to 
three factors as being important in choosing a ski 
resort site. 
All of the resorts in this study have a source of 
water on their property that may be used for snowmaking. 
However, nine of fifteen ski resorts said that a 
source of water for snowmaking was not even taken into 
consideration when the site for the resort was chosen. 
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According to Joe Tropean of Larchmont Engineering, 
"a study of temperature ranges and water availability 
should be made before almost any ski area is started." 
He goes on to say that the cost of snowmaking usually 
comes to 10 to 15 per cent of the total operating \/ 
costs, but snowmaking can be responsible for up to 
23 
90 per cent of the gross income. One source 
suggests a minimum temperature of 28 degrees F. before 
24 
the snow making system will manufacture good snow. 
It is therefore recommended that ski resort planners 
consider the site factor of an ample water supply 
for snowmaking purposes in new site selection. 
Twelve of the twenty resorts in this study have u 
their ski slopes facing in a north-east direction. 
Four resorts have slopes facing north; two resorts 
have slopes facing east; and two resorts have slopes 
facing west. Personal interviews with individual 
ski resort operators found that a slope facing north-
east was the best for the Ontario area since it v^ 
afforded a longer skiing season due to less freeze-thaw 
action. The north-east slope also faces away from the 
prevailing wind which comes from the west. 
The average size of the fifteen resorts returning 
operator-owner questionnaires is 410 acres. The range 
is from 100 acres to 1,400 acres. The average size 
of actual skiing area at the fifteen resorts is 
179 acres. Six ski resorts plan property expansion 
within the next three years while twelve resorts plan 
to expand their facilities within the same period of 
time. Tows are the most popular facility to be 
expanded, especially chair lifts, with snowmaking ^ 
equipment and expanded lodge facilities next in 
preference. 
The importance of snow conditions is revealed by com-
paring the average number of visitor days each of 
the nine ski resorts had in 1965-66 to those of 1966-67. 
The average increases from 45,633 visitor days in 
1965-66, when the amount of snowfall was average, 
to 119,195 visitor days in 1966-67 when the amount of 
snowfall was exceptionally good for the operators. 
According to the results of the operator-owner question-
naire five of the ski resort operators participating in 
this study did not even consult snowfall data before 
choosing a site for a ski resort. It is interesting to 
note that four of these five resorts are currently 
in some difficulty due to this very reason - lack 
of sufficient snow for skiing purposes. 
Facility factors are also important in the development 
of a ski resort (see Table 12). The most important 
facilities at a ski resort appear to be proper tows 
and a good cafeteria or restaurant. Snowmaking equip-
ment and proper lodge facilities appear to be next 
in order. The low priority of accommodation, as 
listed by the operators, would seem to indicate why 
many skiers are presently dissatisfied with existing 
ski resort facilities. The great lack of accommodation 
is revealed by the fact that of fifteen resorts 
replying (excluding Talisman and Bay Motor) only three 
offer a total of 79 rooms for skiers at the resort 
itself. Several resorts have motels and lodges 
adjacent to them while others are situated close to 
skier owned cottages and chalets. 
The food facility situation doesn't appear much better 
than that of accommodation. Of fifteen resorts replying 
(again excluding Talisman and Bay Motor) three offer a 
dining room; four offer a cafeteria; and eight offer 
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TABLE 12 
OPERATOR-OWNER PREFERENCE OF SKI RESORT FACILITIES* 
Number of Operators Listing Facility, Listed as Neces-
the Facility (maximum of 15) sary for Successful Resort 
12 
8 
7 
6 
5 
4 
4 
3 
3 
2 
1 
1 
Tows 
Cafeteria or restaurant 
Snowmaking equipment 
Lodge 
Ski Shop Including Rental 
Instruction for Skiers 
Grooming Equipment 
Liquor Licence 
Sufficient Accommodation 
Apres-Ski facilities 
Dining and dancing 
Pool and Sauna 
* Each operator could list as many facilities as he 
wished. 
Source: Tabulated results from the operator-owner 
questionnaire. 
93. 
snack bar facilities. Operators feel that in order to 
improve food and accommodation facilities ski resorts 
must be permitted to have liquor licences. Only two 
resorts in this study have liquor licences. It is 
interesting to note that eight of the thirteen ski 
resort operators not having a liquor licence desire one. 
In a recent article in "Ski Area Management", Abby Rand 
25 
wrote that skiers want resorts to have an identity. 
Apres-ski facilities at each resort form an important 
part of this "identity." Nine of sixteen ski resorts 
answering the operator-owner questionnaire said that 
they offered no apres-ski facilities. It should be 
restated that these sixteen resorts are among the 
largest in the Ontario ski market. 
Tony Wise (Harvard Business School Graduate) of 
v 
Mt. Telemark in Wisconsin^is convinced that a "ski 
resort ought to consider itself more as part of the 
2 
entertainment business than as a simple sports facility. 
Therefore, resort operators and owners must establish 
base lodges for night events such as a discotheque, 
movies, square dances, bingo and other types of 
entertainment or the skier will patronize other resorts 
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that do offer these apres-ski facilities. Both Hidden 
Valley and Talisman resorts have found that by offering 
entertainment;the skiers are kept happy and others are 
attracted to the resort at night which, in turn, helps 
27 to defray the cost. In Quebec, for example, curling 
rinks have been added at some ski resorts - partly as 
an insurance against poor snow conditions and partly 
28 
as a facility to attract winter sports enthusiasts. 
It is recommended that resort operators attempt to 
diversity as much as possible and establish some type 
of apres facility (especially if a weekend resort) 
that will attract skiers. 
The average market value, as listed by operators, of 
the ski resorts in this study is $343,000. Seven of ten 
operators replying to this question place an estimated 
total market value of $300,000 or more on their resorts. 
Mr. T.A. Farwell, Jr., Director of Research for 
Sno-Engineering in the United States, claims that the ^U 
minimum investment necessary for any ski area is around 
29 $300,000. Yet it is very surprising to learn that 
seven of the fifteen resort operators in this study 
have never taken a management course which would aid 
them in their operation. Therefore, the O.S.A.O.A. in 
conjunction with a consulting firm should attempt to 
establish short courses to aid their operators. This 
recommendation is supported by the fact that only six 
resort operators have ever had any experience in 
operating a ski resort previous to operating their 
present resort. 
Ski resort operators list "lack of snow" and "lack of 
capital" as their greatest problems. Second on the 
list of problems as expressed by the operators are 
"lack of availability of liquor licences" and "a 
negative attitude toward snow and winter weather" by 
radio announcers. It is recommended that the govern-
ment attempt to make capital more readily available 
to ski resort operators if their operation proves 
economically feasible. The government should also 
allow ski resort operators to average their income 
over a suggested three year period thereby levelling 
out taxation which is greatly dependant upon the 
external forces of weather and climate. Finally, the 
ski area operator's association, in conjunction with 
the Department of Tourism and Information, should try 
96. 
to encourage weather announcers on T.V. and radio not u 
to discourage the people of Ontario from participating 
in winter recreation activities. 
The operator-owner questionnaire results established 
that nine resort operators felt that the people who 
live in the surrounding area of a ski resort have a 
good attitude towards that resort. Five resort 
operators felt the attitude was indifferent. The 
majority of the reasons for the good attitude toward 
the resort by the local people were that the ski resort 
brought business and employment opportunities to the 
t-
area. The reasons for the indifferent attitude were 
due to "local disinterest" and "apathetic and back-
ward" people. The ski area operator" s association 
should attempt to conduct a strong public relations 
program to help enhance the image of ski resorts. 
Possibly, some further research into the economic 
impact of a ski resort on an area might help to show 
the importance a resort has on a rural area. 
Ten ski resorts in this study do not maintain the roads 
from the major D.H.O. road into their particular resort. 
Four of these ten resorts felt that the municipality 
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involved provided poor maintenance. In the author's 
opinion, from observation, the four resorts that 
listed inadequate maintenance definitely had a valid 
argument. Resort operators, with the aid of the 
O.S.A.O.A., should present facts and figures to the 
municipality as to the importance of the ski resort 
to the area. Action should then be forthcoming. 
A second major complaint by ski resort operators with u 
regard to the Department of Highways was the need for 
improving the erection of signs on highways. In a 
letter from M.H. Seeley, Devices Analyst, of the 
Department of Highways, the reason for leaving summer 
resort signs up during the winter was that, "in many 
instances these facilities are open for public use 
during the winter," whereas in the case of ski resorts 
"once the winter season is over in most cases no 
further facilities are available for public use at 
these facilities." It would be interesting to see 
how many summer resorts actually offer winter 
facilities! The O.S.A.O.A. should pursue this sign 
problem since signs observed by summer tourists will 
enhance familiarity with ski areas for winter use. 
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Ski resort operator-owners feel that there are several 
ways that the government could aid the ski industry 
(see Table 13). Although the forms of aid suggested 
are mainly of the financial type, they should not be 
regarded as direct subsidization measures. The one 
suggested form of aid - "better financing of long term 
debt" - could be mistaken as a form of subsidization 
only if the government failed to make a careful 
analysis of the type of ski resort and its operation 
that was applying for a long term loan. It is intended 
that this study would provide some helpful information 
as to the potential or feasibility of developing a 
certain ski resort site. 
TABLE 13 
OPERATOR-OWNER SUGGESTIONS FOR TYPES OF GOVERNMENT 
AID TO THE SKI RESORT INDUSTRY* 
Forms of Aid Number of Operators 
listing Form of Aid 
Better Financing of 
long terms debt 7 *Each operator 
Improve advertising and owner could 
promotion 6 list more than 
Easier liquor licence one form of 
granting procedure 3 aid. 
Establish 3 year taxation 
cycle for operators 2 Source: Tabu-
Improve road conditions lated results 
and access routes 3 of the oper-
ator-owner 
questionnaire, 
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Practically all the ski resorts in this study foresee 
the establishment of more private ski resorts in 
Ontario in the future. For this reason alone}better 
planning of future ski resort sites and facilities 
must take place or else the average skier will have 
few locations at which he will be able to participate. 
The preceding chapter has given a fairly good analysis 
of the habits and feelings of both skiers and ski 
resort operator-owners. Now that this analysis of 
the skier-facility system is complete we are able 
to discuss the interaction of skiers between existing 
ski resorts which, in turn, will help us/imore fully 
fc§ understand the skier-activity aspect of the overall 
system. 
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CHAPTER III 
SPATIAL INTERACTION OF SKIERS AND 
EXISTING SKI RESORTS IN SOUTHERN ONTARIO 
According to E. Ullman, "Geography is the study of spatial 
interaction." With this definition in mind, Chapter III 
will endeavour to describe the degree of mobility skiers 
enjoy as suggested by their attendance at different sites 
while participating in the recreational activity of skiing. 
Attempts will be made to explain the various distance 
relationships that exist in the Ontario market. This 
analysis is important since it contributes greatly in 
determining the attributes of the general skier -
facility system in so far as interaction between the skier 
and the facility, or resort, are concerned. These 
attributes will then be incorporated into the general ^ 
location model for ski resorts in Chapter IV. 
A. Existing Ski Resort Locations 
In Canada, with the exception of Ontario and Manitoba, 
the major ski areas (see Table 8) are located very 
close to large urban centers. In all cases the 
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TABLE 8 
DISTRIBUTION OF MAJOR SKI RESORTS IN CANADA 
Province 
British 
Columbia 
Alberta 
Manitoba 
Ontario 
Resort 
Area 
Gerabaldi 
Grouse Mtn. 
Mt. Seymour 
Lake Louise 
Whistler Mtn. 
Mt. Norguay 
Falcon Lake 
La Riviere 
Riding Mtn. 
Blue Mtn. 
Hidden Valley 
Main Center of 
Population for 
the Province 
Vancouver 
Vancouver 
Vancouver 
Calgary 
Edmonton 
Calgary 
Winnipeg 
Winnipeg 
Winnipeg 
Toronto 
Toronto 
Estimated 
Distance from 
Main Center 
50 
35 
35 
70 
240 
70 
90 
110 
175 
90 
140 
miles 
miles 
miles 
miles 
miles 
miles 
miles 
miles 
miles 
miles 
miles 
Camp Fortune Ottawa 
Quebec Mt. Tremblant Montreal 
Mt. Oxford Montreal 
85 miles 
30 miles 
45 miles 
50 miles 
Lac Beauport Quebec City 20 miles 
Source: Financial Post, February 27, 1960. 
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physical factor of slope has influenced the location 
of these resorts. British Columbia and Alberta have 
the Rocky Mountains; Manitoba the area of the former 
Lake Agissez shoreline; Ontario the Niagara Escarpment; 
and Quebec the Laurentian Mountains. Actual access to 
ski terrain from the major Canadian cities is varied. 
Vancouver's 50,000 skiers can reach Grouse Mountain 
2 
and Mt. Seymour in 40 minutes from the downtown area. 
Montreal has been placed in a similar position with the 
construction of an auto route north of the city into 
the Laurentians. It is estimated that the new route, 
which carries as many as 30,000 skiers per weekend 
during the ski season, encouraged resort operators to 
expand and improve their accommodation to the tune of 
3 
some 8 million dollars after the route's construction. 
The location of the resorts in this study (see Figure 
10) definitely have a close correlation to the factors 
of topography, snowfall and road patterns. The 
Niagara Escarpment alone has seven resorts located 
along its ridge while the Beaver Bailey and Hockley 
Valley each contain two resorts. it should be 
added that there are other resorts in the two valleys 
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and on the escarpment's edge but these did not 
qualify for this study due to their small size. 
Only five of the twenty resorts in the study lie 
in areas of less than 80 inches of snowfall per annum. 
Interviews with the operators of these resorts 
indicate that lack of sufficient snowfall is one of 
their major problems. On the other hand, eleven 
resorts lie in areas of snowfall of 96 inches or more 
per annum. Sno-Engineering, it should be remembered, 
suggests that 101 inches is the breaking point for 
4 
a day operating resort. Two resorts, Bay Motor and 
Rainbow Ridge, lie in the 112 inch snowfall area. 
Access to the resorts in this study and, in general, 
to the resorts throughout Southern Ontario is good. 
The resorts are serviced by major Ontario Department 
of Highways roads (see Figure 10.) which are well 
maintained during the winter season. The only 
exception is the rough section of Highway 121 which 
runs between Minden and Haliburton to serve the 
resort of Sir Sam's Inn. There are, however, some 
major access problems on roads that -run from the 
provincial highways to the resorts themselves. 
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These roads are usually only one to five miles long 
but often prove unpassable during the winter season 
due to a lack of proper maintenance. In some cases, 
the roads are maintained by the resort operator him-
self while in other cases the local township or 
municipality shoulders the responsibility. 
The ski resorts of Southern Ontario (see Figure 11) ^ 
definitely fall into clusters or nodes in their 
distribution. The most obvious cluster is in the 
area of Collingwood. Two public and three private 
resorts make up this cluster with a fourth private 
resort, Devil's Glen, lying just to the south of it. 
As mentioned earlier, topography is the main reason ^ 
for this particular cluster. 
A second major cluster is located in the Beaver Valley 
area. This cluster consists of Beaver Valley Resorts 
Ltd., Talisman and Old Smokey. The latter resort is 
of a small size and did not fit the bounds of this 
study. 
The Hockley Valley area creates a third cluster of 
resorts. Valley Schuss, Cedar Springs, Twin Hearths, 
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Hockley Valley , and Eagles Nest make up this particular 
cluster. Only Valley Schuss and Cedar Springs fitted 
the thesis criteria for resorts in the study. The 
Hockley Valley resort just recently went out of 
business. 
The Barrie area is a fourth cluster and one which is 
very well supported by Toronto skiers due to its 
proximity. Horseshoe Valley, Mount St. Louis, 
Snow Valley (not included in the study), and Mansfield 
constitute this cluster. Although Mansfield lies 
somewhat to the south of the other resorts around 
Barrie, it was felt that it could be included in this 
cluster without distorting the picture. 
Hidden Valley, near Huntsville, is the major resort in 
that particular area. The other resorts in this area 
include Limberlost Lodge, Britannia Hotel and Tally-Ho 
Lodge but are all very small compared to Hidden Valley. 
In fact, these other resorts contain ski facilities 
primarily for guests staying at the various lodges 
although the owners welcome public skiers on weekends. 
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Finally, the Oshawa area north of that city, constitutes 
the sixth major cluster of ski resorts in the study area. 
Included in this cluster are Oshawa Ski Club, Devil's 
Elbow and the Bethany Ski Resort. Only Devil's Elbow 
is public while the other two are private resorts. 
The clustering of ski resorts has a definite influence 
on skiers habits regarding their choice of ski areas. 
The average skier (see Question 10, Appendix IX) skies 
at 2.5 different resorts per season. The Department 
of Tourism's figure was 2.8 resorts. Going one step 
further we find that there is a definite correlation 
between the resorts patronized by skiers and the 
particular cluster where they are located (see 
Table 9). 
When asked if they skied at the same resort all the 
time, the percentage of skiers saying "no" (see 
Question 10, Appendix IX) was somewhat uniform at 
all resorts except Blue Mountain. The low percentage 
of negative answers indicates skier satisfaction with 
that particular resort and explains skiers consistancy 
of attendance at a resort. Keeping in mind that the 
percentage saying "no" is uniform we can compare the 
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other resorts skied at within the cluster to the number 
of no replies at the particular resort under analysis^ 
and determine the effect of a cluster of resorts on 
a skier's choice of other areas. For example, of 157 
other choices listed by 64 skiers at Horseshoe Valley 
38 were resorts within that particular cluster, that 
is, Mount St. Louis or Snow Valley. 
The final column of figures (see Table 9) indicates 
the desirability or attractability of resorts within 
the cluster and also the cluster itself. The lower 
the figure the greater the chance that people will 
choose another resort within the cluster as their 
second or third choice for an area to ski at. 
Therefore, the Collingwood and Barrie cluster tend 
to attract skiers who ski at more than one resort 
within the cluster. Within the Beaver Valley cluster 
of resorts^the ratio of 23.6 for Talisman indicates 
that few people ski at Beaver Valley or Snow Valley 
if they ski at Talisman. The converse is true of 
Beaver Valley within this same cluster. 
TABLE 9 
CLUSTERING EFFECT OF SKI RESORTS 
Cluster 
name 
Number 
of study 
sites in 
the cluster 
(1) 
Collingwood 2 
(2) 
Barrie 3 
(3) 
Beaver Valley 2 
(4) 
Hockley Val ley 2 
Resorts skied at 
sn cluster 
as listed 
by skiers 
Blue Mountain 
Georgian Peakes 
Alpine 
Devil's Glen 
Craigleith 
Collingwood Area 
Mt. St. Louis 
Horseshoe V. 
Mansfield 
Snow Valley 
Barrie Area 
Beaver Vally 
Talisman 
Valley Schuss 
Percentage 
of skiers 
skiing at 
more than 
one resort 
25.0 
61.5 
75.0 
81.2 
75.3 
55.0 
61.9 
Total 
of No 
number 
replies 
Questi 
Append 
16 
17 
124 
157 
140 
71 
103 
on 
ix 
to 
10, 
III 
Number 
other 
skied 
chosen 
the cl 
4 
5 
26 
38 
19 
3 
2 
of 
resorts 
at 
within 
uster 
Number of 
No Replies 
Number 
chosen 
4.0 
3.4 
4.7 
4.3 
7.3 
23.6 
51.5 
Cedar Springs 
TABLE 9 continued 
Cluster 
name 
Number 
of study 
sites in 
the cluster 
Resorts skied 
at in cluster 
as listed 
Percentage 
of skiers 
skiing at 
more than 
by skiers jone resort 
Total number 
of No 
replies to 
Question 10, 
Appendix III 
Number of 
other resorts 
skied at 
chosen within 
the cluster 
Number 
of No 
Replies 
Number 
chosen 
(5) 
Oshawa 3 Devil's Elbow 38.0 58 5 11.6 
Oshawa 60.0 71 0 100.0 
Bethany 
(6) 
Hidden Valley 1 Hidden Valley 67.7 77 0 100.0 
Source: Tabulated results from skier questionnaires. 
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Skiers at both Hidden Valley and Oshawa Ski Club 
indicate that their particular resort is the only 
one that they wish to ski at within their respective 
clusters. The figures for Hidden Valley are under-
standable but it must be remembered that Oshawa is 
a semi-private club. It is also interesting to note 
that the skiers at Valley Schuss feel that their 
resort is "the only satisfactory one to ski at within 
the cluster of resorts in the Hockley Valley. 
The clustering effect of ski resorts tends to suggest, 
in the opinion of the author, that operators of ^/(~ 
resorts within attractable clusters set up an inter-
changeable tow ticket for all of the resorts within 
the cluster. This will, it is felt, enhance the 
attractability of their locations even to a greater 
extent and, in turn, increase the size of the skier 
market for the operators involved. Of course, 
private resorts would not consent to such a scheme. 
A further suggestion by the author is for the govern-
ment, if planning future areas of development, to try V' 
and establish areas of sufficient physical potential 
so that the cluster concept may be used. In turn, 
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fewer facilities and services will have to be develoed 
at the expense of each individual resort operator/ motels 
and access road are but two examples. 
B. Origin-Destination Analysis 
The mode of travel used by skiers to get to the ski 
resorts of Southern Ontario is the automobile. Ninty-
seven per cent of the skiers interviewed at the ski 
resorts in this study indicated that they used a car 
to travel to the resort while three per cent travelled 
by bus (see Question 3, Appendix IX). The Ontario 
Department of Tourism in their study found that eighty-
eight per cent travelled by car, and roughly five per 
cent by each of bus and train. A possible explanation 
of the five per cent travelling by train would be the 
inclusion of the resort at Port Aurthur in their study. 
At any rate, when looking at origin-destination information 
it should be remembered that the automobile is the source 
of transportation to ski resorts in Southern Ontario. 
Therefore, when planning new resorts potential operators 
should keep this fact in mind in order to make access 
as easy as possible. The average skier is willing to
 L, 
drive, one way, 105 miles to go skiing for the day and 
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207 miles for the weekend (average for 584 skier question-
naire returns). According to the tabulated results of 
the skier questionnaire (see Table 10), 54.9 per cent 
of the skiers of Southern Ontario originate in Metropolitan 
Toronto. Toronto, therefore, is the focal point for 
skiers patronizing the resorts in this study. With this 
fact in mind it is interesting to observe the individual 
resort averages (see Question 9, Appendix IX) for miles 
desired to drive to go skiing for the day or the weekend. 
The figures indicate a strong correlation between resort 
distance from Toronto and the number of miles the people ' 
at that particular resort are willing to drive to go 
skiing. For example, the replies of the skiers at Valley 
Schuss (50 miles from Toronto) indicate they are willing 
to drive 87 miles to go skiing for the day and 167 miles 
for a weekend. At the other extreme, Blue Mountain (90 
miles from Toronto) skiers interviewed will drive 129 
miles to ski for the day and 260 miles for the weekend. 
It is the author's belief that this correlation could be 
applied to any ski resort. That is to say, skiers are 
willing to travel only as far as the closest resort that 
will satisfy their demands for certain facilities. 
TABLE 10 
ORIGIN-DESTINATION INFORMATION 
Total Number 
of returns 
Number 
originating 
from Metro 
Toronto 
Estimate 
mileage 
from 
resort to 
Toronto 
Percentage 
originating 
from 
Toronto 
Rainbow Ridge 
Sir Sam's Inn 
Hidden Valley 
Horseshoe Valley 
Mount St. Louis 
Blue Mountain 
Beaver Valley 
Talisman 
Valley Schuss 
Georgian Peakes 
Devil's Elbow 
Oshawa* 
38 
33 
55 
64 
60 
28 
65 
60 
63 
13 
50 
55 
16 
27 
39 
48 
43 
25 
34 
38 
26 
9 
12 
4 
125 
140 
140 
65 
65 
90 
85 
85 
50 
90 
55 
55 
42.1 
81.8 
70.9 
75.0 
71.7 
89.3 
52.3 
63.3 
41.3 
69.2 
24.0 
7.3 
41** 74.5** 
Total 584 321 54.9% average 
* indicates private club. 
** numbers represent Oshawa origin of skiers. 
Source: Tabulated results of skier questionnaire. 
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Therefore, the skier who drives 40 miles from 
Vancouver to Grouse Mountain and finds conditions, 
slopes, and apres-ski facilities to his liking, will 
not drive further to achieve the same satisfaction 
unless he has to. Taking this one step further, 
it can be noted that resorts at a great distance and 
operating at capacity must offer something that closer 
resorts do not. In the Ontario market this could be 
applied to Blue Mountain, Georgian Peakes, and Hidden 
Valley. All of these resorts are at a fair distance 
from the Metro Toronto market but are also operating 
close to capacity. What do these resorts have to 
offer that more proximate resorts do not? 
Actual origin-destination figures for skiers of 
Southern Ontario derived from Question 1, Appendix IX, 
and are shown in Table 10. As mentioned previously, 
the city of Toronto is the origin of close to fifty-
five per cent of the skiers. The percentage of 
Torontonians is highest at Blue Mountain and Sir Sam's 
Inn; unlike the study conducted by the Department of 
Tourism and Information where the closer resort of 
Horseshoe Valley contained the highest percentage of 
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Torontonians. In analyzing Table 10, there does not 
seem to be any clear correlation between distance from 
Toronto and percentage of Toronto skiers at each l 
resort. The differences in skier origin, between 
the Department of Tourism and Information study and 
7 
the study conducted by the author, are revealed below. 
Skier origin by Area Results of Department of 
this study Tourism and 
Information Study 
Metro Toronto 5 4.9% 70.0% 
Other Cities 26.5% 10.3% 
Rural Areas 17.1% 17.8% 
U.S.A. 1.2% 
Klopchic's study included the four resorts of Hidden 
Valley, Horseshoe Valley, Georgian Peakes, and Loc 
Lomand at Port Arthur. From his results seventy per 
cent of the skiers at these resorts originated in 
* 
Toronto. This fact is verified by taking the per-
centage average of the first three resorts, that is, 
Hidden Valley, Horseshoe Valley and Georgian Peakes 
from Table 10 which is, in fact,71.7 per cent. However, 
when the twelve resort averages are calculated for 
origin of skiers the Toronto origin figure drops to 
54.9 per cent indicating that a wider sample of 
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different types of resorts is needed to calculate the 
actual origin-destination picture of skiers in the 
Southern Ontario market. Resorts such as Devil's Elbow, 
Oshawa, Rainbow Ridge, and Beaver Valley are patronized 
by skiers originating from areas other than Toronto. 
One possible explanation for the difference in the 
number of people originating from Toronto at these 
other resorts is that the other resorts cater to a 
different type of skier than do the four resorts in 
Klopchic's study. Possibly socio-economic characteristics 
dictate this outcome,or possibly these other resorts 
cater to the local people and offer less in the way of 
facilities than the Toronto based skier desires. A 
suggested line of further research is the determination 
of the various socio-economic characteristics and 
outlooks of these skiers as contrasted to those, which 
Klopchic has determined, of the Toronto skier. 
One correlation that does exist as far as origin of y 
skiers is concerned is the fact that the city or town 
closest to the resort in question is the origin of the 
second largest number of skiers, after Metropolitan 
Toronto. This fact is verified by looking at origin 
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data for Rainbow Ridge, Horseshoe Valley, and Valley 
Schuss where Bracebridge, Barrie, and Orangeville, 
in respective order, supply the second largest number 
of skiers for the resort after Metro Toronto. 
Two conclusions may be established at this point. 
Ski resort operators should take notice of their market 
origin and advertise accordingly. Advertising may be 
carried out at the center of greatest market origin 
or at the areas of least market origin or, as 
suggested by the author, at both. Secondly, the 
previous analysis of origin-destination data by both 
the author and P. Klopchic clearly indicates the use 
of other data sources and the necessity of verifying 
some data while accepting other data. 
Before ending the discussion on the origin-destination 
of skiers, the relationship between variety of slopes 
and distance should be mentioned. Upon undertaking 
this study the author was under the impression that 
distance was the determining factor in a skier's 
decision as to choice of a particular resort. The 
study results (see Questions 13 and 15, Appendix IX) 
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indicate that variety of slopes is by far the most impor-
tant factor a skier considers when deciding upon the 
resort he will patronize. 
In choosing a resort to go skiing for the day, 60.6 per 
cent of the skiers interviewed at the twelve resorts 
felt variety of slopes ranked first in the list of 
factors to consider while 27.0 per cent thought distance 
was the most important. When you combine the first 
and second rating variety of slopes is chosen by 86.3 
per cent while distance only accounts for 54.7 per cent. 
It is possible^and very probable^that distance would 
be more important as a factor if there were not any 
resorts within a two hour drive of the skier's origin. 
Variety of slopes is even more important for a resort 
catering to the weekend skier. Of all the skiers inter-
viewed j75.9 per cent felt variety of slopes was most 
important as compared to 24.0 per cent for distance^ 
including the first and second ranking. 
The skier questionnaire was constructed so as to have 
an open ended question (number 18) which would verify 
or disprove the closed ended question (number 13) with 
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regard to distance versus variety of slopes as the leading 
factor in resort patronization decision-making. "Variety 
of slopes" was listed as the most important factor by 
fifty per cent of those answering the question while 
"distance to the resort" only received a response from 
twenty-two per cent of those replying. 
The importance of the above cannot be neglected. Planners 
in determining areas of potential ski resort development, 
orjfor that matter^entrepreneurs, must remember this 
when selecting potential sites. Skiers, in order to 
receive satisfaction in the recreational experience, 
must have a variety of slopes to ski on and they are 
willing to drive further in order to obtain this 
variety. This, the author believes, accounts for the 
great success of the Blue Mountain area and the Hidden 
Valley Resort. 
A possible line of further research would be to correlate 
the replies to the skier question regarding "the most 
important factor" between the type of skier respondent, 
be he single or family, and the reply given. Possibly 
the family skier feels that distance is most important 
to him while the single skier may desire a good variety 
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of slopes and is willing to drive a greater distance 
to obtain them. 
C. Day and Weekend Ski Resorts 
The difference between day ski resorts and weekend ski 
resorts appears to be getting much greater as each ski 
season passes by. A day resort,, unlike a weekend resort, 
does not need large facilities for accommodation, the 
serving of food, or entertainment. As mentioned earlier, 
weekend resorts can be located at a greater distance 
from major urban centers and, as a result, require 
less capital expenditure for large tracts of land. 
The complex problem that has recently occurred in 
distinguishing between the two types of resorts is 
that weekend ski resorts can meet the demands of day 
skiers as well as the weekend skiers with regard to 
facilities but the day ski resorts^and their lack of 
facilities)can only cater to one type of skier - the 
day skier. Competition for both types of skiers by 
day ski resorts has resulted in financial difficulties 
due to uneconomic facility expansion. 
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Of twelve resort operators that returned skier 
questionnaires, nine felt that their resorts could 
adequately serve the weekend and day skier. When 
this information is correlated with the answers 
the skiers themselves gave in the skier questionnairet 
(see Question 15, Appendix IX) we find that skiers 
only consider seven locations as day and weekend resorts. 
It is the opinion of the author that ski resorts in 
Southern Ontario attempt to cater to every type of 
skier I 
The exact facilities that constitute a day or weekend 
resort will be discussed at length in Chapter IV, 
however, some generalizations should be stated here. 
The skier questionnaire returns (see Appendix IX) indicate 
that a day resort, when being chosen by a skier, must 
offer the following, in order of importance: 
Day Ski Resort: 1. Variety of slopes ^ 
2. Close distance 
3. Good uphill equipment 
4. Realistic rates 
5. Proper food and washroom facilities 
6. Adequate parking 
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The following is true for the weekend type of resort: 
Weekend Ski Resort: 1. Variety of slopes 
2. Quality of food and accommodation 
3. Good uphill equipment 
4. Realistic rates 
5. Distance 
6. Entertainment 
The most distinguishing factor that differs between 
the two types of resorts is that of food and accommoda-
tion. It is rated fifth in importance for the day and 
second for the weekend ski resort. This factor alone 
can be very expensive if provided so as to satisfy 
the demands of the weekend skier. It seems odd that 
entertainment is last on the list of the weekend 
resort. Perhaps the saying that "skiers go away to 
ski" is true after all. 
Of fifteen resorts answering the operator-owner 
questionnaire all fifteen felt that their resort 
was suitable for family skiing. It is the author's 
belief that every resort can cater to the family skier 
but not to the weekend and vacation type skier. Since 
family skiing is becoming so significant in this 
recreational activity all resort operators must try 
to provide the few extras that are required in order 
to satisfy this market. As will be seen in Chapter IV 
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these facilities are few and inexpensive. 
It is interesting to note that only three of fifteen 
resorts in the Southern Ontario market feel they are 
qualified to attract vacation skiers. Of the skiers 
* 
interviewed in this study seventy-two per cent said 
they would not take a one week ski vacation in Ontario 
(see Question 17, Appendix IX). The reasons given were 
unanimous - better slopes and longer hills elsewhere. 
In analyzing the distribution of day and weekend ski 
resorts (see Question 15, Appendix IX) in Southern 
Ontario it should be noted that the weekend resorts, 
with the exception of Mount St. Louis, Horseshoe Valley, 
and Talisman, are generally at a greater distance from 
the populated centers than are the day resorts. This 
fact is correlated by the lack of significance of 
distance when skiers choose a resort for weekend skiing. 
Day ski resorts, on the other hand, are located close 
to large or medium sized urban centers. 
Weekend ski resort locations correlate very closely to 
the topography of their locations. That is, weekend 
resorts are located in areas where a greater variety 
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of slopes are offered than at the day ski areas. Thus, 
the significance of the variety of slopes is again 
pointed out. 
In concluding the discussion on day and weekend resorts 
several important points should be mentioned. First 
of all, operators of potential resorts should definitely 
determine beforehand what type of resort they are going 
to operate, that is, weekend or a day resort. When 
this factor is established close attention should be 
given _s to the type of facilities the skiers (day or 
weekend) desire. This conclusion or approach could 
also be applied to existing resorts thereby creating an 
operating and development policy. Finally, resorts 
should try to cater to the family skier since the 
trend appears to be toward a rapidly expanding market 
of this nature. 
D. The Gravity Model 
Indirectly, some aspects pertaining to the gravity model 
were discussed previously under origin-destination 
analysis in this chapter. A closer examination of the 
gravity model and how it may be applied to skiers and 
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existing ski resorts follows. 
The gravity model used in this discussion is based on 
the social gravity theory which states that the amount 
of interaction between two cities is directly propor-
tional to the population of those cities and inversely 
Q 
proportional to the distance between them. Adapting 
this statement to this study one arrives at the 
hypothesis that the amount of interaction between a 
city or cities and a ski resort is directly proportional 
to the population of the city or cities and inversely 
proportional to the distance between the city or cities 
and the ski resort. Marion Clawson states, "the total 
number of outdoor recreation visits from a particular 
city or other geographic area is directly proportional 
9 
to the total population resident within it." 
When Clawson's statement is applied to the results of 
the skier questionnaire from this study; his hypothesis 
is verified for all resorts in the study with the 
exception of Devil's Elbow and Oshawa Ski Club. 
In the case of Devil's Elbow, Peterborough is the 
source of the largest market. With regard to the 
Oshawa Ski Club, the city of Oshawa provides 74.5 per 
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cent of the skiers for the resort (see Table 10) while 
Toronto, which has a population roughly twenty times 
as great as Oshawa, provides very few skiers for the 
Oshawa resort. 
The origin-destination information (see Table 10) shows 
that the original gravity model hypothesis,as modified 
by the author to fit this skier study, is verified 
only to a certain degree. If the size of the 
population center and distance from it to the resort is 
the key to spatial interaction between skiers and the 
resorts why don't the larger centers close to the ski 
resorts provide a greater percentage of the skier 
clientele at that particular resort? For example, of 
all the skiers interviewed at Georgian Peakes and 
Blue Mountain none came from Collingwood. Only the 
Devil's Elbow and Oshawa ski resorts fit the hypothesis 
of the actual gravity model in this study. If there 
is friction of distance upon the propensity to travel 
why doesn't it appear to be significant when studying 
skiers travelling habits? 
There are several explanations for the lack of validity 
of the gravity model hypothesis when applied to skiers 
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habits, some of which have been stated earlier in this 
paper. In the first place, variety of slopes is more 
important to skiers than is distance. Therefore, the 
friction of distance is not very significant on a 
skiers propensity to travel to a ski resort. This 
fact becomes even more evident when skiers decide upon 
a resort for a weekend of skiing. It should be 
remembered, however, that this fact pertains to the 
Ontario market and may or may not have the same 
implications on a National basis or in some other 
particular area. 
Secondly, there appears to be less of a demand for 
ski facilities by the population closest to the ski 
resort site. Donald Volk found this behavior in his u 
10 
study on the Meramec Basin as did Bob Adams in his 
study on the demand for wilderness recreation in 
11 Algonquin Provincial Park. The reduced desire of 
the proximate population to use adjacent ski facilities 
appears to be due to an indifference toward them, lack 
of uniqueness, and greater exposure or desire to 
participate elsewhere. 
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A third possible reason for the lack of the validity 
of the gravity model when applied to skiers habits, as 
suggested by the author, may be the rural nature of 
the people who live adjacent or close to existing 
ski resorts in Southern Ontario. As suggested earlier 
in this paper, an analysis of the socio-economic 
characteristics of the rural population in the study 
area may verify the fact that this type of person is 
less inclined to participate in the recreational 
activity of skiing. 
Intervening opportunities should also be discussed as 
a part of the gravity model. According to Marion 
Clawson, "another major factor affecting the recreation 
use of any particular area is the number, characteristics 
and variety of alternative areas available to the 
12 
population in tributary zones." The discussion on 
clusters of ski resorts earlier in this paper points 
out the significance of Clawson's statement. The 
larger the cluster of resorts^ the greater patronization 
the area will receive. However, there is not sufficient 
data available to determine if it may just be an overall 
greater number of skiers while each resort could be, 
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in fact, receiving a proportionally smaller amount 
of business. 
The author found that snow conditions were very 
important in a skier's decision-making process with 
regard to choosing a ski resort. In fact, the theory 
of intervening opportunity did not stand up because of 
this factor. For example, skiers originating in 
Toronto would drive north to Collingwood and Rainbow 
Ridge even though the snow conditions were the same 
at a resort closer to Toronto. Skiers felt that by 
driving further north they would automatically find 
13 better snow conditions for skiing. Since snow is 
essential for the activity of skiing to take place 
it is very surprising that skiers will bypass areas 
in the south with excellent conditions and drive north 
to an area that may have much poorer conditions. The 
psychological concept that by driving north snow con-
ditions will be better is a very misleading one to 
the skiers of Southern Ontario. 
Another example which shows that the theory of inter-
vening opportunity does not apply fully to skiers is 
the fact that many skiers who live in the large urban 
^/ 
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centers in the southern part of Ontario migrate to 
the Laurentians for skiing on weekends even though 
slopes and facilities are availableiat a much shorter 
distance.in Ontario. 
Several points should be summarized at this point. 
Skiers and their habits do not appear to fit into / 
the expected mould of participants in outdoor 
recreation as suggested by the gravity model. The 
importance of the variety of slopes is the variant 
which creates a lack of fit in the gravity model. 
The psychological importance of snow conditions also 
exempts skiers from fitting the theory of intervening 
opportunity to any degree. The clustering of resorts 
can result in considerable savings for operators and 
finally, the difference between day and weekend ski 
resorts is very important when deciding upon a 
potential market of skiers. 
Some possible lines of further research are the 
application of the habits of the three types of skiers -
novice, intermediate and expert to the gravity model 
concept. An analysis of this type might show that 
certain types of skiers fit the model more closely 
than others. This analysis of skier types could also 
be applied to the theory of intervening opportunities. 
Finally, an analysis of the socio-economic character-
istics of the three types of skiers might also reveal 
a clearer picture of habits and especially travel 
trends of the novice, intermediate and expert skier. 
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CHAPTER IV 
A LOCATION MODEL FOR SKI RESORTS 
The objective of this study has been to determine the 
factors of location of ski resorts in Southern Ontario. 
An analysis of skiers habits and the actions of ski 
resort operator-owners has resulted in a partial under-
standing of the skier-facility system. Skiers demands 
are influential in determining where ski resorts are 
established as are the decisions of operator-owners 
but, who in fact, provide facilities and sites that 
fall short of skiers demands. The purpose of this 
chapter is to draw together the various elements in the 
skier-facility system and present it in the form of a 
model. Skiers travel habits, facility preferences, 
snow and slope preferences are only a few of the factors 
in the system that will be incorporated into an overall 
site and facility model. This model will be, in turn, 
applied to existing and potential ski resort locations. 
The application of the model will verify the value of 
the approach this study has used and it is hoped>will 
139. 
140. 
provide individuals, planners and resource managers 
with a new technique for analyzing potential ski 
resort sites. In the long run the skier himself will 
benefit. 
A. Physical Data Analysis 
Two key factors in the location of any ski resort are 
sufficient hills for the type of skier (be he novice, 
intermediate or expert) that the resort is catering to, 
along with sufficient snowfall to ensure that the 
skiers may actually participate. Both factors, until 
recent years, were fixed variables in the physical 
environment. However, man has recently modified the 
hills of some areas to provide the type of terrain he 
needs for a ski area and secondly, man has created 
equipment which will produce snow even if there is none. 
The later factor is still dependent on certain natural 
conditions. It is, therefore, the purpose of this 
chapter to establish the physical criteria that are 
necessary for establishing a ski resort. The sample 
area of Collingwood, Ontario will be used to explain how 
the factors of terrain and snowfall must meet certain 
criteria (minimum requirements) if an area is to be 
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feasible for the development of a ski resort. 
1) Topography: 
(i) Slope: Eleven of fifteen ski resort operators in 
this study chose their existing location because of the 
1 
type of terrain the site offered. To the layman, as 
long as there was a hill the site would be good for 
the development of a ski slope. However, there are 
many other important facts to consider, even when 
choosing the hill for a potentail site. The degree 
of slope is one of these factors that must be con-
sidered. Since this study is concerned with the 
intermediate skier, a slope of twenty-five per cent 
is necessary to satisfy this type of skier. Therefore, 
for every 100 vertical feet, 400 horizontal feet are 
needed for a hill of this nature. This, in turn, 
gives a slope length of 500 feet but does not take 
into consideration a runout area (see Figure 9). 
Using the Canadian topographical series of a scale 
of 1:50,000 it would be necessary to have eight 
contours for every 1/6 of a mile. However, the 
contours must be closer together at the top of the 
slope and there should be 400 feet to 1000 feet for 
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run-out after the last contour. Naturally, it would be 
of benefit if the slope dropped off gradually over the 
last 400 to 1000 feet. This would afford a better run-out 
area for the skier. 
The Collingwood area qualifies for the intermediate type 
of ski slope. In reality parts of it are capable of 
supporting the expert skier (forty per cent slope) and 
the novice skier (less than twenty per cent slope). At 
the present time there are six ski resorts in this 
particular area. 
The Devil's Glen ski resort is an example where actual 
blasting and movement of material took place in order to 
2 
get slopes for the novice and intermediate skier. This 
ski resort found that novice and intermediate skiers were 
not attracted to the resort due to the steepness of the 
slopes. 
(^ i) Exposure: Besides the degree of slope, one must 
consider the exposure of the slopes. Sixteen of the 
twenty ski resorts in this study have their slopes facing 
3 
north or north-east. The majority of ski resort 
operators agree that the north-east direction is the 
143. 
best for retaining snow on the slopes and many felt 
that by having their slopes face this direction their 
season length was increased by up to one month}com-
pared to resorts with slopes facing south or west. 
Besides a decrease in the amount of melting of the 
snow, correct exposure also ensures against wind blown 
slopes. It is best to have slopes on the lee side 
of the hill. 
(iii) Slope Cover: Another important aspect in 
choosing ski resort sites is the particular ground 
cover existing on the proposed hills. Large rock 
outcroppings, severe ledges and poor soil are not 
conducive for ski slopes. Many resort operators 
prefer large open slopes with few trees; while others 
like some open slopes for the novice skier and downhill 
skier but also some wooded areas for trails. The chance 
of skiers hitting trees can be avoided by providing 
the open type .of slope. Most resorts have, in fact, 
a mixture of both types. 
Cleared slopes and trails should be seeded during the 
summer and cut regularly. This will ensure good growth 
and a good base for snow during the winter season as 
well as preventing washouts during the summer. Tree 
stumps should be taken out or buried since sawdust> 
or the stump area itself, will tend to absorb sunlight 
and become a bare spot unless snow cover is of ample 
depth. Windbreaks should be established or planted, 
whichever is most suitable; many operators use snow 
fencing for this purpose. 
(iv) Acreage: The average size of the fifteen ski 
resorts replying to the operator-owner questionnaire 
was 410 acres. This includes lodge and ski hill area. 
According to Sno-Engineering available developable 
acreage at a ski resort is an important factor. In 
fact, 
Ideally, there should be sufficient developable 
terrain to allow duplication of trails. This 
makes it possible to close off some routes 
for repair without interfering with the 
enjoyment of skiers. 
the majority of the resort operators in this study 
are currently contemplating expansion of slopes in order 
to satisfy existing and predicted demand. 
Climate: The second key factor in the location of a 
ski resort is sufficient snowfall to support skiing. 
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The main controls of the amount of annual snowfall are: 
1. The length of the season when the temperature 
is low enough for precipitation to fall as 
snow instead of rain. 
2. The amount of precipitation which is likely _ 
to fall during the period of low temperature. 
In Southern Ontario there are three major snowbelts 
lying respectively adjacent to Lake Superior, Georgian 
Bay and Lake Huron. Each snow belt lies east of the 
body of water. During the winter the prevailing wind 
from the west pushes the moist warm air inland over the 
elevated land mass. The rising moist air soon cools 
and large amounts of snow are the end result. There 
is, therefore, a close correlation between the amount 
of snowfall and the relative position of the bodies 
of water in Southern Ontario (see Figure 8). However, 
much of Southern Ontario is faced with frequent and 
prolonged periods of thawing. Therefore, the steady 
accumulation of snow cover throughout early and mid-
7 
winter is not likely to occur. One area which is 
not faced with this problem is the Haliburton 
Highlands. Since its location is more remote from 
the modifying influence of bodies of water, snow 
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cover usually accumulates until late February with 
8 
only minor depletions during periods of thawing. 
According to Sno-Engineering: 
The natural depth of undisturbed snow cover 
on the ground is not a reliable factor in 
determining the suitability of a ski area 
site because of wind erosion on open erpanses 
of cleared ski trails, snow wear on the 
trails caused by heavy ski traffic and 
the variation of snow densities of different 9 
areas. 
The Collingwood area, for example, produces snow of 
great density and great durability under heavy'traffic. 
B. Site Model Derivation 
Using the Collingwood meteorological station as an 
example, the author will now attempt to create a model 
that is able to predict the length of ski season for an 
area. It should be noted that mean temperature and 
mean precipitation figures are based on a thirty year 
period (1930-1960) unless stated otherwise. The 
following model derivation is split into two parts with 
successive steps in each part. 
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Part I 
Temperature: 
Step 1 a) Obtain the monthly mean daily maximum 
temperature. 
b) Obtain the monthly mean daily minimum 
temperature. 
c) Obtain the mean number of days of each 
month with a freezing temperature. •*-
Precipitation:12 
a) Obtain the mean monthly snowfall in inches. 
b) Obtain the mean snow on ground figures for 
each month. 
Step 2 a) Plot the mean daily maximum temperature 
• for the station and the mean daily minimum 
temperature on a piece of graph paper 
(see Figure 12). 
b) From the graph the length of the ski season 
at that particular area (with days of 
freezing temperature) can be determined. 
On the graph the area between the mean daily 
maximum temperature and the mean daily 
minimum temperature are the days of the 
season which can be called "critical or 
possible" days for artificial snow making. 
c) By applying the third factor of temperature 
(number of days with freezing temperature) 
to these "critical or possible" days at the 
particular station the probability of 
making snow will be more clearly determined. 
Step 3 Plot the cumulative snowfall for the area 
station (see Figure 13). By applying the 
length of season (derived in Step 2) we can 
arrive at the total amount of snowfall the 
particular resort should receive. According to 
Sno-Engineering 101 "annually is needed for 
a weekend resort and 15 0" annually for a daily 
operating ski resort (exclusive of snow making). 
Step 4 With the length of season and the cumulative 
amount of snowfall established for the station 
it is now possible to determine the break-even 
point of a resort by applying the type of lift 
used^ or intended,, and the data pertaining to the 
number of skiers the lift(s) transport. These 
"minimum" requirements are explained further 
in Part II. 
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Part II 
Step 1 Let the length of the season be x days. 
Step 2 Determine the vertical transport feet per 
hour (VTF/Hr.) of the existing tows or 
proposed tows at the resort. This is, the 
vertical ascent of the hill times the lifts 
uphill capacity. 
e.g. 300' hill x 1,200 people/hr.lift=360,000.v 
Step 3 According to Sno-Engineering^ the average skier 
requires 10,000 vertical transport feet of 
skiing per day or 1,500/hr. 4 Therefore, an 
area with 360,00 0 VTF/Hr. can support 360,000 
or 240 skiers. 1,500 
Step 4 To determine the number of visitor days 
the resort has potential for, multiply the 
number of skiers times the length of season. 
Step 5 The gross revenue of the resort may be deter- \y V 
mined by taking the average price of a tow 
ticket times the number of visitor days minus 
twenty per cent. The twenty per cent is used 
by Sno-Engineering to account for inclementweathe 
as well as the fact that the resort won't operate 
at full capacity for each day of operation.15 
Also .5 of the number of weekdays is taken 
due to 1/2 capacity use. 
Blue Mountain, in Collingwood, is portrayed in the 
following example. 
Part I 
Step 1 Determine the length of the season from tem-
perature data (see Figure 12).^S-
Step 2 The estimated season is 10 0 days. This con-
sists of 33 Saturdays, Sundays, and holidays 
and 6 7 weekdays. 
Step 3 The cumulative annual snowfall at the resort 
is close to 100 inches so it may satisfactorily 
operate on a weekend basis (101 inches is 
minimum) (see Figure 13). However, since the 
resort has snowmaking equipment and is blessed 
with several "critical or possible" days we 
will base our calculations on a daily ski resort 
type of operation. 
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Part II 
Step 1 Actual length of season including the 20 per cent 
adaptation factor for weekends and holidays is 
33 days less 20 per cent or 7 days = 26 days. 
Also 67 weekdays less 20 per cent or 13 days 
= 54 days. 
Total real length of season is 26 + 54 = 80 days 
Step 2 Determination of VTF/Hr. 
Lift 
Poma 
II 
II 
T-Bar 
II 
II 
Chair 
M 
3 Rope 
Tows 
Capacity/Hr, Vertical VTF/Hr. 
900 
360 
900 
1,200 
1,200 
1,200 
1,200 
1,200 
1,200 
2,519 
1,200 
1,760 
1,218 
2,040 
1,567 
3,263 
2,460 
1,333 
2,267,100 
432,000 
1,584,000 
1,461,600 
2,448,000 
1,880,400 
3,915,600 
2,952,000 
1,692,910 
15,976,810 
Step 3 Number of skiers the resort can support is 
15,976,810 or 10,651. 
1,500 
Step 4 Number of potential visitor days = no. days of 
skiing x no. skiers area can support per day. 
= 26 x 10,651 or 276,926 (for weekends and 
holidays) 
= 54 x 10,651 x .5 or' 287,577 (for weekdays). 
Therefore, the Collingwood resort of Blue Mountain should 
have a potential of 276,926 + 287,577 or 564,503 visitor 
days per annum. ,The actual figure for last year was 
680,260. However, an exceptional snowfall during the 
season last year attracted many skiers who had not 
participated very often during the previous "lack of snow" 
years. 
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The above site model and the previously mention physical 
data analysis formulate the complete site location model 
for ski resorts in Southern Ontario (see Table 14 for 
a summary of these factors). This model can be used 
by private individuals who are seeking new areas for 
potential ski resort development or by resource planners 
who are attempting to set aside areas of potential 
development for future skiers. The model gives the 
user the minimum physical constraints to follow as well 
as an idea of the lift facilities needed to handle a 
certain number of skiers. It should be remembered that 
lifts may only be developed according to the number of 
vertical feet of slope available for skiers and that 
after a certain level of lifts development the site will 
not provide adequate space for skiing participants. 
The determination of the level of lift development is 
based on the fact that each skier must be provided with 
10,000 vertical transport feet of skiing per day or 
1,500 per hour. Therefore, various types of lifts of 
different capacities can be analyzed, using the vertical 
drop of the hill as the constant variable, in determining 
the number of vertical transport feet a potential or 
existing ski resort site offers. 
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TABLE 14 
SITE FACTORS FOR OPTIMUM SKI RESORT LOCATION 
*1. Good variety of slopes for novice (maximum slope 25 per ^ 
cent); intermediate (maximum slope 40 per cent) ; and 
experts (slope over 40 per cent). 
2. Combination of open slopes and trails. Trails should be 
on fall line and not a traverse course so they are better 
able to hold the snow. 
*3. Minimum annual snowfall of 150" for a daily operating ^ 
resort and 101" for a resort operating only .on weekends. 
4. Slopes should have a north-east exposure. 
5. Source of water should be available for snowmaking 
purposes. 
6. There should be no springs, water courses, or floor 
areas on the slopes. 
7. There should be no rock outcrops, ledges, or stumps on 
slopes. Slopes should consist well drained, grass 
covered surface. 
8. Windbreaks, bushes and trees should be established for 
drift purposes. Conservation practices should be 
carried out at all times. 
*9..Vertical drop should be 200 feet minimum with 2,000 feet>-
as minimum length. 
*10. Site of resort should be as close as possible to the 
main market with 105 miles as a maximum for a day ski 
resort and 207 miles for a weekend type of resort. 
This is approximately two and three and one half hours 
respectively in driving time. 
11. Approach roads should be wide and well maintained at 
all times. 
TABLE 14 continued 
12. If possible, ski resorts should be located close to 
other existing resorts or planned resorts. The 
clustering of resorts acts as a strong attracting 
force for skiers. 
13. Acreage should be available at the resort site for 
future expansion development. 
* Key factors of site location. 
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Finally, the model is based on the assumption of a 
profit motive on behalf of the user. Ski resorts in 
this case are assumed to operate as a business with the 
maximization of profits the basis for their establish-
ment. Therefore, the model isn't really applicable to 
the private ski resort situation since this type of 
resort does not attempt to maximize profits. 
C. Facility Model Derivation 
Site location factors are the most important aspect of 
the ski resort model. Accommodations and other facili-
ties can always be constructed but the initial physical 
assets must be present if the resort is to be a success. 
Many of the important facts that determine the type of 
facilities a ski resort should have were mentioned in 
other parts.of this thesis. Again we are able to see 
the systematic relationship between the skier and the 
facilities where he participates. It is the relation-
ship between the demands of the skiers or their habits 
(as explained in Chapter II) and the actions of .the 
ski resort operator-owners (also explained in Chapter II) 
that determine the resultant facility. 
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Ski resorts in the Ontario market are of three distinct 
types. The three types are: day operating ski resorts; 
daily operating or weekend type of ski resort; and vaca-
tion ski resorts which also attract day and weekend 
skiers. The three major types of ski resorts may be 
further subdivided by three other minor categories. 
These are: family type resort; youth or "Go-Go" resort; 
and the multiple purpose resort. Each minor category 
may be a part of a major resort type thus allowing for 
a possibility of twelve different resort types. The 
term "multiple-purpose" as it pertains to a type of 
ski resort is not used as it is customarily defined. 
Traditionally, the term "multiple-purpose" has meant 
"the greatest good for the greatest number in the long 
run." In this study the wore "multiple-purpose" means 
more than one use, that is, winter and summer use. 
It is strongly recommended that ski resorts have a 
strong identity. This identity should at least consist 
of one of the three major resort type categories with a 
preference for a minor category identity also. For 
example, a resort may cater to day skiers only but by 
further catering to family type skiers it may project 
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a stronger image and, in turn, attract more of that 
particular market. The same may apply to a weekend 
ski resort which caters to young skiers of the "Go-Go" 
type. 
The facility factors for the optimum ski resort (see Table 
15) are somwhat more difficult to classify than are the 
site location factors. As indicated in the explanation 
of site location factors certain types of resorts 
(see Table 16) will necessitate a modification in the 
type of facilities that should be offered at the ski 
resort in question. The section of "added important 
assets" should be present at every type of ski resort 
along with the major facilities (see Table 15). It is 
the author's feeling that the most successful ski resorts 
will have met all of the facility factors in the first 
two parts while the average ski resort will most likely 
have neglected the "added important assets." 
Ski resorts offering the optional facilities will be of 
the weekend and vacation type. It is the provision of 
the optional facilities that raises the costs of 
operation for the operator and for this reason the 
resort must cater to the right type of skier, who desires 
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TABLE 15 
FACILITY FACTORS FOR THE OPTIMUM SKI RESORT 
(A) Major Facilities 
1. Lifts to meet expected number of skiers thereby 
preventing line-ups. 
2. Snowmaking equipment. 
3. Grooming machines. 
4. Chalet or lodge with large fireplace. 
5. Good food. 
6. Clean and ample number of washrooms. 
7. Good parking facilities. 
8. Ski school with good instruction. 
9. Ski shop with equipment rentals. 
10. Ski patrol. 
(B) Added Important Assets 
1. Reasonable rates. 
2. Good relations with the surrounding community. 
This includes hiring local labor and purchasing 
local goods and services. 
3. Promotion and advertising. This is an important 
factor when a resort -is initially established since 
a returning clientele is built up at this time. 
4. Management courses and ski resort management ex-
perience are important qualities for a good operator. 
5. Signs on major access routes. 
6. Good snow reporting system to the resort's market. 
7. Establishment of a resort identity and determination 
of the location of the major market for the resort. 
Advertise accordingly! 
8. Available capital for expansion purposes. 
9. Non skier facilities. 
10. Interchangeable tow ticket. 
. 11. Night skiing facilities. 
(C) Resort Optional Facilities (Atmosphere) 
1. Chalet on property. 
2. Liquor Licence. 
3. Pool and saunas. 
4. Accommodation. 
TABLE 15 continued 
5. Dining room facilities. 
6. Babysitting facilities. 
7. Entertainment and dancing (discotheque) 
8. Curling rink 
9. Movies, bingo, square dances. 
10. Sleigh rides, skating rinks, toboganning, ice 
yachting, ski-do's. 
(D) Summer Options 
1. Convention facilities. 
2. Picnic area, hiking, dude ranch, tourist camp. 
3. Lift rides for sightseeing. 
4. Summer homes (retreats). 
5. Rifle range, trap shooting (targets on moving 
rope tow). 
6. Game preserve and/or shooting club. 
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these optional facilities and is willing to pay for them. 
Summer options, as far as facilities are concerned, are 
mainly for the vacation type of ski resort. Since the 
Ontario market is not, in essence, one for vacationing 
skiers these options apply to only a few resorts. 
It is now necessary to list the different types of 
resorts (see Table 16) with the modifications for site 
and facility factors. Again, this table is based on 
observations made by the author, personal interviews, 
skier questionnaire returns, and operator-owner question-
naire returns. The table is self explanatory so there 
is little need to go into detail as to its use. The 
most important fact is that there is a definite 
distinction between day and weekend ski resorts. 
D. Model Application to Existing Resorts 
To show the usefulness of the model of site and facility 
factors for the optimum ski resort, each resort will be 
applied to the model and shortcomings, if any, will be 
explained. The number of requests for"improvements 
needed" (see Appendix XII) indicate some of the short-
comings at the existing ski resorts. It is a combina-
tion of "improvements needed", as suggested by skiers; 
TABLE 16 
SKI RESORT TYPES WITH SITE AND FACILITY MODIFICATIONS 
Major type of ski resort 
and key facilities for 
establishment 
(1) Day Ski Resort 
- lifts concisting of 
T-bar, J-bar, poma, 
and rope tows. 
- snowmaking equipment. 
- grooming machines. 
- large chalet with 
fireplace, tables 
and chairs and snack 
bar. 
- clean and ample 
number of washrooms. 
- good parking close 
to chalet. 
- ski patrol, small ski 
shop concentrating on 
rentals. 
- some ski instructions 
- cheaper reates than 
weekend or vacation 
resorts. 
- night skiing if close 
to a large city. 
Site Location 
Modifications 
Minimum annual 
snowfall 101". 
- site must be 
close to market, 
especially if 
intended for night 
skiing. 
i 
. 
• 
Minor Ski Resort Types 
Family 
- more 
novice 
and inter-
mediate 
slopes. 
- baby 
sitting. 
- small 
lifts for 
young 
children. 
- special 
Students 
'Go-Go' single 
- provide 
some means 
of trans-
portation 
to the 
resort. 
- cheaper 
rates. 
- cater 
to groups 
for 
L day. 
instruction 
for children. 
- promote 
to family 
group. 
- more 
facilities 
for non-
skiers. 
% 
Multiple 
purpose 
- could 
offer 
some of 
summer 
options 
such as 
picnics, 
shooting, 
etc. 
TABLE 16 continued 
Major type of ski resort 
and key facilities for 
establishment 
- facilities such 
as ski-do's, 
skating rink, sleigh 
rides and toboganning 
for non-skiers. 
(2) Day, Overnight 
or Weekend Resort 
- is a daily operating 
resort but specalizing 
in weekend skiing. 
- lifts consist of 
chairs, T-bar and a 
few rope tows. 
- snowmaking equipment 
necessary 
good grooming machines. 
- large chalet or 
lodge with 
accommodation, 
fireplace, liquor 
lounges, dining 
room facilities. 
Site Location , 
Modifications 
- min. of 150" annual 
snowfall. 
- site can be further 
from market (210 miles). 
- open and closed 
trails for alternating 
use. 
- more trails 
than at a 
day resort. 
. 
Minor Ski Resort Types 
- Students 
Family 
. 
- relaxed 
mosphere. 
- more fac 
Go-Go" single" 
at--cheap 
Multiple 
purpose 
cater 
accommodation to 
:- form of 
ilities for barracks or 
non-skiers hotels. 
e.g. movies, - cater 
bingo, etc 
- cheaper 
accommoda-
tion for 
families. 
- possibly 
large 
rooms with 
bunk beds 
to groups1 
for week-
end. 
- arrange 
for mode 
of travel 
to the 
resort. 
parties 
- use 
area 
for 
hunt-
ing in 
summer. 
- rides 
in 
chair 
lifts. 
TABLE 16 continued 
Major type of ski resort 
and key facilities for 
establishment 
- also an area with a snack 
bar for dayskiers only. 
- clean and ample number 
of washrooms. 
- good parking lot. 
- ski patrol, ski shop 
with repairs and rentals. 
- good ski instruction. 
- higher rates than day 
ski area. 
choice of optional 
facilities. 
-$300,000 minimum investment. 
u (3) Vacation Ski Resort 
- will also cater to day 
and weekend skiers -
operate daily. 
- should consider year 
round operation. 
- must have all the 
facilities of a weekend resort 
Site Location 
Modifications 
' 
- large variety 
of slopes. 
- should contain 
expert slopes. 
- minimum 
annual snowfall 
of 150 inches. 
Minor Ski Resort Types 
Family 
for 
children 
up to 
age 
twelve. 
- family 
type of 
enter-
tainment. 
- offer 
special 
week 
packages. 
Student 
"Go-Go" single 
- special 
enter-
tainment. 
- cost is 
too high for 
this type 
of skier. 
Multiple 
purpose 
- might 
possibly 
use for 
convention 
purposes. 
- conven-
tion facil-
ities . 
- provision 
for large 
lots for 
chalets. 
TABLE 16 continued 
Major type of ski resort *| 
and key facilities for 
establishment 
only on a large scale. 
- ski shop should have 
clothes, skis etc. for 
sale. 
- must offer all 
optional facilities. 
- highest rates 
but cheaper than 
Quebec. 
- management and 
promotion is 
very important. 
Site location 
Modifications 
- can be at great 
distance from market 
- locate where 
property is 
cheaper, on lake 
if possible. 
- acreage needed 
for expansion. 
- close to railway 
is possible. 
Minor Ski 
Family 
Resort Types 
Student 
"Go-Go" single 
offer special - cost is 
week 
packages. 
-
too high foi 
this type 
of skier. 
Multiple 
purpose 
-lake 
should 
provide 
resort 
with 
summer 
use. 
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personal observation of the resort operation; and 
physical factor analysis that form the basis for 
the following comments. 
1. Rainbow Ridge 
a) Site Factors - The slopes are of the intermediate 
type. Snowfall is sufficient for a weekend operation 
but with snow equipment the number of days below 
freezing would allow the resort to operate on a daily 
basis. Rainbow Ridge is close to the market of 
Bracebridge and Toronto and is served by excellent 
roads. There are no other resorts nearby to aid 
in attracting skiers. 
b) Facility Factors - Poor management, lack of proper 
hill grooming and insufficient snowmaking equipment 
are the major shortcomings of Rainbow Ridge. The 
resort is currently a skier day resort but with 
added accommodation and snowmaking equipment Rainbow 
Ridge should be a major weekend type of resort, cater-
ing to the young skiers as well as the family type 
of skier. 
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2. Sir Sam's Inn 
a) Site Factors - The slopes at this resort are of 
sufficient grade for the novice and intermediate 
skier. There is, however, a lack of variety of 
slopes and trails. The annual amount of snowfall 
is insufficient for daily skiing and snowmaking 
appears to be necessary for a weekend type of 
operation. Access is very poor due the great 
distance involved for the day skier coming from a 
major market. Also, existing roads are in poor 
condition for winter travel. This resort is the 
only one on the immediate area. 
b) Facility Factors — This resort should improve, 
its washroom facilities at the base of the slope. 
If the resort continues to cater to day skiers it 
must provide lodge facilities for these people or 
allow the day skiers to use the existing lodge. 
Since the development is intended to act as a 
weekend ski resort night skiing should be offered 
for guests. The resort currently offers summer 
activities and thereby is in a good position to 
operate-lyear round. Since this ski resort is 
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relatively new to the Ontario market efforts should 
be made to advertise the resorts. The most successful 
identity type would appear to be a weekend resort, 
offering excellent lodging and atmosphere. 
3. Hidden Valley 
a) Site Factors - The slopes of this resort are capable 
of supporting skiers of the novice or expert type. 
Snowfall is ample for a weekend operation but snow-
making is suggested to ensure against icy spots. The 
major site factor lacking is that of distance. The 
resort is served by good highway access but the distance 
of 150 miles from the major market cuts down on the 
number of day skiers. There are other resorts in the 
area but none are as large as this resort. 
b) Facility Factors - The resort offers all the major 
facilities. The only shortcoming of the resort are 
its high rates,• * lack of accommodation and poor hill 
grooming. If overnight accommodation is added this 
resort should more than meet the demands of skiers. 
Its identity will remain as a youth or "go-go" type of 
resort. A liquor licence might attract the mid twenty 
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year old age group of skiers. 
4. Horseshoe Valley 
a) Site Factors - This resort is blessed with an 
excellent location. It is close to the Barrie and 
Toronto market. It also lies in the Barrie area 
snowbelt and with the support of snowmaking equipment 
could operate on a daily basis. The slopes are suitable 
for the intermediate skier as well as the novice. 
b) Facility Factors - The major shortcomings at this 
resort are lack of liquor licence, lack of entertain-
ment and insufficient accommodation. The resort is 
presently a day ski resort but if the shortcomings 
were improved it would fully qualify as a weekend 
resort. Also, night skiing is a possibility since 
the resort is located very close to a large potential 
market. The identity of this resort is the family type. 
5. Mount St. Louis 
a) Site Factors - This resort is very similar to that 
of Horseshoe Valley. It has good snowfall, intermediate 
slopes, and excellent access. It would appear however 
that the resort should open more runs and expand the 
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number of slopes. • 
b) Facility Factors - The chalet and washroom facilities 
must be improved if this resort is to satisfy the 
demands of its skiers. As a day ski resort a liquor 
licence is unnecessary but as a weekend resort this 
should be provided. Both Horseshoe Valley and Mount 
St. Louis should investigate the possibility of 
offering some summer options for "summer outdoor 
recreation enthusiasts since they are both located 
close to a large population market. 
6. Blue Mountain 
a) Site Factors - This resort, along with Georgian Peakes, 
occupies the best locations for skiing in Southern 
Ontario. The only factor lacking to any degree is that 
of poorly maintained roads for access to the resort. 
b) Facility Factors - Blue Mountain caters to the young 
skier and the family type of skier. Two facility factors 
that appear to be lacking are that of good food and a 
liquor licence. Since this resort has snowmaking 
equipment it i.s able to operate daily and with the 
overnight accommodation available it is able to cater 
to vacation skiers. Therefore, liquor licences and 
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good food are a necessity for this resort. 
7. Beaver Valley 
a) Site Factors - This resort does not offer skiers 
very good slopes. They are ample for the novice and 
intermediate skier but lack of variety and lack of 
trails result in only fair skiing. Snowfall at 
Beaver Valley is sufficient only to operate on 
weekends and even then the total annual snowfall is 
less than the suggested 101 inches. Access roads to 
the resort are currently poor but are being improved.-
There is a cluster of resorts in the Beaver Valley 
and this is beneficial for the area. 
b) Facility Factors - This resort is strongly lacking 
in lifts for skiers. Snowmaking is needed as is 
improved grooming. This resort has a family weekend 
resort identity but also attracts day skiers. 
8. Talisman 
a) Site Factors - The Talisman resort lies very close 
to the Beaver Valley resort. It is faced with similar 
site factor problems. 
b) Facility Factors - Talisman has compensated for its 
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poor site factors by facilities. Tt caters to a 
higher socio-economic group of skiers than does 
Beaver Valley. With its excellent facilities, it 
also caters to vacationing skiers. Year round 
* 
operation also aids this resort. The resort has 
very few shortcomings as far as facilities are 
concerned. 
9.Valley Schuss 
a) Site Factors - This .resort is situated in an area 
where snowfall is far less than the recommended amount. 
The slopes are ample for the novice and intermediate 
skier. Access to the resort is good and distance 
is a major strong point since the resort could cater 
to night skiing. There are other resorts in the 
immediate area but they are marginal operations. The 
resort must have snowmaking equipment if it is to 
succeed. 
b) Facility Factors - Valley Schuss is identified as 
a day ski resort. The resort should exploit this 
identity. The chalet should be expanded as should 
the ski shop. The lifts should be improved and the 
possibility of offering night skiing several nights 
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a week should be explored. 
10. Georgian Peakes 
a) Site Factors - The site factors are very similar 
to those of Blue Mountain due to the proximity of one 
other. Access is excellent. 
b) Facility Factors - The addition of another chair 
lift is strongly recommended. Accommodation, if added, 
would ensure this resort of continued weekend skier 
patronage. The identity of this resort is very similar 
to that of Blue Mountain. 
11. Devil's Elbow 
a)'Site Factors - The slopes at this resort appeal to 
both the novice and intermediate skier. Snowfall could 
be a problem and it is suggested that .snowmaking 
equipment be installed to ensure against insufficient 
natural snowfall, This resort is located close to the 
major markets of Peterborough, Oshawa and Toronto. 
There are several other resorts in the surrounding area 
which act as an attracting force. The major shortcoming 
at this resort is the very very poor access road into 
the ski resort. This road should be improved immediately 
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b) Facility Factors - This resort is a day ski resort 
attracting the family type of skier. The snack bar 
and the chalet itself could be enlarged and improved as 
the number of skiers using the resort increases in the 
future. Some of the optional facilities aimed at 
family participation might also improve this resort. 
12. Oshawa Ski Club 
a) Site factors - The slopes at this resort are ample 
for the intermediate skier. Snowfall is insufficient 
for even a weekend operation and snowmaking equipment 
should be extended to ensure against insufficient 
snowfall. The approach road should be improved and 
more windbreaks should.be established for drift 
purposes. 
b) Facility Factors - This resort needs another lift, 
preferably T-bar. Grooming should be improved and the 
snowmaking equipment should be extended. Finally., 
the washroom facilities should be improved and, if 
possible, the chalet should be enlarged. This resort 
will continue to act as a ski resort for day skiers 
only since it is currently a club for members who live 
very close to the resort. 
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Thus, concludes a cursory glance at the shortcomings 
and strong points of the resorts in this study and, 
in particular, how they fit the derived site and 
facility model. 
E. Model Application to Potential Sites 
When looking at potential sites for ski resort develop-
ment it should be remembered that facilities can be 
built but site or physical factors must exist before 
a ski resort can be established. Under the following 
examples of potential sites only site factors were 
considered. Concentration was based on the sites 
degree of slope, amount of snowfall and distance from 
.major markets. The five sites that were chosen for 
analysis were: Wiarton, Algonquin Park, Bancroft, 
Minden, and Parry Sound. Topographical sheets with 
a scale of 1:50,000 were observed to determine the 
slope while snowfall data was analyzed to see if the 
potential sites met the climate requirements. 
1. Wiarton 
Observation of the Cope Croker topographical sheet 
(see Figure 16) shows two areas for potential ski 
resort development. One area lies north-east of Wiarton 
while the other lies north-east of Oxenden. Using the 
site model we are able to see that the slopes in both 
cases (the areas are delimited with a heavy black line) 
are capable of meeting the requirements that inter-
mediate skiers demand. The number of contours portray 
an approximate 200 foot vertical drop with a slope of 
roughly 2,500 feet long in both cases. The length of 
season (see Figure 14) and the predicted snow conditions 
(see Figure 15) show that the Wiarton area is capable 
of supporting a weekend ski resort.' Access to the 
Wiarton area is good while the lack of ski resorts 
in Western Ontario ensure a good market. The conclusion 
is that this area has high potential for development. 
2. Algonquin Park 
According to the topographical maps there are several 
slopes in the Algonquin Park area with sufficient 
grade to attract the intermediate skier. A major 
problem however, is that the slopes are not accessible 
by road from Highway 60. An analysis of the snowfall 
data for the area reveals that 96.2 inches is normal 
for the annual snowfall. This figure is still short 
of the required 101 inches for a weekend type of resort 
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but the great number of days below freezing in the 
area would ensure the successful use of snowmaking 
equipment. However, an overall lack of snow (less 
than 150 inches) would prevent a resort from operating 
on a daily basis. A distance of 175 miles from the 
major market of Toronto would necessitate that any 
development would have to be of the weekend type of 
ski resort with ample accommodation ind food facilities. 
In conclusion, a ski resort based on a weekend type 
of operation could be developed in the Algonquin Park 
area but the high cost of an access road from Highway 60 
might not make the project viable. 
3. Bancroft 
Topography in the Bancroft area should ensure a 
sufficient degree of slope for a ski resort, however, 
the annual amount of snowfall in this area is only 
64.4 inches per year. Access is good since the area 
is close to several markets and is served by a good 
highway. In conclusion, a lack of snowfall prevents 
this area from being of use as a potential ski resort 
site. 
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4. Minden 
There is little in the way of potential ski slopes 
near Minden. Snowfall is 89.1 inches per annum which 
is below the required amount. Access to this area 
is fair but
 a combination of the above factors verify 
the lack of potential that this area has for a ski 
resort. 
5. Parry Sound 
The degree of slope in this area is very poor. The 
amount of snowfall, 111 inches, would ensure ample 
skiing but without hills the snow is of little use 
to skiers. This area is of some distance from Toronto 
but sufficient slopes with the existing snowfall would 
most likely ensure a successful ski resort operation. 
The ski resort site model appears to have been useful 
in determining those sites that have some future 
potential for development. Naturally, a closer 
analysis of the potential areas needs to take place 
before one can be assured of the successful site. On 
site ground cover, prevailing wind, slope direction, 
source of water supply, possible access routes, and 
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other factors must be analyzed before a conclusion can 
be reached as to the full potential of any site. 
The examination and application of the location model 
for ski resorts in this chapter has completed the 
analysis of the major aspects of the skier-facility 
system. Both viable'and non-viable ski resorts appear 
to exist in the Southern Ontario ski resort market. 
The same may be said of areas of potential. As 
suggested earlier,the model for ski resort sites and 
facilities does, by no means, explain all the factors 
involved in the determining of the potential develop-
ment of ski resorts. The model does, however, bring 
together the main factors that an individual should be 
cognizant of when analyzing skiers; their demands; 
and the resultant facilities. 
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CHAPTER V 
CONCLUSIONS 
A. Evaluation of the Derived Model 
The preceding four chapters of this study have 
resulted in a better understanding of the factors 
that determine the present and potential location 
of ski resorts. The analysis of the development of 
skiing in Ontario established the need for a study 
of this nature. Both the skier and operator-owner 
questionnaire helped to formulate the relationship 
of skiers and ski resort operators to the activity 
of skiing. It was found that skiers habits and 
demands aided in dictating the type of ski resort 
sites and facilities that were available. On the 
other hand, the decisions made by operator-owners 
influenced, to some degree, the ski resort preferences 
of skiers. Thus, the systems approach was successful 
in analyzing the interrelationships that exist 
between skiers and the facilities - or the provider 
of those' .-facilities. 
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By analyzing the origin of skiers trips and their 
resort preferences, the travelling patterns of skiers ^ 
were determined. The result was a definite distinction 
between day and weekend ski resorts. A site model for 
ski resorts was derived from topographical and climatic 
data. The model considered such factors as degree of 
slope, slope exposure, slope cover, snowfall, and 
temperature information. When the site model was 
applied to existing and potential ski resort sites it 
was found to be very reliable. 
The derivation of ..the facility model was based on 
'V 
skiers preferences or demands, which were established 
from the skier questionnaire. When the facility model 
was applied to existing ski resort locations several 
inadequacies were noticed for each resort. 
The combined site and facility model had several 
shortcomings. The actual economics of existing and 
potential ski resort locations were not included in 
the model. The actual site model only considered scale 
of development as it pertained to slope potential of 
supporting a certain number of skiers. However, the 
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study did fullfill its primary objective of gaining 
a better understanding of the factors that determine 
the present and potential location of ski resorts 
in the Southern Ontario market. Since the study 
did achieve this objective it will be of use to 
investment concerns who finance new resorts; highway 
planners who plan access routes to outdoor recreation 
areas; and other outdoor recreation planners who 
provide potential sites for future skiers. 
B. Lines of Further Research 
Research should be conducted into the economic impact 
of ski resorts on the local economy. Secondly, research 
should be conducted into the demand for skiing in 
Ontario. The formulation of policies to accommodate 
future demand for skiing must be based on a sound 
understanding of the nature and amount of present 
demand. Finally, further research should be con-
ducted into the demand for other forms of winter 
outdoor recreation. From this analysis future 
development may be planned and the winter outdoor 
recreationist will derive the benefits as an end 
result. 
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APPENDIX I 
SUMMARY OF RECOMMENDATIONS 
The recommendations listed on the following pages have 
been discussed in length throughout the thesis. They 
appear here in a shortened form for purposes of review. 
A. Recommendations for the Ontario Ski Area 
Operator's Association 
1. A central office should be established in 
Metropolitan Toronto to handle all ski resort 
snow reports. The office could also act as a 
"clearing house" for skiers complaints about 
any of the ski resorts belonging to the O.S.A.O.A. 
2. The O.S.A.O.A. should endeavor to improve the 
image of ski resorts and the importance of the 
activity to the economy. 
3. The importance of conservation and other resource 
management practices should be emphasized to ski 
resort operators. This will enhance the image 
of ski resorts amongst naturalists. 
188. 
4. The O.S.A.O.A. should offer management courses 
for its members as well as advice pertaining to 
new techniques and methods in operation policy. 
5. The Department of Highways should be approached 
regarding the permanent placement of signs 
indicating the location of ski resorts. 
6. The O.S.A.O.A. should study the economics and 
practiclity of interchangeable tow tickets amongst 
ski resorts which are located in clusters. 
7. Radio announcers should be educated as to the 
value of winter outdoor recreation to the people 
and the economy. The negative attitude toward 
cold weather should be improved. 
8. The work of the O.S.A.O.A. should be advertised 
and promoted in order to enhance its image. 
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APPENDIX I continued 
B. Recommendations for Ontario Ski Resort Operators 
1. Resorts located in clusters should attempt to 
share as many facilities as possible, especially 
lodging facilities. 
2. Resort operators should explore the possibility 
of chartering their own buses to their particular 
resort on weekends. Buses could come from 
several urban centers to the resort involved. 
3. Night skiing should be attempted at ski resorts 
which are located within 40 miles of populated 
centers. 
4. Rates in Ontario should be lower than those in 
Quebec until the market and demand for skiing is 
large enough to warrent equal rates. 
5. Operators should determine the capacity of their 
lifts and then plan development according to the 
resort's market potential. 
APPENDIX I continued 
6. Local roads maintained by resort operators should 
be in excellent condition during the ski season. 
7. Operators should maintain a business-like attitude 
in their operation." Business management courses 
should be taken by all operators. 
8. Operators should practice proper conservation 
•management techniques at all times. 
9. The numbers and size of rental shops should be 
increased at ski resorts in the Ontario market. 
Operators should also attempt to offer sound 
instruction for skiers. 
10. With the current emphasis lying on family skiing, 
operators should attempt to offer ski instruction 
classes for children as well as other facilities 
(baby sitting) for families. 
11. The type of resort should determine the type of 
lifts. Resorts catering to experts need gondola 
or chair lifts while family and intermediate ski 
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resorts only need rope tows and T-bars. 
12. Operators should try to maintain good relations 
with the community in which their resort is 
located. This can be done by buying supplies locally 
and using a local labor supply. 
13. Operators should be aware of the market their resort 
is catering to. Advertising should take place 
accordingly. The factors of some importance are 
origin of market, type of skier in the market, 
age and sex composition of the market and other 
points. 
14. Operators must diversify if they are to succeed in 
the ski resort business. The public expect fringes 
and extra services. Operators must provide these 
extra services by either raising rates or increasing 
the volume of skiers. 
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C. Recommendations for the Ontario Government 
1. Private enterprise should prevail in the ski resort 
industry of Ontario but the government must assure 
the public that satisfactory and sufficient sites 
for the activity of skiing will be available to 
meet the demand in the future. The government can 
meet these requirements by planning and setting 
aside sites for future use and future development 
by private individuals. 
2. The. Department of Highways should realize that ski 
resort direction signs could remain up all year. 
3. The'government should allow ski resort operators 
and owners to average their income over a 
three year period for tax purposes due to the 
dependence of the ski resort business on weather 
conditions. 
4. Capital for ski resort development should be more 
readily available on a longer repayment basis. 
Naturally, the viability of a proposed ski resort 
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operation should be strongly investigated before the 
granting of a loan. 
5. Government should improve the maintenance of roads 
in rural areas. In many cases the townships and 
municipalities concerned aren't capable of handling 
the problems when large numbers of automobiles pass 
over rural roads during the winter tourist season. 
6. The Department of Lands and Forests should aid 
ski resort operators in practicing conservation 
on ski slopes. 
7. There is a strong need for the issuing of liquor 
licences to ski resorts with sufficient facilities 
in so-called "dry'1 areas. 
8. The Department of Tourism and Information has done 
a good job in advertising the ski resort industry 
of Ontario. Closer cooperation between this depart-
ment and the O.S.A.O.A. is suggested. Increased 
advertising in the Northern U.S. is suggested also. 
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9. The government should conduct research on the 
. economic impact of a ski resort on a particular area, 
Rural areas should then be advised of this impact 
in order to improve relations between operators and 
rural occupants. 
APPENDIX II 
Name of Area 
1. Rainbow Ridge 
2. Sir Sam's Inn 
3. Hidden Valley 
4. Limberlost 
Lodge 
5. Mansfield 
Skiways 
6. Horseshow 
Valley 
7. Mt.St.Louis 
8. Alpine Ski 
Club 
— 9. Blue Mountain 
10. Craigleith Ski 
Club 
SKI 
Status 
in 
OSAOA 
member 
new 
member 
active 
member 
not 
member 
active 
member 
active 
member 
member 
RESORTS 
Open 
Slopes 
5 
1 
5 
2 
5 
7 
5 
private 4 
member 8 
private 7 
FITTING THESIS 
Down-
hill 
Runs 
5 
2 
3 
6 
4 
7 
6 
6 
16 
3 
Chair 
CRITERIA 
Skilift 
_ 
-
2dbl. 
-
3 
4 
3 
2 
2dbl. 3 
4 
3 
T-bar 
T-bar 
T-bar 
T-bar 
T-bar 
T-bar 
T-bar 
T-bar 
T-bar 
Poma 
T-bar 
Rope 
Tow 
1 
-
1 
1 
-
2 
1 
2 
3 
1 
Vert. 
drop 
(feet) 
200 
275 
350 
250 
400 
315 
318 
650 
700 
650 
Max. 
length 
(feet) 
3,000 
2,500 
3,500 
2,500 
3,000 
4,000 
3,100 
5,280 
5,800 
5,280 
continued on next 
Snow 
equip. 
X 
-
X 
-
X 
-
m-
-
X 
~ 
page 
Oper-
ating 
sched-
ule 
daily 
daily 
daily 
daily 
holidays 
weekends 
daily 
Wed-Sun 
holidays 
weekends 
holidays 
daily 
weekends 
holidays 
* 
H 
• 
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Name of Area 
11. 
12. 
13. 
14. 
15. 
16. 
17. 
18. 
19. 
20. 
Status 
in 
OSAOA 
Beaver Valley member 
Talisman Ski active 
resort member 
Cedar Springs semi-
Open 
Slopes 
5 
4 
private 4 
Hockley Valley closed 
not a 
member 
Valley Schuss member 
Bay Motor Inn member 
Georgian Peaks membe 
Bethany Ski 
6 
6 
7 
r 6 
Club* private 6 
Devils Elbow member 
Oshawa Ski semi-
4 
Club private 5 
Down-
hill 
Runs 
6 
6 
1 
1 
7 
4 
2 
3 
4 
12 
Chair 
-
3dbl. 
-
-
-
Skilift 
3T-bar 
T-bar 
T-bar 
Poma 
lT-bar 
1 Poma 
4single 2T-bar 
ldbl. 
-
-
lT-bar 
1 Poma 
T-bar 
T-bar 
T-bar 
Rope 
Tow 
4 
1 
1 
5 
2 
-
1 
1 
2 
8 
Vert. 
drop 
(feet) 
550 
600 
300 
210 
325 
200 
810 
325 
300 
280 
Max. 
length 
(feet) 
3,000 
4,000 
2,500 
2,640 
3,000 
2,000 
8,000 
1,800 
3,000 
2,500 
continued on next 
Snow 
equip. 
-
X 
-
X 
-
X 
X 
X 
X 
page 
Oper-
ating 
sched-
ule 
weekends 
Wed-Fri 
daily 
weekends 
holidays 
weekends 
weekends 
daily 
daily 
holidays 
weekends 
Wed 
weekends 
holidays 
Wed 
holidays 
weekends 
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Name of Area 
Status 
in 
OSAOA 
Open 
Slopes 
Down-
hill 
runs Chair Skilift 
Rope 
Tow 
- — — - - — • — ' • — • • - — 
Vert. 
drop 
(feet) 
Max. 
length 
(feet) 
Snow 
equip. 
Oper-
ating 
sched-
ule 
21. Candiac not 
Skiways member 3 
22. Devils Glen private 5 
23. Osier 
Bluffs private 6 
1 
4 
5 
-
-
-
T-bar 
3T-bar 
2T-bar 
U-bar 
-
— 
-
550 
500 
650 
5,280 
4,900 
5,280 
daily 
* Bethany ski club was included in the study only because it was a private resort. 
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Hour of Day: 
Location: Snow Conditions: 
1. From what city or town did your trip originate? Prov. or State*^ 
2. Male Cd Female O Single CJ Married C3 No. of children? 
3- What means of transportation did you use to get here? Car / / Bus j ] Train J ? 
4- Did you plan to visit this ski resort when you left home? yes t ] no£^J 
5. How did you get to know about this resort? 
From a friend / / Advertisement ( / Another resort in the area / / 
6. Are the daily snow reports useful and helpful in your selection of a ski resort? 
Yes CD No f~~] 
7. What do the conditions have to be before you will go to a resort? 
excellent j ~j good jj_J poor j ] doen't matter / / 
8. How many days ( Sat. Sun. and holidays) do you ski per season? 
9. How far are you willing to drive to ski for the day? 
for a weekend? 
10. Do you ski at the same resort all the time ? Yes [ ] No f ) 
If no how many other resorts? 
What are they? 
11. Why do you prefer to ski at this resort? 
12. Would you consider yourself an: expert skier / J intermediate j ] novice I I 
13- Assuming snow conditions are good or better at all'resorts and you are 
going skiing for the day which, in order of merit, is most important in your 
choice of a ski- area? ( 1 to 6) . 
distance to the resort variety of slopes 
food and washroom facilities type of uphill equipment 
parking rates . 
14- Would you like to see more private ski resorts? Tes j j No / ^ 
15. What type of ski resort is this? weekend resort/ / day skiing resort CJ both / / 
16. Assuming snow conditions are good or excellent at all resorts and you are going 
skiing for the weekend which, in order of merit, is most important in 
your choice of a ski area? ( 1 to 6). 
rates quality of food and accommodation 
entertainment type of uphill equipment 
distance to the resort variety of slopes _______________________ 
If you took a one week ski vacation would you spend it in Ontario? Yes [ / No / 7 
If No why not? 
18. Assuming snow conditions are good or better at all resorts and you are going 
for a one day ski trip what is the most important factor in determining 
your choice of a particular resort? 
19- Would you like to see an interchangeable tow ticket for several resorts 
if they are fairly close together? Yes \ ] No \ j 
20. What needs to be done to improve this resort? 
APPENDIX IV 
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O N T A R I O SKI A R E A O P E R A T O R S A S S O C I A T I O N 
50 A l e x a n d e r S t r e e t , T o r o n t o 5 , O n t a r i o . 92 ,4-6 767 
February 15, 1967. 
To: Area Member 
From: J. A. Robbins 
Recently the Association was approached by a' Master of Arts 
student in Geography, at Waterloo University, regarding a thesis topic entitled 
"The Spatial Distribution and Locational Analysis of Ski Resorts in Southern 
Ontario." The study involves resorts (twenty in number) having hills with a 
vertical drop of 200 feet or higher and lifts other than rope tows. 
This study is being supported by the Department of Economics 
and Development of the Provincial Government and upon its conclusion recom-
mendations will be made regarding the industry. These could include such things 
as suggested government aid, tax concessions, availability of liquor licences, 
greater government advertising of the industry, etc. 
It is the Association's feeling that a study of this nature could 
be of great benefit to the operators and we, the executive, strongly suggest 
your co-operation in providing the following for Mr. Lewis: 
1. Assigning a person (female if possible) to 
interview and complete sixty (60) questionnaires. 
This may be done in one weekend or may be spread 
over three (3) weekends. Completed questionnaires 
should be returned by March 8, 1967, in the large 
brown stamped envelope provided to Mr. John E. Lewis, 
480 Edwin Street, Bridgeport, Ontario. 
2. Complete and return the operator-owner questionnaire 
in the white stamped envelope provided as soon as 
possible to the same address. 
In return for this information you will be provided with a data 
sheet summarizing the results of the questionnaires which were completed at 
your resort. The data sheet will provide: information on skiers' views of your 
resort, type of facilities he wants, his reasons for choosing your resort over 
others, etc. However, sixty (60) completed questionnaires are necessary before 
the data sheet can be of meaningful use to you. 
All the information obtained from the operator-owner questionn-
aire will be analyzed and general conclusions will be drawn. At no time will 
figures or opinions be associated with a particular resort. 
A copy of the completed report will be given to the Association 
and it will be available to any O.S.A.O.A. member who wishes to read..it. 
The Executive feels that the information gained from this report 
will be valuable to both parties involved. 
Your support is anticipated. 
APPENDIX V 2 0 0 . 
ONTARIO SKI AREA O P E R A T O R S ASSOCIATION 
50 A l e x a n d e r S t r e e t , T o r o n t o 5, O n t a r i o . 9 2 4 - 6 7 6 7 
OPERATOR-OWNER INSTRUCTIONS 
1. Assign a person (female if possible) to interview and complete 
sixty (60) questionnaires. 
Six hours should be maximum for this job. 
2. Interviews may be conducted on one weekend or may be spread 
over 3 weekends. 
3. Snow conditions should be good or better. 
4. Sixty (60) completed questionnaires should then be returned 
in the brown addressed envelope. Postage is paid . 
Please try to return the questionnaires no later than March 8th, 
1967. 
5. Complete and return the operator-owner questionnaire in the 
white addressed envelope as soon as possible. Postage is paid! 
The sooner your questionnaires are returned and tabulated the 
sooner we will be able to provide a summary data sheet for you. 
Your Executive believes this project warrants your fullest co-
operation with John Lewis and would appreciate any courtesies 
extended to him. 
APPENDIX VI 
O N T A R I O S K I A R E A O P E R A T O R S A S S O C I A T I O N 
5 0 A l e x a n d e r S t r e e t , T o r o n t o 5 , O n t a r i o . 9 2 4 - 6 7 6 7 
INTERVIEWER INSTRUCTIONS 
1. Snow conditions must be good or better. 
2. Interview at peak periods. 
3. Interview every tenth person (1 in 10) at the tow line until 
60 interviews have been completed. 
4. Start interview well back in the line and walk along with the 
skier as the line progresses, asking the questions. 
5. Approximate time for each interview will be 5 minutes. 
6. If your resort has more than one tow rotate to the various 
tows. (e.g. 3 tows - therefore 20 interviews at each tow). 
7. Do not interview at a rope tow. 
8» Do Not interview children, (under 16). 
9. All questions on each questionnaire must be answered. 
BE POLITE! 
APPENDIX VII 
ONTARIO SKI AREA O P E R A T O R S ASSOCIATION 
50 ALEXANDER STREET, APT.606, TORONTO 5. 924-6767 
February 23, 1967 
and *~rch l> 1 9 6 7 
TO: AREA MEMBERS 
FROM: J. A. ROBBINS 
This is just a reminder concerning the ski study 
being conducted by Mr. John Lewis. 
Interviews should be well on their way by now. 
Please try to have the sixty (60) necessary interviews completed as 
soon as possible and returned in the brown stamped envelope provided, 
to Mr. John E. Lewis. 480 Edwin Street, Bridgeport, Ontario. 
Secondly, if not already completed, please complete 
the operator-owner questionnaire as soon as possible and return it in 
the white stamped envelope. 
The success of this important project depends upon 
your co-operation. 
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SUMMARY OF SKIER QUESTIONNAIRES FOR RESORT OPERATORS 
Resort: 
Number of Completed Returns: 
Please refer to the enclosed copy of the skier questionnaire 
for each question. Figures represent number of people and 
not percentages. Special attention should be given to 
questions: 1, 11, 15, 19, 20. 
1. City of origin: 
Av.no.of 
2. Males: Single: Married: children: 
Av.no.of 
Females: Single: Married: children: 
3. Car: Bus: Train: 
4. Yes : No: 
5. Friend: Advertisement: Another Resort: 
6. Yes: No: 
7. Excellent: Good: Poor: Doesn't matter: 
8. Average number of days ski per season: 
9. Number of miles drive for day - one-way: 
for weekend one-way: 
10. Yes: No: Average number if no: 
Resorts: 
continued 
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11. Why ski at this resort: 
12. Expert: Intermediate: Novice: 
13. Number of: l's 2's 3's 4's 5's 6's 
Distance: 
Food & Washroom: 
Parking: 
Variety of slopes: 
Type of Uphill eq.: 
Rates: 
14. Yes: No: 
15. Weekend: Day skiing: Both: 
16. Number of: l's 2's 3's 4's 5's 6's 
Rates: 
Entertainment: 
Distance: 
Quality of food & Ace.: 
Type of Uphill eq.: 
Variety of slopes: 
17. Yes: No: 
Why if no: 
18. Most important factor: 
19. Yes: No: 
20. Improvements suggested: 
APPENDIX IX SKIER QUESTIONNAIRE RESULTS 
Quest ion: 1 
Skie r 
Ques t ionna i r e 
* I n d i c a t e s 
c i t i e s o t h e r 
than Toronto 
Rainbow Ridge 
S i r Sam's Inn 
Hidden Val ley 
—o— 
•p 
G 
0 
U 
o 
EH 
0 
U 
-P 
0) 
£ 
16 
27 
39 
Horseshow Valley48 
Mt. S t . Louis 
Blue Mountain 
Beaver Val ley 
Talisman 
Val ley Schuss 
G. Peakes 
Devi l s Elbow 
Oshawa 
To ta l for 
each c e n t e r 
Pe rcen tages 
43 
25 
34 
38 
26 
9 
12 
4 
321 
55 
cu 
rH 
• H 
> 
X 
fO 
O 
2 
4 
1 
3 
3 
2 
2 
17 
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> 
B 
H 
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1 
2 
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Q u e s t i o n : 1 
S k i e r 
Q u e s t i o n n a i r e 
R a i n b o w R i d g e 
S i r S a m ' s I n n 
H i d d e n V a l l e y 
H o r s e s h o w V a l l e y 
M t . S t . L o u i s 
B l u e M o u n t a i n 
B e a v e r V a l l e y 
T a l i s m a n 
V a l l e y S c h u s s 
G. P e a k e s 
D e v i l s E l b o w 
Oshawa 
T o t a l f o r 
e a c h c e n t e r 
P e r c e n t a g e s 
13 
G 
3 
o 
CO 
> i 
U 
u 
to 
cu 
1 
1 
13 
G 
tO 
rH 
13 
•H 
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1 
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ft 
CU 
rH 
H 
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1 
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1 
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1 
1 
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7 
7 
1 
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u 
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cn 
SH 
tO 
H 
U 
2 
2 
* - • 
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0 
SH 
O 
rQ 
u 
cu 
4-> 
cu 
ft 
29 
29 
5 
cu 
H 
rH 
-H 
> 
d 
(0 
O 
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3 
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cu 
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-P 
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2 
2 
4 
1 
3 
1 
7 
0 
5 
0 
1 
7 
33 
6 
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ta
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n
u
m
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r
 
o
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e
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38 
33 
55 
64 
60 
28 
65 
60 
63 
13 
50 
55 
= 584 
= 92% 
= 8% 
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Question: 2 
Skier 
Questionnaire 
Rainbow Ridge 
Sir Sam's Inn 
Hidden Valley 
Horseshoe Valley 
Mt. St. Louis 
Blue Mountain 
Beaver Valley 
Talisman 
Valley Schuss 
G. Peakes 
Devils Elbow 
Oshawa 
Total Number 
Percentages 
cu 
H 
(0 
21 
21 
39 
48 
42 
17 
54 
30 
46 
10 
20 
48 
396 
68 
cu 
H 
tn 
d 
•H 
CO 
14 
13 
31 
30 
20 
8 
15 
8 
31 
8 
8 
21 
207 
52 
13 
CU 
•H 
SH 
SH 
tO 
S 
7 
8 
8 
18 
22 
9 
39 
22 
15 
2 
12 
27 
189 
48 
d 
cu 
SH 
13 
rH 
•H 
rd 
o 
• 
o 
13 
12 
9 
20 
25 
35 
22 
67 
41 
31 
3 
19 
55 
339 
A
v
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r
a
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n
o
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c
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1.7 
1.1 
2.5 
1.4 
1.6 
2.4 
1.7 
1.9 
2.1 
1.5 
1.6 
2.0 
1.8 
cu 
H 
tO 
B 
cu 
CM 
17 
12 
16 
16 
18 
11 
11 
30 
17 
3 
30 
7 
188 
32 
cu 
rH 
tO 
d 
•H 
CO 
9 
4 
13 
11 
10 
8 
6 
9 
9 
3 
20 
3 
105 
56 
13 
CU 
•rH 
SH 
SH 
(0 £ 
8 
8 
3 
5 
8 
3 
5 
21 
8 
0 
10 
4 
83 
44 
d 
CU 
SH 
ts 
H 
•H 
Xi 
O 
• 
o 
13 
11 
8 
5 
14 
10 
2 
14 
43 
15 
0 
24 
10 
156 
Av
er
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e
 
n
o
.
 
c
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re
n
 
1.4 
1.0 
1.6 
2.8 
1.3 
0.7 
2.8 
2.0 
1.9 
0 
2.4 
2.5 
1.9 
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Question: 
Skier 
Questionnaire 
Rainbow Ridge 
Sir Sam's Inn 
Hidden Valley 
Horseshoe Valley 
Mt. St. Louis 
Blue Mountain 
Beaver Valley 
Talisman 
Valley Schuss 
G. Peakes 
Devils Elbow 
Oshawa 
Total Number 
Percentages 
(3) 
SH 
tO 
O 
36 
33 
49 
64 
59 
27 
61 
58 
63 
13 
50 
54 
567 
97 
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3 
1 
0 
6 
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1 
1 
4 
2 
0 
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1 
1 6 
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1 
0 
0 
0 
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0 
0 
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31 
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54 
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63 
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53 
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1 0 
3 
3 
2 
0 
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3 
2 
1 
39 
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•H 
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23 
20 
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18 
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3 
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-P 0 
O tn 
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1 
3 
2 
3 
2 
2 
4 
3 
4 
1 
8 
0 
33 
6 
(6) 
tn 
tu 
2 1 
27 
37 
49 
46 
22 
45 
43 
48 
8 
39 
45 
430 
74 
O 
13 
17 
6 
18 
15 
14 
6 
20 
17 
15 
5 
11 
10 
154 
26 
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Question: 
Skier 
Questionnaire 
Rainbow Ridge 
Sir Sam's Inn 
Hidden Valley 
Horseshoe Valley 
Mt. St. Louis 
Blue Mountain 
Beaver Valley 
Talisman 
Valley Schuss 
G. Peakes 
Devils Elbow 
Oshawa 
Total Number 
Percentages 
(7) 
•••+) 
d 
cu 
H 
r-i 
CU 
O 
X 
w 
6 
6 
5 
11 
8 
0 
10 
4 
5 
0 
4 
1 
60 
10 
D 
0 
O 
21 
20 
36 
38 
41 
17 
47 
41 
37 
11 
37 
26 
372 
64 
rl 
0 
o 
cu 
0 
0 
0 
0 
0 
1 
0 
0 
1 
0 
1 
3 
6 
1 
D
o
e
s
n
'
t
 
m
a
t
t
e
r
 
11 
7 
14 
15 
11 
10 
8 
15 
20 
2 
8 
25 
146 
25 
(8) 
cu 
tO 
SH 
cu 
> 
< 
19.1 
18.2 
19.1 
19.8 
19.7 
19.7 
14.9 
17.6 
18.3 
20.2 
21.7 
29.0 
19.8 
(9) 
D
r
iv
e
 
A
v
.
 
D
a
y
 
90 
111 
125 
95 
94 
129 
128 
105 
87 
127 
73 
94 
105 
13 
G 
D
r
iv
e
 
A
v
.
 
W
e
e
ke
 
196 
205 
249 
199 
201 
260 
228 
182 
167 
170 
175 
255 
207 
T
o
t
a
l
 
N
o
.
 
r
e
t
u
r
n
s
 
38 
33 
55 
64 
60 
28 
65 
60 
63 
13 
50 
55 
584 
APPENDIX IX continued 
Q u e s t i o n : 10 
S k i e r 
Q u e s t i o n n a i r e 
Rainbow Ridge 
S i r Sam's Inn 
Hidden V a l l e y 
H o r s e s h o e V a l l e y 
Mt. S t . L o u i s 
B lue Mounta in 
Beaver V a l l e y 
T a l i s m a n 
V a l l e y Schuss 
G. P e a k e s 
D e v i l s Elbow 
Oshawa 
T o t a l Number 
P e r c e n t a g e 
A v e r a g e s 
CO 
cu 
>H 
24 
6 
18 
12 
15 
2 1 
16 
27 
24 
5 
3 1 
22 
2 2 1 
38 
0 
13 
14 
27 
37 
52 
45 
7 
49 
33 
39 
8 
19 
33 
363 
62 
re
n
ta
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N
o.
 
SH >i 
cu to 
P H CO 
3 6 . 8 
8 1 . 8 
6 7 . 2 
8 1 . 2 
7 5 . 0 
25 .0 
7 5 . 3 
5 5 . 0 
6 1 . 9 
6 1 . 5 
3 8 . 0 
60 .0 
G 
tO 
S 
0 
X 
25 
65 
77 
157 
124 
16 
140 
7 1 
103 
17 
58 
7 1 
924 
cu 
cn 
tO 
tu 
> 
< 
1 . 8 
2 . 4 
2 . 1 
3 . 0 
2 . 8 
2 . 3 
2 . 9 
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2 . 6 
2 . 1 
3 . 0 
2 . 2 
2 . 5 
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e
s
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e
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SH r H 
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3 
3 
6 
20 
1 
14 
4 
2 
6 
59 
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•P 
CO 
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-p 
a 
2 
3 
14 
5 
3 
1 
28 
3 
cu 
• r l 
SH 
SH 
fO 
PQ 
2 
5 
1 
6 
10 
6 
3 
2 
35 
4 
• 
cu 
3 
a 
7 
4 
5 
7 
1 1 
1 
6 
4 
10 
3 
14 
72 
8 
• 
< 
m 
CO 
• 
Z3 
1 
2 
5 
1 
9 
1 
4 
4 
4 
4 
6 
4 1 
4 
d 5* 
tu cu 
rd H 
r_ r-\ 
•H tO 
JB > 
5 
14 
10 
12 
2 
1 1 
4 
8 
2 
6 
13 
87 
9 
d 
•H 
fO 
-p 
cu d 3 3 
H 0 
pq a 
2 
10 
22 
9 
8 
6 
14 
4 
2 
3 
80 
9 
cn 
cu 
X 
to 
cu 
cu 
6 
2 
5 
9 
2 
4 
8 
3 
5 
6 
44 
4 
o 
0 
cn 
d 
• H 
rH 
rH 
0 
CJ 
6 
9 
8 
20 
12 
4 
7 
3 
18 
87 
9 
cu 
rH 
• H 
> 
CU 
d 
tO 
SH O 
1 
1 
2 
3 
2 
1 
10 
1 
(0 
tO 
rd 
CO 
o 
1 
1 
2 
4 
8 
1 
APPENDIX IX continued 
Q u e s t i o n : 10 
R a i n b o w R i d g e 
S i r S a m ' s I n n 
H i d d e n V a l l e y 
H o r s e s h o e V a l l e y 
M t . S t . L o u i s 
B l u e M o u n t a i n 
B e a v e r V a l l e y 
T a l i s m a n 
V a l l e y S c h u s s 
G. P e a k e s 
D e v i l s E l b o w 
Oshawa 
T o t a l Number 
P e r c e n t a g e 
A v e r a g e s 
i 
2 
1 
i 
1 
1 
4 
1 
10 
1 
cu 
H 
H 
fO 
> 
d 
o 
P 
9 
2 
5 
1 
3 
1 
1 
3 
25 
3 
0 
rQ 
d 
• H 
to 
cn 
2 
3 
2 
2 
2 
1 
1 
3 
1 
1 1 
1 
4J 
0 
QA 
> I 
CU 
d 
o 
6 
1 
1 
3 
1 
1 
1 
14 
2 
1 3 
d 
3 
0 
CO 
d 
CU 
o 
2 
3 
6 
1 
d 
to 
E 
tn 
• H 
H 
tO 
EH 
2 
4 
12 
6 
2 
19 
3 
3 
1 
2 
54 
6 
cu 
H 
H 
fO 
> 
SH 
CU 
> 
(0 
CU 
PQ 
2 
6 
13 
4 
1 
1 
3 
8 
1 
39 
4 
0 
rQ 
H 
w 
cn 
rH 
• H 
> 
CU 
P 
1 
2 
1 
1 
1 
6 
5 
cu 
H 
rH 
tO 
> . 
0 
d 
CO 
1 
16 
5 
3 
2 
2 
2 
2 
33 
4 
d 
cu 
H 
o 
cn 
H 
• H 
> 
tu 
p 
2 
5 
3 
3 
13 
2 
SH 
0 
- P 
O 
S 
> i 
(0 
pq 
1 
3 
1 
5 
5 
Xi 
•p 
• H 
CU 
r-{ 
tn 
•H 
(0 
SH 
U 
1 
3 
5 
3 
2 
1 
15 
2 
13 
H 
tu 
• H 
m 
cn 
d 
to 
a 
2 
8 
5 
3 
2 
20 
2 
CU 
d 
- H 
H 
4 
1 
2 
1 
8 
1 
d 
O 
n 
G 
0 
r} 
1 
3 
2 
4 
10 
1 
in 
C7> 
d 
• H 
SH 
Cu 
CO 
SH 
to 
• 3 
tu 
U 
1 
1 
2 
2 
6 
5 
SH 
CU 
xi 
•p 
o 
1 
7 
1 1 
10 
6 
1 
20 
13 
14 
2 
9 
4 
98 
1 1 
• 
o 
13 
rH 
tO 
4J 
O 
EH 
38 
33 
55 
64 
60 
28 
65 
60 
63 
13 
50 
55 
584 
APPENDIX IX continued 
Q u e s t i o n : 1 1 
S k i e r 
Q u e s t i o n n a i r e 
R a i n b o w R i d g e 
S i r S a m ' s I n n 
H i d d e n V a l l e y 
H o r s e s h o e V a l l e v 
M t . S t . L o u i s 
B l u e M o u n t a i n 
B e a v e r V a l l e y 
T a l i s m a n 
V a l l e y S c h u s s 
G. P e a k e s 
D e v i l s E l b o w 
Oshawa 
T o t a l Number 
P e r c e n t a g e 
cu 
o 
d 
to 
H-) 
cn 
•H 
P 
10 
4 
5 
22 
18 
2 
4 
29 
18 
37 
149 
23 
cn 
cu 
DA 
0 
H 
co 
5 
10 
23 
15 
16 
22 
18 
14 
7 
1 1 
10 
1 5 1 
cn 
13 
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u 
u 
o 
13 
2 
13 
4 
3 
13 
1 
4 
4 
44 
7 
cu 
S H 
CU 
rd 
DA 
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B 
•P 
< 
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4 
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3 
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1 
3 
9 
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5 
75 
12 
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13 
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CJ 
7 
4 
13 
4 
1 
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2 
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rH 
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O 
fO 
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4 
5 
10 
6 
2 
20 
7 
1 
6 
2 
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10 
CO 
cu 
4J 
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P< 
O 
r l 
1 
2 
1 
3 
1 
3 
5 
16 
2 
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od
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8 
3 
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1 3 
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•P 
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3 
1 
6 
17 
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• H 
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X 
CO 
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H 
•H 
1 
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4 
1 
5 
7 
1 
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19 
3 
0 
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CO 
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• H 
O 
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- P 
S H 
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2 
3 
. 5 
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CU 
SH 
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1 3 
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CU 
• H 
S H 
1 
4 
5 
. 5 
DA 
•H 
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S H 
cu 
Xt 
B 
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l 
2 
6 
. 5 
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•H 
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0 
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S H 
CU 
rd 
CU 
e 
•rl 
•p 
-p 
tn 
SH 
• H 
Cn 
APPENDIX IX continued 
Question: 
Skier 
Questionnaire 
Rainbow Ridge 
Sir Sam's Inn 
Hidden Valley 
Horseshoe Valley 
Mt. St. Louis 
Blue Mountain 
Beaver Valley 
Talisman 
Valley Schuss 
G. Peakes 
Devils Elbow 
Oshawa 
Total Number 
Percentage 
(11) 
_ i 
G 
B 
O 
0 
SH 
O 
13 
0 
0 
O 
8 
1 
SH 
cu 
rd 
-p 
o 
3 
5 
1 
2 
2 
9 13 
1 2 
H 
fO 
•P 
0 
EH 
43 
44 
48 
76 
69 
25 
34 
75 
81 
12 
77 
66 
650 
Tote 
•p 
o 
13 
0 
P 
2 
1 
2 
8 
5 
5 
23 
tn 
X 
G 
to 
rH 
pq 
3 
13 
6 
3 
28 
5 
5 
5 
1 
69 
ll 650 
Total=100% 
(12) 
-P 
SH 
CU 
Oi 
X 
H 
10 
5 
6 
12 
5 
7 
3 
2 
3 
2 
8 
15 
78 
14 
cu 
-p 
tO 
•rl 
13 
tl) 
B 
SH 
cu 
4J 
d 
H 
16 
21 
30 
44 
44 
18 
50 
40 
42 
9 
29 
33 
376 
64 
cu 
o 
•rl 
> 
0 
13 
12 
7 
19 
8 
11 
3 
12 
18 
18 
2 
13 
7 
130 
22 
• 
0 
13 
rH 
fO 
4-> 
0 
EH 
38 
33 
55 
64 
60 
28 
65 
60 
63 
13 
50 
55 
584 
584 
tvj 
M 
Co 
APPENDIX IX continued 
Question:13 Importance of Choice of Ski Resort for a Day of Skiing 
Distance Variety Type of Food and Wash-
Rating to Resort of Slopes Uphill Eq. Rates Parking room Facilities 
No. % No. % No. % No. % No. % No. % 
1st 158 27.0 354 60.6 31 5.3 29 5.0 0 0.0 12 2.0 
2nd 162 27.7 150 25.7 164 28.1 79 13.5 4 0.6 25 4.3 
3rd 137 23.5 43 7.4 199 34.1 137 23.5 5 0.9 63 10.8 
4th 81 13.9 19 3.3 146 25.0 190 32.5 33 5.7 115 19.7 
5th 32 5.5 13 2.2 35 6.0 98 16.8 129 22.1 276 47.3 
6th 14 2.4 5 0.8 9 1.5 51 8.7 413 70.7 93 15.9 
584 100.0 584 100.0 584 -100.0 584 100.0 584 100.0 584 100.0 
APPENDIX IX c o n t i n u e d 
Question: 
Skier 
Questionnaire 
Rainbow Ridge 
Sir Sam's Inn 
Hidden Valley 
Horseshoe Valley 
Mt. St. Louis 
Blue Mountain 
Beaver Valley 
Talisman 
Valley Schuss 
G. Peakes 
Devils Elbow 
Oshawa 
Total Number 
Percentages 
(14) 
cn 
cu 
8 
21 
16 
27 
21 
6 
20 
19 
23 
4 
19 
25 
209 
36 
0 
13 
30 
12 
39 
37 
39 
22 
45 
41 
40 
9 
31 
30 
375 
64 
• _ < " ) 
d 
cu 
X 
cu 
cu 
5 
0 
12 
35 
2 
0 
11 
0 
9 
6 
0 
11 
16 
102 
17 
to 
p 
33 
0 
5 
10 
0 
1 
65 
1 
56 
0 
25 
24 
220 
38 
Xi 
-p 
o 
pq 
5 
21 
15 
52 
60 
16 
0 
50 
1 
13 
14 
15 
262 
45 
M 
Cn 
APPENDIX IX continued 
Question: 16 Importance of Choice of Ski Resort for a Weekend of Skiing 
Rating Distance Variety Type of Enter- Food & 
to Resort of Slopes Uphill Eq. Rates tainment Accommodation 
No. % No. % No. % No. % No. % No. % 
1st 59 10.1 327 56.0 18 3.1 70 12.0 28 4.8 82 14.0 
2nd 81 13.9 116 19.9 133 22.8 97 16.6 48 8.2 110 18.8 
3rd 105 18.0 75 12.8 131 22.4 84 14.4 70 12.0 118 20.2 
4th 91 15.6 34 5.9 130 22.3 129 22.1 83 14.2 117 20.0 
5th 133 22.7 23 3.9 115 19.7 111 19.0 100 17.1 102 17.6 
6th 115 19.7 9 1.5 57 9.7 93 15.9 255 43.7 55 9.4 
584 100.0 584 100.0 584 100.0 584 100.0 584 100.0 584 100.0 
APPENDIX IX c o n t i n u e d 
Question: 17 
Skier 
Questionnaire 
Rainbow Ridge 
Sir Sam's Inn 
Hidden Valley 
Horseshoe Valley 
Mt. St. Louis 
Blue Mountain 
Beaver Valley 
Talisman 
Valley Schuss 
G. Peakes 
Devils Elbow 
Oshawa 
Total Number 
Percentages 
cn 
cu 
>H 
2 
16 
17 
19 
9 
6 
14 
33 
14 
6 
10 
16 
162 
28 
0 
z 
36 
17 
38 
45 
51 
22 
51 
27 
49 
7 
40 
39 
422 
72 
Be
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e
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ew
he
re
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18 
21 
14 
32 
20 
24 
27 
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ew
he
re
 
5 
13 
12 
24 
7 
4 
65 
15 
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c
o
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2 
3 
1 
2 
19 
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-
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4 
4 
3 
4 
3 
4 
1 
23 
5 
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si
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6 
3 
10 
7 
3 
1 
8 
31 
7 
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7 
8 
12 
7 
11 
3 
48 
12 
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1 
1 
1 
2 
4 
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Li
qu
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t.
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1 
3 
2 
1 
8 
2 
No
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2 
4 
4 
4 
15 
4 
SH 
CU 
rd 
4-> 
o 
1 
1 
1 
4 
1 
8 
2 
o 
!2 
m 
•rH 
rH 
tO 
4J 
0 
EH 
36 
17 
43 
49 
51 
19 
53 
28 
58 
7 
39 
37 
to 
X 
G 
tO 
H 
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5 
2 
5 
4 
• 
0 
53 
H 
(0 
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O 
EH 
38 
33 
55 
64 
60 
28 
65 
60 
63 
13 
50 
55 
584 
437 16 
Total=437 
Total=100% 
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Q u e s t i o n : 18 
S k i e r 
Q u e s t i o n n a i r e 
Rainbow Ridge 
S i r Sam's Inn 
Hidden V a l l e y 
Hor se shoe V a l l e v 
Mt. S t . L o u i s 
Blue Moun ta in 
Beaver V a l l e y 
T a l i s m a n 
V a l l e y Schuss 
G. P e a k e s 
D e v i l s Elbow 
Oshawa 
T o t a l Number 
P e r c e n t a g e s 
cn 
13 
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u 
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4 
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o SH 
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>H 
tu 
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O 
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1 
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rH 
to 
4J 
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38 
33 
54 
64 
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63 
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43 
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5 
1 
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x G 
tO 
rH 
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1 
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3 
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1 
7 
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APPENDIX IX continued 
Question: 19 
Skier 
Questionnaire Yes No Total No. 
Rainbow Ridge 
Sir Sam's Inn 
Hidden Valley 
Horseshoe Valley 
Mt. St. Louis 
Blue Mountain 
Beaver Valley 
Talisman 
Valley Schuss 
G. Peakes 
Devils Elbow 
Oshawa 
38 
31 
49 
52 
41 
27 
41 
45 
47 
9 
41 
42 
0 
2 
6 
12 
19 
1 
24 
15 
16 
4 
9 
13 
38 
33 
55 
64 
60 
28 
65 
60 
63 
13 
50 
55 
584 
Total Number 463 121 
Percentages 79 21 
220. 
APPENDIX X 
SUMMARY OF SKIER QUESTIONNAIRE RESULTS 
1. Skier Origin by City 
2. Sex of Skiers 
O.S.A.O.A. Department of 
Survey Tourism Survey 
Metro Toronto 
Other Cities 
Remainder of Ontario 
U.S.A. 
54.9% 
26.5% 
17.1% 
1.2% 
70.0% 
10.3% 
17.«8% 
-
Male 
Female 
Married 
Single 
68.0% 
32.0% 
47.0% 
53.0% 
69 .2% 
2 8 . 3 % 
4 0 . 0 % 
60 .0% 
3. Transportation to resort 
Car 
Bus 
Train 
97.0% 
3.0% 
-
88.1% 
4.8% 
4.8% 
4. Plan to visit the resort when leaving home? 
Yes 
No 
93.0% 
7.0% 
5. Knowledge of resort 
Friend 
Advertisement 
Another Resort 
67.0% 
27.0% 
6.0% 
6. Are daily snow reports useful in selection of a resort? 
Yes 
No 
74.0% 
26.0% 
2 2 1 . 
APPENDIX X continued 
7.. Conditions have to be 
Excellent 
Good 
Poor 
Doesn't Matter 
. 
O.S.A.O.A. 
Survey 
10.0% 
64.0% 
1.0% 
25.0% 
Department of 
Tourism Survey 
-
-
-
— 
8. Average number of days people ski per season 
(Sat. Sun. and holidays) 
9. Distance people willing to 
Day 
Weekend 
10. Ski at same resort all the 
Yes 
No 
19.8 
drive (one wa 
105 miles 
207 miles 
time? 
38.0% 
62.0% 
Average number of other resorts visited 
Areas Patronized 
Barrie Area 
Quebec 
U.S.A. 
2.5 
13.0% 
8.0% 
4.0% 
Y) 
20.0 
-
— 
-
— 
2.8 
• 
56 
44 
100 
0% 
0% 
.0% 
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11. Why do you prefer this resort? 
Close 
Good slopes 
No crowds 
Atmosphere 
Conditions 
Good facilities' 
O.S.A.O.A. 
Survey 
23 
23. 
7 
12 
7 
10 
0% 
0% 
0% 
0% 
0% 
0% 
82.0% 
Other reasons 18.0% 
Total 100.0% 
12. Type of skiers 
Expert ' 14.0% 
Intermediate 64.0% 
Novice 22.0% 
13. Importance of choice of ski resort for the day 
Rating Distance Food and Parking Variety typeRates 
to resort Washr. fac. of slopes of 
up-
hill 
eg 
1st 
2nd 
3rd 
4 th 
5 th 
6 th 
27.0% 
27.7% 
23.5% 
13.9% 
5.5% 
2.4% 
2.0% 
4.3% 
10.8% 
19.7% 
47.3% 
15.9% 
0.0% 
0.6% 
0.9% 
5.7% 
22.1% 
70.7% 
60.6% 
25.7% 
7.4% 
3.3% 
2.2% 
0.8% 
5.3% 
28.1% 
34.1% 
25.0% 
6.0% 
1.5% 
5.0% 
13.5 
23.5 
32.5 
16.8 
8.7 
14. Would you like to see more private ski resorts? 
Yes 36% 
No 64% 
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15. 
16. 
Type of Resort 
Weekend Resort 
Day skiing 
Both 
Importance of Cho 
Rating Rates Enter-
1st 
2nd 
3rd 
4 th 
5 th 
6 th 
17. 
tainment 
12.0% 
16.6 
14.4 
22.1 
19.0 
15.9-
Would you 
Yes 
No 
Why if 
Better 
Longer 
Desire 
Desire 
Better 
4.8% 
8.2 
12.0 
14.2 
17.1 
43.7 
take a 
28.0% 
72.0% 
no 
slopes 
hills e 
ice of Ski 
Distance 
to resort 
10.1% 
13.9 
18.0 
15.6 
22.7 
19.7 
one week s 
elsewhere 
lsewhere 
to travel 
a change ' 
17.0% 
38.0% . 
45.0% 
Area for the Weekend 
Quality Type of Variety 
of food uphill of 
& accom. eq. slopes 
14.0% 3.1% 56.0% 
18.8 22.8 19.9 
20.2 22.4 • 12.8 
20.0 22.3 5.9 
17.6 19.7 3.9 
9.4 9.7 1.5 
lei vacation in Ontario? 
48.0% 
15.0% 
7.0% 
12.0% 
facilities elsewhere 5.0% 
Other reasons 
Total 
87.0% 
13.0% 
100.0% 
APPENDIX X continued 
18. Most Important Factor in Choice of a Resort 
Variety of slopes 
Distance to re 
No Crowds 
Conditions of 
Atmosphere 
Rates 
Other reasons 
>sort 
slopes 
Total 
50.0% 
22.0% 
8.0% 
5.0% 
5.0% 
3.0% 
92.0% 
8.0% 
100.0% 
19. Support an interchangeable tow ticket 
Yes 79.0% 
No 21.0% 
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APPENDIX XI SKI RESORT OPERATOR- OWNTSR Ourq-iQNMAIPTS 
Name of Resort: 
1. In what year was this resort established? 
2. Ownership of the resort? Individual or Family '-—I Partnership I / 
Company or Corporation /.__/ Private Club C~] Other ( specify) 
3. (a) Is this resort operator owned? Yes LJ No CD 
(b) Is the property owned ? [ / or leased j 1 ? 
4. Is this resort presently owned by the original owner(s) Yes CJ No CJ 
If no when did the pre-sent owner acquire this resort? 
5. Why was the present location chosen when the resort was constructed' 
6. Were various locations considered before deciding on this particular site' 
Yes cu No _rv 
7 . Did a c o n s u l t a n t f i r m a i d i n t h e s e l e c t i o n o f t h i s s i t e ? Yes L.J No CJ 
8 . Was s n o w f a l l d a t a c o n s u l t e d b e f o r e t h i s s i t e was s e l e c t e d ? Yes 03 No CJ 
9 . What i m p o r t a n t f a c t o r s of l o c a t i o n h a s t h i s s i t e g o t t h a t o t h e r s d o n ' t h a v e ? 
1 0 . What do you f e e l t h e t h r e e (3 ) mos t i m p o r t a n t f a c t o r s a r e i n d e t e r m i n i n g 
t h e l o c a t i o n o f a s k i r e s o r t ? 
1 . 
2 . 
3 . , 
11. What type of facilities ( including tows) do you feel are necessary 
for a successful ski resort? 
12. Is there a source r>f water on your property that could be ( or is being) 
used for snowmaking? Yes CJJ N» CJJ 
13. Was a source of water for snowmaking taken into consideration when the 
site of this resort was chosen? Yes / ] No CJJ 
14. Direction the slopes at your resort face? 
15. (a) Estimated size of the entire resort? ( in acres) * 
(b) Estimated size of the area used for skiing? " 
(c) Estimated size of the area occupied by facilities? " 
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1 6 . Do you p l a n any e x p a n s i o n w i t h i n t h e n e x t t h r e e (3 ) y e a r s ? 
p r o p e r t y y e s /-T7 no l~1 i f y e s how much ( i n a c r e s ) ? 
f a c i l i t i e s y e s Cj n o CJ i f y e s what t y p e ? . 
1 7 . 
I S . 
1 9 . 
2 0 . 
2 1 . 
1 . 
2 . 
3 . 
4 . 
5 . 
22. 
23 . 
24. 
Number of v i s i t o r d a y s y o u r r e s o r t i n o p e r a t i o n ( n o . of v i s i t o r s x n o . of 
d a y s o p e r a t e d ) ? 
1 9 6 3 - 6 4 1 9 6 4 - 6 5 1965-66 e s t i m a t e d 1 9 6 6 - 6 7 
What i s y o u r u s u a l d a t e of c l o s i n g ( s k i f a c i l i t i e s ) each y e a r ? 
How many f u l l t i m e p e o p l e d o e s y o u r r e s o r t employ d u r i n g t h e s k i s e a s o n ? 
pa r t—t ime , 
E s t i m a t e d v a l u e of p a y r o l l i n 1965—66 s e a s o n ? 
L i f t D a t a : 
Type of Lift Capacity /hour Length 
Estimated current market value of property? 
buildings? tows? 
Estimated tow receipts: 1964-65 $. 
Estimated gross receipts: 1964—65 
Taxes : 
4 
1964-65 $ 
1965-66 <6 
1965-66 ft 
1965-66 $ 
Did y o u r g r o s s r e c e i p t s meet y o u r o p e r a t i n g e x p e n s e s i n : 
1964-65 y e s £ZJ no Cj 
1 9 6 5 - 6 6 y e s CZJ no £~7 
e s t i m a t e d 1966—67 y e s r~\ - no CZ7 
1966-67 $_ 
1966-67 $ 
1966-67 $ 
2 5 . Breakdown o f e x p e n d i t u r e s i n a d v e r t i s i n g 1 9 6 6 - 6 7 ? 
r a d i o $ T .V. -'6 Magaz ines $ Newspapers <fe 
o t h e r ( s p e c i f y ) 
2 6 . Number i n o r d e r ( 1 - 3 ) t h e t h r e e (3 ) g r e a t e s t p rob lems f a c e d b y you a s 
a n o p e r a t o r a n d / o r owner o f t h i s r e s o r t ? 
crowded c o n d i t i o n s 
f i r e h a z a r d 
lack of capital 
vandalism 
lack of snow 
poor road conditions 
no liquor licence 
other ( specify) 
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27- Have you ( o r y o u r manage r ) t a k e n any management c o u r s e s which a i d s y o u r 
• p e r a t i o n o f t h i s r e s o r t ? Yes CJ ^° CO 
2 8 . Did you ( o r y o u r manager ) have any e x p e r i e n c e i n t h e o p e r a t i o n o f a 
s k i r e s o r t p r e v i o u s t o r u n n i n g t h i s r e s o r t ? Yes CJ No CJ 
2 9 . ( a ) Does t h i s r e s o r t o f f e r o v e r n i g h t accommodat ion? Yes CJ No CJ 
Typer . No. o f r o o m s : 
(b ) What t y p e of food f a c i l i t i e s d o e s t h i s r e s o r t o f f e r ? 
3 0 . Does t h i s r e s o r t have a l i q u o r l i c e n c e ? Yes CJ No CJ 
I f no would y o u l i k e one? Yes l~J No CJ 
3 1 . What t y p e of s k i e r d o e s t h i s r e s o r t c a t e r t o : 
d a y s k i e r CJ weekend s k i e r C~J b o t h Q v a c a t i o n s k i e r Q f a m i l y s k i e r s CJ 
3 2 . What a c t i v i t i e s do you o f f e r t h e non s k i e r d u r i n g t h e s k i i n g s e a s o n ? 
s k a t i n g CJ h i k i n g CJ swimming CJJ t o b o g g a n i n g CJ 
s k i d o ' s CJJ o t h e r ( s p e c i f y ) 
3 3 . What a p r e s - s k i ( a f t e r—skx) f a c i l i t i e s d o e s y o u r r e s o r t o f f e r ? 
3 4 . Did you c o n s i d e r o p e r a t i n g a y e a r - r o u r u l o p e r a t i o n when you e s t a b l i s h e d 
t h i s r e s o r t ? y e s [~J n o CJ 
3 5 . Does t h i s r e s o r t o f f e r any a c t i v i t i e s d u r i n g t h e summer t o u r i s t 
s e a s o n ? y e s / 1 no CJ 
I f y e s what a r e t h e y ? 
3 6 . What i s t h e a t t i t u d e of t h e p e o p l e i n t h e s u r r o u n d i n g a r e a t o w a r d s 
y o u r s k i r e s o r t ? good CJ lDac i £ ~ j i n d i f f e r e n t CJ 
Why? 
37. Do you feel that apres-ski ( after ski) facilities are of benefit in 
attracting skiers? yes / 7 no J~~I 
38. Do you maintain the roads that enter your resort from the major D.H.O. 
highway? yes CJ n o /—1 
If no does the municipality provide adequate maintenance? Yes / / No [ J 
39. In what ways could the Department of Highways improve access to your 
resort? 
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40. Would you support an interchangeable tow t i cke t for a weekend 
or season i f other r e s o r t s are in the same area ( within a five mile 
radius)? Yes £—j No j~J 
41 . In what ways could the government aid the ski r e so r t owners? 
42. What type of job has the Department of Tourism and Information done 
in promoting skiing in the province? excellent IZJ average CJ poor Ijj 
k2>. DO you fee l tha t ski r e s o r t s es tab l i sh or bui ld up a " returning 
c l i e n t e l e " ? yes CJ n o fj] 
44. Do you fee l tha t the O.S.A.O.A. i s doing a good job in , 
(1) promoting ski ing and (2) represent ing the operators? yes CJ n o CJ 
I f no Why? 
45. Would you like to see this resort go private? yes CJ n o /JJ 
46. Do you foresee the establishment of more private ski resorts in the 
future? yes / j no CJ 
47- (a) Do you feel snow equipment is worth the investment? yes CJ n o / I 
(b) Does your resort have snow equipment? yes CJ no [ j 
If no Why? 
48. Do you feel t ha t the current svstem of snow repor ts aid the sk iers 
i n se lec t ing a r e so r t t o ski a t ? yes j 1 no j ~j 
49. Which of the following i s most lacking in the Ontario Ski Resort 
Industry? ( check only one ( l ) ) 
promotion C~) apres-ski f a c i l i t i e s CJ 
var ie ty of slopes CZJ challenging h i l l s f~J 
other ( specify) 
50 . C cmmeiit s : 
APPENDIX XII 
SUGGESTED IMPROVEMENTS FOR SKI RESORTS 
IN THE STUDY 
RAINBOW RIDGE 
Improvements Needed Number of Requests 
*More attention to grooming hill 16 
Another tow on long beginners' hill 1 
Slopes too icy 1 
*Snowmaking equipment needed 15 
More social life, dances, etc. 2 
*Need for Accommodation 5 
Another T-Bar 4 
Special social events for 
members including family 1 
More Advertising 2 
•Management Improved 4 
Tow rates too high for size of hills 3 
Baby sitting services 1 
Improve uphill facilities, are too 
many mechanical failures 1 
Ski tow 'supervision needed 1 
Student rates 1 
Too much rock and roll music on slopes 1 
*Slalom poles on 3 hills cut down 
number of slopes for.regular skiers 2 
Tow tickets available by run as well 
as by the day 1 
Nothing 1 
* suggested priority. 
Source: Tabulated results of Skier Questionnaire. 
APPENDIX XII continued 
SIR SAM'S INN 
Improvements Needed Number of Requests 
A one mile trail 1 
*Night skiing for weekend guests 2 
Better grooming 3 
*Better chalet, and lodge,larger 
tuck shop, slope change room 
pro shop and rental area 10 
*Better washroom facilities at foot 
of slope 2 
More variety of slopes 2 
Cheaper rates (student) 1 
*More advertising for skiing, 
for day skiing 1 
Instruction 1 
Beginners' hill 2 
Morevrovernight accommodation 1 
•Develop more slopes 5 
Sound proof the rooms 2 
Eliminate music on slopes 2 
Instruction __ 1 
More tows . ~ 3 
Increase length of one of runs 1 
Blank ' . 3 
Nothing 6 
* suggested priority. 
APPENDIX XII continued 
HIDDEN VALLEY 
Improvements Needed Number of Requests 
Crest or pin if a member 1 
Gate for members only by the lift 1 
Get skido's off hills 1 
*Rates too high 12 
Hills not wide enough 1 
Labourers give beginners trouble 1 
*Need for more overnight accommodation 3 
More tows needed 3 
Rope tow to new chair lift 2 
More variety of slopes 2 
*Better and cheaper housing 
for young people ' 1 
More signs 1 
Longer runs 4 
More novice and intermediate hills 2 
Make it private 1 
*Liquor licence 6 
Too many singles on tows 1 
*Better food and more variety 5 
Food too 'expensive 2 
•Benches at top of hills 2 
Lower rates for skiing and dances 1 
More Canadian groups . 1 
Cheaper rental prices on .single items 1 
•Better grooming of hills 4 . 
•Stairs slippery 1 
Blank 4 
Nothing 14 
• suggested priority 
APPENDIX XII continued 
HORSESHOE VALLEY 
Improvements Needed Number of Requests 
•Liquor licence 17 
•Soft chairs and casual loung, 
fireplace, etc. 5 
Ski-do runs 1 
Improve line-ups at cafeteria 
on weekends 2 
More hills and larger hills 5 
Longer rope tow on beginners' hill 1 
Snow fences at top of hills to 
retain snow 1 
More efficient tows 3 
•Better accommodation 6 
Improve condition of restaurant, 
more capacity 5 
Snowmaking equipment 6 
Need for apres-ski facilities 3 
•Entertainment in lodge 9 
Free ski instruction 1 
•Better hill grooming towards end of day 2 
Poor washroom facilities 2 
Baby sitting facilities 2 
Half day ticket at lower rates 1 
Swimming pool or sauna 5 
More membership privileges • 2 
•Mail box for guests . 3 
Advertising improved ' 1 
•Night skiing 7 
More facilities for beginners' hills 2 
Improve parking 1 
More T-bars 1 
Ski patrol 1 
Blanks 8 
Nothing 7 
• suggested priority 
230. 
APPENDIX XII continued 
MOUNT ST. LOUIS 
Improvements Needed Number of Requests 
•Open more runs, expand slopes 12 
Season tickets interchangeable 1 
More challenging runs, more variety 
slopes 3 
Night skiing 3 
•Enlarge the chalet 10 
Better food facilities 2 
Half day rates 1 
Renew club membership 1 
Grooming of slopes 1 
•Enlarge washroom facilities 6 
Chair lift expansion 1 
Less expensive chair lift 1 
More T-bar expansion 4 
Faster lifts 1 
Motel near resort with a good restaurant 1 
Motel accommodation nearby 2 
Weekend accommodation 1 
Single ride tickets 1 
•Liquor licence 5 
Swimming pool 1 
•Fireplace 2 
Half day rates for people with 
small families . 1 
No yodelling music . 2 
Good as can be 1 
Different rates for different types 
of skiers 1 
Blank 2 
Nothing 14 
• suggested priority 
APPENDIX XII continued 
BLUE MOUNTAIN 
Improvements Needed Number of Requests 
More tows • 5 
•Recreation hills for children 
(to tobaggan) '1 
Cheaper accommodation - dormitory type 1 
Long wandering trails you can travel on 1 
•Lounges and bars, liquor licence 9 
Drainage to eliminate ice 1 
Better grooming of hills 2 
•Better food facilities 5 
Improved washrooms 1 
Nicer day lodge 1 
Rates stay as they are 1 
Entertainment 1 
Wider trails where people get off; 
it gets too icy at top 1 
Too many people use trails 2 
Better road conditions , 
Highway signs improved 1 
Direction signs for trails, names 
of runs, etc. 1 
Blank ' 1 
Nothing 2 
• suggested priority 
APPENDIX XII continued 
BEAVER VALLEY 
Improvements Needed Number of Requests 
•Another T-bar or chair lift 20 
•Faster lifts 9 
Night Entertainment 1 
•More hills, area too small 30 
More challenging variety terrain 6 
Keep area open to public 1 
Better food facilities 2 
Lift too slow 1 
Open more trails 1 
Steeper hills 1 
Accommodation at hill lower priced 1 
•Snow making 12 
More snow ' 2 
Private club with fewer people 1 
Accommodation 2 
•Larger lodge clubhouse 3 
Fireplace 1 
Better washroom facilities 1 
•Better hill grooming 2 
Cheaper chalet lots 1 
Extend the hill wider 1 
Fewer crowds 1 
Blank . 1 
Nothing 10 
• suggested priority 
APPENDIX XII continued 
TALISMAN 
Improvements Needed Number o 
Change gradient of couple of 
slopes, longer slopes 2 
Develop areaibetween #1 and #2 
chair lift 1 
Desire more entertainment - curling, 
sleigh rides, skating, parties 1 
•Another T-bar - longer than present 
one but shorter than chair 5 
•Improve dining room services 3 
Better entertainment planning (convenor) 1 
•Control of noise (music) 2 
Tidier lounge 1 
Tidier cafeteria 2 
Lower prices of mealsr 1 
Cheaper Accommodation 2 
Less moguls 1 
•Improve food - 2 
More lifts , 1 
•More accommodation especially 
on weekends 4 
Not enough entertainment for 
early teenagers 1 
Some trails for cross country 1 
More single skiers - 1 
Wider beginner's hill . 1 
Transportation to area 1 
Blanks 2 
Nothing 25 
•suggested priority 
234 
APPENDIX XII continued 
VALLEY SCHUSS 
Improvements Needed Number of Requests 
Signs warning of trail intersection 
Larger chalet 
Accommodation for weekends 
Baby sitting facilities 
Add a chair lift 
Improve grooming of hills 
Another longer intermediate slope 
Operate longer hours 
New rental shack 
More variety of slopes 
Better food 
Liquor licence " 
Entertainment 
Eliminate drafts (doors) 
Better eating facilities 
Open new hills 
Another tow 
Ski shop expansion 
More connecting trails 
More advertising 
Improve parking lot 
Bigger hills 
Better beginners' hill 
Fencing for snow drifting 
Interchangeable tow ticket 
Remove some trees and open up to 
poma lifts 
Serves purpose as a 1 day resort 
Blanks 
Nothing 
1 
8 
5 
5 
3 
3 
3 
1 
2 
2 
2 
2 
2 
4 
2 
1 
1 
1 
. 1 
1 
1 
1 
1 
1 
1 
3 
4 
14 
13 
• suggested priority 
APPENDIX XII continued 
GEORGIAN PEAKES 
Improvements Needed 
•Another chair lift 
Beverage room, liquor 
Lower rates 
•Cleaner washrooms 
Entertainment 
Low cost accommodation 
•Better accommodation 
More variety of trails 
•Pave parking lot 
New ticket office 
•Better chlorination of water ~ 
• suggested priority 
APPENDIX XII continued 
DEVIL'S ELBOW 
Improvements Needed Number of Requests 
•Larger chalet 17 
More uphill.equipment 3 
More slopes 2 
•Plow and sand roads into resort 16 
Open new area 1 
Faster main tow T-bar 3 
•Tow on Saten's run 4 
Lower rates for food 1 
Beginner to expert trails and not 
just intermediate trails 1 
•Night skiing and evening enter-
tainment (festivities) 4 
Overnight accommodation 1 
•Larger restaurant area 4 
Serve better coffee 1 
More tows T-bar 2 
More washrooms 1 
•Snowmaking equipment 6 
Music for all popular hills 2 
More challenging slopes 1 
Liquor li-cence 3 
Get people off bottom of slope 2 
Private slope for teaching 1 
Babysitting facilities
 t 1 
Lower rates 2 
Eliminate summer expansion 1 
Blank 3 
Nothing 43 
• suggested priority 
APPENDIX XII continued 
OSHAWA SKI CLUB 
Improvements Needed Number of Requests 
Better facilities 1 
Some entertainment 1 
•Another T-bar 11 
A place for beginners • 1 
•Faster and better lifts 9 
Higher vertical of hills 2 
Grooming machine 1 
Fewer rope tows 1 
More slopes for more experienced skiers 1 
•Extension of snowmaking equipment 12 
More snow earlier in season - 2 
Cater to novice skier more 1 
Increase number of rope tows at the 
T-bar 2 
•Better washroom facilities 3 
Better snack bar 1 
Licenced lounge 1 
•Better grooming earlier in the day 6 
Add trees at top of hill 1 
•Better relations between employees 
and operator 1 
•Larger chalet 3 
Babysitting for children 1 
Parking areas improved 1 
Have tows running earlier in day 1 
Keep ice and snow off T-bar seats 1 
•More chairs outside 1 
•Outside sundeck facilities 3 
Blank 5 
Nothing 2 
• suggested priority 
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APPENDIX XIII 
LIST OF THESIS EXPENSES^ 
Item Amount 
Transportation - car for field work 
3,214 miles at .12* per mile $385.68 
Food during field work 6.0 5 
Telephone charges for phoning resorts 11.75 
Postage 21.87 
Stationery 10.79 
Publication material and topographic maps 19.89 
Typing: 18 pages at 15C each (draft form) 2.70 
198 pages at 25C each (draft form) 49.50 
Final draft 50.00 
Drafting and Cartography 65.00 
Map Reproduction work 14.00 
Miscellaneous 15.00 
Total $652.23^ 
• From December 31, 19 66 to November 1, 1967. 
•• Research Grant of $600,000 from Regional 
Development Branch, Ontario Department of 
Economics and Development. 
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